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Makes Old Stoves 
Look Like New 


BLACK SILK STOVE POLISH gives a brilliant, 
glossy shine that anneals to the iron. It will 
not rub or dust off and will last fousFMFs, as 











long as any other shine. fa 7 
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BLACK SILKESTOVE POLISH 


is universally favored because of Wdick and lasting shine produced. 


: Your patrons will not hesitate to buy BLACK SILK STOVE POLISH in the large 
size packages as well as in the small. It does not dry out or rust through the 
cans—it is good until used. 


BLACK SILK AIR DRYING ENAMEL is unequalled for use on Registers, Gas 
Stove Bodies, Stove Pipes, Grates and other places where a permanent enamel is 
desired on articles that do not come in direct contact with flame heat. 


BLACK SILK Products have been tried by many and found satisfactory after years of Fi 
use. These people will refuse substitutes. The cost of BLACK SILK Products is no i 
more than that of other brands. Sell your patrons the best and satisfy them. 


BLACK SILK STOVE POLISH WORKS 


Sterling, Illinois 



















ALPHABETICAL INDEX AND CLASSIFIED LIST OF ADVERTISERS, PAGES 48 and 49 
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HEAT to be healthy should not only 
be laden with fresh air; but it should 
carry a definite proportion of moisture. 


It’s the dry, moistureless radiator heat that 
takes the life out of your furniture’s glue, 
shrinks the wood, and loosens the joints. 


There’s no glue or furniture made that can 
long resist the destruction of any dry air heat. 
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Chicago 
2767 Lincoln Ave. 
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Any Heat That Pulls Your Customers’ Furniture Apart Cannot Be Healthy 


Every Kelsey Warm Air Generator can be equipped 
aL with an Automatic Humidifier, which gives to the heat 
i in every room of your house just the right amount of 
i ’ moisture required for the insurance of your health and 
"i 7S, preservation of your furniture. 

we The Kelsey Heat not only heats, but it ventilates and 
imey | automatically keeps the moisture content of the air 
> % vv healthily right. 


TS : No heat, no matter what heat, can equal it for con- 


¢ || Sere) = tinued economy. 
ee v We want the opportunity of proving this statement. 
Will you give it to us? 


ELSE 


AIR GENERATOR 


New York 
103 - Y Park Ave. 


Syracuse, N. Y., 301 James St. 


Dealers in All Principal Citie. 
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We have a new proposition 
for live progressive dealers. 


ABSOLUTELY the cleanest heater on 
the market. Wecan prove this of the 


“FRONT RANK” 


ALL-STEEL WARM AIR 


HEATER 


It is made of heavy armor plate and 
there is no case on record where a 
“FRONT RANK” has worn out. 
Has only one seam and is riveted 
closely like a boiler. Absolutely gas 
and air tight. 


AN ARMY 


of 14,000 satisfied users in St. Louis 
alone is endorsement enough. 


Send for our new Catalogue. 


HAYNES-LANGENBERG MFG. CO. 


4045-57 FOREST PARK BLVD. 
ST. LOUIS, MO. 
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“QUICK MEAL” 
WICK OIL STOVES 


for 1915 
SAMPLES NOW READY 








All sizes from the smallest 
two-burner to the largest 
five-burner cabinet. 


Porcelain Enameled Splash 
Backs are attractive and 
sanitary and can be fur- 
nished on all “QUICK 
MEAL” OIL STOVES. 


The “QUICK MEAL” Agency is something worth while. Secure it now. 


RINGEN STOVE COMPANY 


Div. American Stove Co. 


825 Chouteau Avenue 
Catalogues now ready ST. LOUIS, MISSOURI _|_san Francisco, cat. 


IT IS NOW 
UNIVERSALLY ACKNOWLEDGED 


that pure, circulating warm air is the most healthful, sanitary, 
economic and satisfactory method of heating houses, bungalows, 
flats or apartments it is possible to install. 


AJAX and EMPIRE 


warm air furnaces produce just this kind of heat, and plenty of 
it. They have the weight, construction, radiation and capacity 
necessary to make them durable and efficient. We stand 
behind them with a positive guarantee as to the fit and finish 
of each and every casting. 


MADE RIGHT---PRICED RIGHT 
WORK RIGHT 


SPECIAL FEATURES 


FIRST—Extra large grate surface. FOURTH—Extra heavy corrugated 


SECON D—Extra large cast and steel straight fire pots. 
radiators. FIFTH—Extra heavy draw-out tri- 


THIRD—Extra large feed door for angular bar grate. 
soft coal or wood. SIXTH—Extra high and roomy ash 
pits. 


Write for 1914 Catalog, illustrating and describing 
the New Ajax. Also for prices and terms. 


CO-OPERATIVE FOUNDRY CO. 
ROCHESTER, N. Y. 


Western Branch: 
505 SO. CLINTON ST. (Phone Harrison 6373), CHICAGO, ILL. 
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Fee aM ALL HEAT 


We all know that any furnace on the market properly 
installed will heat, but how many more things there are 
to consider in a furnace besides the actual heat the 
furnace will produce. If ten dollars difference in the 
price of the furnace@ids ten to fifteen years to its life 
the money is well spent. If ten dollars a year in fuel is 
saved it is worth considering. If the furnace is con- 
structed of a high grade of iron a few dollars are saved 
every year in repairs. A furnace that is properly fitted 
is a saving to you in labor when the furnace is set up. 
Can you afford to overlook these vital points in buying 
your furnaces? Your reputation is at stake every time 
you install a new furnace. One knock will offset a 
hundred boosts. 


The SQUARE POT FURNACE is made with the 
idea of building reputations. It has taken the grouch 
out of many a tin shop and put it on the happy side of 
the ledger. Get in line now for next year’s business. 
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BOYNTON’S SQUARE POT 
STEEL DOME FURNACE ion 


Why Not Investigate? yew york JERSEY CITY 


. "School Room Heaters 
Furnaces and Hot Water 


SPECIALTIES FOR COMBINATION HEATING 


CHARLES SMITH, 70 West Lake Street, Chicago, Hlinois 


Our users are quite as 
assertive in their apprecia- 
tion of the merits of 


SCHEIBLE 
HEATERS 


as our most enthusiastic sales- 
men are in selling them. 



































THE 
SCHEIBLE 


WARM AIR HEATER 


is made of Cast-Iron, and constructed on safe and 
practical principles. It burns any kind of fuel and is 


Oe THE SPRAGUE UNDERFEED WARM AIR a - 
unequalled as a fuel economizer. It utilizes every particle o 

SCHEIBLE-MONCRIEF HEATER CO., Cantona | Bs tet crac 

pie ok ca ee Our descriptive catalog and price list will be sent to you at 


your request. We also have an Agency Proposition which you 
ought to investigate. Let us explain it. 


| Have You Read the Front Cover? | SP RAGUE FOUNDRY & MEG. CO. 


















Council Bluffs, Iowa 
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| Qing Heater Hints—No. 6 


























THE (rm@f, ALL-CAST IRON 


WARM AIR HEATER 
IS DESIGNED TO BURN 


HARD or SOFT COAL 


Equally Well 


It is the Large Combustion Chamber, Long 
Fire Travel and Fully Utilized Radiating Surface 
that make GILT EDGE HEATERS so Popular. 


Write for our Catatog describing the full GILT EDGE LINE 


R. J. SCHWAB & SONS CO. 







Milwaukee, Wis. 





































Now is the right time to choose the 
correct furnace for this year-—the 
one that will build up your busi- 
ness and make money for you. 







For information about the best trade 
building furnace made write 


THE T. E. HENRY FURNACE CO. 


MAKERS OF 


@ Monerie © 


TRADE MARK 


FURNACES 


(ysland (Ewlond 


FLORAL CITY CAPITOL 
WARM AIR HEATER 


A durable, powerfulandeco- —‘ The radiator joint is permanently 
nomical heater, embodying gas and dust tight. 


The products of combustion pass 
all the best features of an up- from the body into the outer radia- 


to-date warm air heater. tor. The heat is intense and here 
The dome or body is made we use a Solid Cast-Iron Plate in- 




















stead of steel. 







of extra heavy steel plate, re- A dust flue connects ash pit with 
inforced on the inside (next combustion chamber. 

to the fire) with a wide cast For hard coal or coke. 
flange. For soft coal or wood. 





Write for catalog. 


THE MONROE FOUNDRY AND FURNACE COMPANY 
MONROE, MICHIGAN 
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THE SANITARY 
GAS-SAVE RADIATOR 


is an attachment to be put on the 
ordinary open front Gas Grate, to save 
the heat 
that has 
been going 
up the 
chimney. It 
makes the 
heating 
qualities of 
the Gas 
Grate equal 
‘| to the best 
- stove, with 
a much 
neater 
appear- 
ance. 





Dealers should investigate 


Send for descriptive circular at once 


L. T. HAGAN 


Winchester, Kentucky 












“MISSION” 


Symonps' Wew Sipe WALL REGISTER 


Greater Area—Simple in Construction 
and Operation—Easily Installed 


Send for complete catalogue and prices. It will pay you to write. 


SYMONDS REGISTER CO. 


1102-1104 Madison St., ST. LOUIS, MISSOURI 

















“STANDARD” 


GAS SAVING 


BURNERS 





Recommended by a large class of 
dealers in the natural gas territory 
as the best burner for the Hot Air 


Heater. There are now many 
thousands in use giving the best 
possible results. 


“STANDARD” Gas Saving Burners 
make the Heater do its full work 
and do it with greatest economy. 
Manufactured for more than ten 
«years by the 


STANDARD HEATING 
& RADIATOR CO. 


Manufacturers 


100 Barbeau Street, Pittsburgh, Pennsylvania 





Plain Lattice 
Cast Iron 
Cold Air Faces 


Thousands of 
dealers are us- 
ing these faces 
at a big saving. 


The lowest 
priced COLD | 
AIR FACE 
made. 


Get our prices 
and save 
money. 





Prompt 
Delivery 


THE FURNACE SUPPLY & MFG, CO. Ceveland 














Can be ~ inany wall, old or new. = 
oO P st 
ron. 3 sizes of openings for 3 thick- te 
nesses of walls. 
bent or broken. 








MARVEL 


CELLAR CHUTE <= 


Protects Walls. Locks Automatically. = 


Burglar Proof. 


wrot plates and tough cast —_ 


No pouch to be —= 





DELIVERED PRICES—FREIGHT PAID ANYWHERE 
SIZE OF OPENING iN WALL. 


91 Re we BON ee ee ee err $8.00 
92 Ee ee re 9.00 
93 pp eR ee ee eee 10.00 
131 BG ER. is, 2 SR, EON IIS, oo cc cewcsccccenckes 8.50 
132 a ee rere pera a 9.50 
133 DO te a, ee ee I, BGT, ON ok 5s ciccctcccccccansace 10.50 
183 20:tm B.S We Wee IDEs WOE e sw sce cbc kes decease 12.00 


ASK FOR BOOKLET “B"’ 
The Marvel Warm Air Heater is made of Old Style Wrot Iron, the best 


SPECIAL--;.; endurance, fuel economy and comfort. Write for information. 


INTERSTATE MANUFACTURING CO., 


OSKALOOSA 
1OWA 














Advertising that costs 
nothing is worth it 
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DON’T RIVET IT 


When You Can Save 60% to 90% 
By Spot Welding It 


No Holes’ | M a | No Rivets 
—~* Used 





to Punch 


SAVE D A manufacturer has two spot Welding Machines and two operators 
to run them. He states the two men operating ‘*TOLEDO’’ 


$20.00 Welding Machines turn out as much work as ten men formerly did 
PER DAY 3 whenriveting. Saving of 8 men at $2.50, or $20.00 per day. 


We claim everyone can effect proportionate savings by the use of ‘*TOLEDO”’ Welding 
Machines. Just tell us what you are doing now and send us a sample of your work. We will weld 
it for you if it’s a weldable job, and return it with full information as to the time required to do the 
work, and the cost for electric current. Then compare with your present costs. It’s dollars to 
doughnuts you can save the first cost of a ‘*TOLEDO”’ Welding Machine in a few month’s time. If 
you can’t—it’s because you don’t have enough work to keep it busy. And don’t forget—we make 
butt welders that will save as much or more than spot welders, if you have use for them. 


And we have a make-good-or-take-back proposition that’s one-sided for you. Just your 
name and address, please, and tell us what you want todo. You will get full and free information. 
In addition, we have followed the lead of our Democratic low tariff friends, and have adopted 


heir slogan. 


PRICES REVISED DOWNWARD 


on many of our machines. Don’t fail to get the new prices. 


NO LEASE NO LICENSE NO ROYALTY 


THE TOLEDO ELECTRIG WELDER COMPANY 


A. M. SEARLES, 4100 Langland St. 


323 N. Sheldon St. 
CHICAGO, ILL. CINCINNATI, O. 
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FACTORIES: 
Newark, New Jersey 


More than a thousand manufacturers of stoves and hardware have 
equipped their plating plants with the HANSON & VAN WINKLE 


MECHANICAL ELECTRO PLATING APPARATUS 
For Nickel, Copper, Brass, Bronze and Zinc 










THE HANSON & VAN WINKLE COMPANY 


Write us about your work 
and our experts will tell 
you whether it can be 
handled to advantage in 
the Mechanical Apparatus. 
If it can, we will plate some 
of your own samples for 
your inspection. 


Bulletin No. 113A 
sent on request. 


Electro Plating Equipment 
110 North Clinton Street 


CHICAGO, ILLINOIS 


CANADIAN BRANCH: 
Toronto, Ontario 








ween rings in each sec- 


and effective heater. 


dealer’s business who han- 


plication 


% Manufacturers 


CHICAGO, ILL, 









The CHAMPION 


COMBINATION 
HOT WATER BOILER 


One or more sections can 
be used together accord- 
to the amount of radi- 
n to be used. The fire 
passing through spaces 


tion and over their la-ge 
surfaces mits the direct 
action of the fire to come 
in contact wich each sec- 
tion, making a powerful 


cuomonr Bp 

tested pounds 
hydraulle ae before 
yp & L. factory and 
teed not to 
leak: awl Il inerease every 


dies them. Prices, meas- 
urements, @tc., upon ap- 
to j 


FRANK D, STOLZ CO. 


1210 Webster Avenue 














STOVE DEALER S— 


Here is a perfect Stove Polish that 
® can be reduced without benzine—only 
| water is needed for 


BLACK JACK 
WATER PASTE 


Sees) §=6‘This eliminates all fire hazard. The shine 





obtained with BLACK JACK WATER 
PASTE is unsurpassable. Better try it. 


Free sample will be sent upon request 


Write for it at once 


WICKEL PLATE STOVE POLISH CO. 


Manufacturers 





Chicago, Ill. 








DO YOU KNOW THAT 


SMITH’S “MALTESE” 
WATER HEATERS 


Are made with eight styles of 
tappings? 





They can be used in any 
Warm Air Heater, Steam or 
Hot Water Boiler. Easy to in- 
stall and always ready. 


Write for our catalog and prices at once. 


CHAS. SMITH CO. 


57 West Lake Street Chicago, Illinois 
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MICHIGAN SAFETY | 
FURNACE PIPE, 


ASSURES 


SAFETY F est ||| 

















ya 


MICHIGAN 
SAFETY 
FURNACE 
PIPE 
Ready 
to 
Connect 














A pipe that will make good under all circumstances. ABSO= 
LUTELY FIREPROOF. The air chamber between the inner 
and outer pipe is always kept supplied with fresh air which keeps 
the outer pipe from becoming overheated. This also keeps the 
heated air from becoming chilled by cold outside walls. Perfora- 
tions in the collar at each end of the pipe keep the air in circulation. 


The Automatic Locking Device, which is a feature in all 
MICHIGAN SAFETY FURNACE PIPE, is a great help to all 
furnace men. It not only completely locks the sections of 
furnace pipe, but makes an airtight joint. About 60 per cent 
of the time and iahor usually spent on a job is saved. 

Write for Complete Catalog. _ 


Michigan Safety Furnace 
Pipe Company 


113-115 East Fort Street Detroit, Michigan 
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The Standard for 


" | ® 
M Uu n s tag Il’s Mi Cada High Grade Stoves 
EUGENE MUNSELL & COMPANY 


NEW YORK: 68 Church St. CHICAGO: 542 S. Dearborn St. And Leading Jobbers Everywhere 


E furnish repairs to fit all stoves, ranges, furnaces, etc. We 
also carry a full line of water fronts and water backs for 
cook stoves and ranges. 


Prompt Service at all times. 


CENTRAL STOVE & FURNACE REPAIR COMPANY 


1801 Diversey Parkway, Chicago, Illinois 


STOVE REPAIRS ~ || COOPER OVEN THERMOMETER 


11 

































Attracts The 
Woman Buyer 


Range and 
Furnace Repairs 


A.G. BRAUER SUPPLY CO. nln 


316-318 North Third Street —— and prices. 
ST. LOUIS, MISSOURI The Cooper Oven Thermometer Co. 
Rinittioneen aes PEQUABUCK, CONN. 
SERVICE FIRST OUR STOCK 

of REPAIRS for Heaters, Stoves and 






She knows what an oven 
my =6thermometer is for. She 
4 knows the best —Cooper’s. 
im ©And she decides the sale. 
A Cooper Oven Ther- 
mometer will add selling 
to your range. 
It is faccurate and durable. 









































— Rane tr Eoiog and Prous 
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V eracity 
I ntelligence Atti | 
C o-operation = ae 
Enthusiasm aa 
FANNER MANUFACTURING CO. Wig } 


Stove Trimmings Cleveland 


























THE GEO. W. COPE PA 
TOVE PATTERN WORKW)| ror a ht. Ligdhiandn, 


Cor, Brush and Woodbridge Sts. | DETROIT, MICHIGAN | VEDDER PATTERN WORKS, ‘%iste* Troy, N. Y. 


PATTERNS | Fata | YALE. 















For Stoves and Heaters |IRON&WOOD Russia finish, pat. 
The Cleveland Castings Pattern Co. See MLS | crovE PIPE 


Itis —g of a very high 

ade of uniform color 
Biue Polished a land 
is coated toprevent rust- 
ing. Madein all sizes. 


Packed twenty-five and 
HARDWARE CLERKS || BWWRAW OYUN ALON | Sovcesgcests 


can make extra money soliciting subscrip- seh a a - ‘ ware Trade throughout 
f I i £ " the United States. 
tions for AMERICAN ARTISAN in their PATTERNS ALUMINUM e ae 


spare —. ver! conn on soemmtaton. MATCH Mid. by HEMP & CO. 
ary. ress Circu- LOUIS 
lation Department AMERICAN ARTESAN, Woop,! RON.BRA~- PL rod’ S on canancar ae bead 


910 Michigan Boulevard, Chicago, Ill. @) jobber does not handle ~ 
UINCY. ILL. «<> this pipe send your inquiries to us. 
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\ ie are no doubt planning to attend the Annual 
Convention of the Illinois: Retail Hardware 
: Association which is to be held January 12, 
13, 14 and 15, 1914, in Chicago, at the Coliseum. 
AMERICAN ARTISAN AND HARDWARE 
RECORD has secured Booths Numbers 236-238 at 
the Coliseum in order to furnish comfortable and con- 
venient HEADQUARTERS for you and your friends 
and you are herewith cordially invited to make use of 


our services free of charge. 
We will have a REST ROOM furnished with comfortable 


chairs where you and your friends may make yourselves at home. 
It will be an ideal place to meet your friends by appointment. 
We shall be glad to have you call upon us for any assistance in 
our power. 

If you have parcels or overcoats with which you do not care 
to be burdened, bring them to AMERICAN ARTISAN AND 
HARDWARE RECORD’S HEADQUARTERS, Booths Nos. 
236-238 and we will check them and take care of them for you 
free of charge. 

Our BUREAU OF INFORMATION will also be free to 
you. Here you will find reliable information as to the Hotels, 
Location of Streets, Theatres or anything else you may want to 
know. We shall do our best to give you any information you 
may desire. 

Telephones and stenographers will also be at your service 
without cost. 

In short, we will be there to contribute in every way possible 
to your convenience and comfort, and do not forget in the 
meantime that we are at all times at your service. 


‘2 
~ 
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AMERICAN ARTISAN 
AND HARDWARE RECORD 


DANIEL STERN, Publisher and Proprietor 
910 South Michigan Boulevard Chicago, Illinois 
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ESTABLISHED 1880 
Representative of 
The Stove Tin Hardware 
Heatirfg and Ventilat- 
ing Interests 


910 South Michigan Avenue 
Chicago Illinois 
PusuisHeD Every SATURDAY 25 West 42nd Street New York 








Address all communications and 
remittances to 


DANIEL STERN 


Publisher and Proprietor 


TERMS OF SUBSCRIPTION IN THE UNITED STATES AND Its Possessions (Invariably in Advance) ONE Year PostaGE Parp $2.00 
ForEIGN CouNTRIES ONE YEAR PostaGE Pap $4.00 CANADA ONE YEAR PostaGE Pap $3.00 


Entered as Second-Class Matter June 25 1885 at the Post Office at Chicago Illinois under Act of March 3rd 1879 





Vol. 69. No. I. 





CHICAGO, JANUARY a2, 1915. 


$2.00 Per Year. 











ANy TIME of the year is the proper time to make 

collections of accounts that are past due. The first 

of every month is the proper time to col- 

Time to Make !€ct running accounts. But especially is 

Collections. the first month of the year the season 

when particular efforts should be made 

by every merchant to obtain payments from debtors 
for merchandise sold during the preceding fall. 

In this connection it seems but right to point out 
that no retail hardware dealer can afford to sell on 
credit unless in doing so he makes sure of a definite 
agreement from the purchaser as to the time when and 
how payment is to be made. The day has passed when 
any business can be operated successfully on a basis 
of indefinite credit, and this is being recognized by 
consumers as well as retailers in ever increasing 
numbers. 

When, for instance, a farmer wants to borrow 
money he must execute a note, payable at a certain 
date, and the note must be met on that date or new 
arrangements made. When he hires help, he must pay 
his employes at some stated time. In every transaction 
involving the payment of money he is required to 
agree to make payment at a definite date—except when 
he buys merchandisé in the average store. Here he 
pays when he gets ready. 

And the only reason for this exception is that the 
average retailer is lacking in back bone—and all the 
credit and collection schemes or “services” that are 
worked out will not change the situation one particle 
in this essential point, that the farmer or any other 
consumer who buys on such “limitless” credit must be 
brought to realize that merchandise accounts are no 
different from other financial obligations: They are 
to be met at a certain specified time. 

Only the retailer himself can change the situation, 
and it will be changed only when the retailer, as a 
class, decides to conduct his credit business on a busi- 
ness-like basis. 

Many so-called reasons have been given by retailers 
for not putting in force such a definite credit system ° 
“Local conditions did not allow of such a plan”’— 
“Consumers bought more freely’—“Too much ‘red 
tape’ ”’—“‘People wouldn’t stand for it”—“Business in 
a small town was conducted on a ‘personal basis.’ ”’ 

But every one of these “reasons” has been proven to 
be nothing more than an imagined one. For in 
communities where the very same financial, commer- 
cial and industrial conditions obtained as in the town 
where “conditions would not allow a definite credit 
system” the system has been found to work very suc- 
cessfully. , 









It is a matter of education pure and simple. First, 
the retailer must be brought to realize that he can do 
business much more satisfactorily with a definite credit 
system. 

Second, the retailer must take a positive stand 
in the matter and insist on a definite date of settlement 
and the date must be lived up to, both by the re- 
tailer and the customer. Then there will not be so 
many “bad accounts” at the end of 1915. 

Isn't it worth your while to try it out this year? 











Go BACK in history as far as you like—and you will 
find that the great events were all the result of co- 
operative effort—guided by some master 

Why mind, of course—but the thing which 


made the result possible and which 
brought the result was the cooperative 
effort. 


And yet—in this day and age we find men who in 
their own stupid self-importance believe that they can 
“paddle their own canoe” and by doing so reap a 
greater reward than if they would yield a little of 
their self-assumed independence and work in full 
harmony with others. 

We find manufacturers who go on the principle 
that they can “force” the retailer to handle their goods 
—in spite of the fact that the retailer can do more 
than any other single factor to make or prevent the 
success of a product. 

The failure on the part of this sort of a manufac- 
turer to appreciate his relations with the retailers and 
his obligations to them tends to create distrust among 
retailers, and when some professional agitator gets 
busy the tendency develops into an actual, serious fact. 

We find retailers who act as if they were the only 
ones in a town to be considered. If, for instance, an* 
early closing movement is started they balk, because 
they imagine that by doing so, they not only show 
their “independence,” but possibly also may get a 
little extra business from people who forgot that the 
stores were closed. 

The lack of cooperation among the retailers in a 
town is caused by a feeling of jealousy, which finds 
an outlet: in the little mean remarks which one re- 
tailer makes about his competitors, and these create 
a distrust on the part of the consumers, which is fos- 
tered and kept alive by outside concerns who find a 
rich harvest among these people. 

Manufacturers, wholesalers and retailers and reli- 
able merchandise have one common interest—that of 
sales to the consumer. They must each perform their 
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individual share of the work of distribution—and per- 
form it in such a manner that no effort is lost—so 
that the consumer may secure the product at the 
smallest possible cost, and also so that each one of the 
three links in the chain of distribution may receive his 
a reasonable .pay—for his labor, be- 





proper reward 
sides a fair return on his investment. 

But this is impossible so long as the manufacturer 
does not recognize his obligation to the wholesaler and 
to the retailer, or so long as there exists a feeling of 
distrust on the part of the retailer toward the whole- 
saler or manufacturer. 

Nor can the full reward be secured, so long as the 
retailers bicker and quarrel among themselves. For 
effort will be going to waste and money spent without 
return, in order that the jealousy and unfriendly feel- 
ing may be neutralized. 

It is only when we ali--everyone of us—manufac- 
turer, wholesaler, retailer, show willingness to bury 
our individual opinions and subordinate ourselves to 
the great common object, that we can hope to accom- 
plish anything really worth while. 

Makeshifts? Yes, there are lots of them. 

The mail order house or the manufacturer selling 
“direct” is one of them. But every dollar that has 
ever been sent to one of these concerns has meant 
a loss in property value to the community and 
thereby to the man who thought he was saving some 
money. 

Syndicate buying by retailers is another. 

But not a single instance can be cited where the 
labor, time and money spent in trying to secure lower 
prices could not have been employed to better advan- 
tage in securing closer and more cordial relations 
with the people whose trade these retailers seek. 

Man’s nature is perverse in its make-up. Instead 
of doing that which logic would tell us is the right 
thing to do, we try to find some other way—think- 
ing that perhaps “logic” is wrong, and that there may 
be some “short cut” which will make it possible for 
us to save some of our effort and still reap the same 
reward, or by which we may be able to “get ahead of 
the other fellow.” 





We are not willing to do our share of the work. 
That is the whole trouble. 

We are trying to reap where we have not sown. 

We are trying to get something for nothing. 

And not until we abandon this attitude will we be 
able to secure the reward which comes only to the 
man who performs his share of the work in the 
proper manner, and this is possible only when he sub- 
ordinates himself to the general scheme. 

The most encouraging feature about the situation 
in commercial circles today is the fact that the vari- 
ous branches are seeking to come to a clearer under- 
standing of their individual problems—as affected by 
and affecting the general scheme of distribution. 

There has been a good deal of groping about, in 
the past. There has also been a tendency to make 


decisions without any regard as to how these decisions 
would affect others. 

But we are getting away from the state of uncer- 
tainty, as well as from the disregard of our relations 
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with those who are also workers in the field of dis- 
tribution. 

We are beginning to realize that in order to accom- 
plish our work most effectively and thus render the 
most efficient service, we must not only give atten- 
tion to, but also work together with those from whom 
we receive and with those to whom we distribute the 
things which the consumer uses. 

And so we are also commencing to reap a fuller 
reward for our labor—for it is the law of compensa- 
tion that cooperative effort always brings greater re- 
turn to each person who cooperates than the same 
individual effort spent without regard to the efforts of 
others. 

For instance, the manufacturer who cooperates with 
the wholesalers and retailers who handle his product 
finds that his sales increase at a less expense and 
therefore bring greater net profits than before he 
started to cooperate. 

The retailer who cooperates with the manufacturer 
and wholesaler—and with his local brother retailers— 
finds that he sells more goods, at less cost and, there- 
fore, with greater profit than before he started to co- 
operate. 

And to cap it all—the consumer is brought to a true 
appreciation of his real importance to the community, 
his obligations toward it, his relations with the other 
residents—all of which makes for better conditions 
in the community, which is the foundation for the 
prosperity of the country at large. 








THE DEPARTMENT of Labor at Washington has re- 
cently issued a statement showing the results of the 

Is Federal Federal Workmen’s Compensation Law 
Government [for the first five years of its operation. 

Fair tolts Under this law, which was passed in 

Employes. 1908, federal employes can _ recover 
“damages” for injuries received in the performance 
of their duties. 

In view of the “liberality” with which legislators in 
the various states, where “liability” or “compensation” 
laws have been enacted, have provided for the employe 
who is hurt—out of the employers’ pockets—it is 
rather strange that when the greatest employer of all 
in this country, the Federal Government, has a com- 
pensation law enacted covering its own employes, the 
provisions for damages are so niggardly as they are 
shown to be in the report referred to. 

In the first place, the act covers only about 25 per- 
cent of the total number of federal employes. 

Secondly, no one can recover for permanent par- 
tial disability. 

Thirdly, compensation is paid only if disability lasts 
more than fifteen days. 

But the worst feature of the entire act is the sec- 
tion providing for the payments, as shown by the fol- 
lowing excerpt from the report: 

“Fractures of an arm or leg led to compensation 
payments of less than $25, the loss of an eye between 
$25 and $50; in the case of the loss of a right arm the 
injured workman received less than $50, while in three 
cases of the loss of both legs occurring during the 
third year (after the passage of the act) the average 
compensation was $377.40.” 
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What a storm of indignation would go up if, for in- 
stance, a workman in a steel mill should lose both legs 
and the company employing him should attempt to 
“compensate” him for this awful injury by paying him 
the “magnificent” sum of $377.40. 

Is there any reason on earth why “Uncle Sam” 
should not compensate such of his employes who suf- 
fer injury in his service, at least as liberally as the 
private employer is now obliged to do in states where 
Compensation Laws have been enacted? 








RANDOM NOTES AND SKETCHES 





BY SIDNEY ARNOLD 

There has been considerable amusement among 
members of the Hardware Club of Chicago, since an 
item was discovered in the November issue of The 
House Furnishing Review, giving an outline of the 
history of President A. Vere Martin. As one of the 
members put it, the only original part of the article 
was the picture which was supposed to represent the 
handsome features of “Vere,” and the person who 
ordered the halftone might have saved some money by 
getting a stock cut of Lydia Pinkham or W. L. Doug- 
lass or any of the old familiar newspaper celebrities. 
Several of those who saw the biographical sketch and 
the splendid likeness of Mr. Martin in the October 
tenth issue of AMERICAN ARTISAN, from which the 
Review “swiped” its article expressed the opinion that 
it was no wonder the latter publication did not make 
any progress if the editorial staff was reduced to the 
necessity of making use of other publications’ rains 
and doing it in such a poor way. 

« * * 

George W. Ogilvie, who is known to many as the 
publisher of one of the various brands of ‘“Webster’s 
Dictionary,” is a very good friend of mine, and is a 
typical Chicagoan: When he gets on any one’s trail 
he doesn’t let up until he bags his game. And this is 
said in spite of the fact that he has forsaken the city 
of his early success as a publisher and is now a deni- 
zen of that maelstrom of wickedness—New York. 

I have just received a pamphlet written by George 
W. in which he tells about the wiles of patent attor- 
neys practiced under the present obsolete patent law. 
The pamphlet is rather interesting to any one who 
knows anything about book publishing, and incidental- 
ly it is a strong argument in favor of the passage of a 
patent law that will be fair to authors, inventors, own- 
ers of patents, trademarks, copyrights, etc., as well as 
to the general public. 

* * x 

There is an old story about one of the Kings of 
France in which it is told how he issued an edict 
that at least one day each week every family must 
have a chicken in the pot on their hearth. His idea 
was that every family ought to “well enough off” 
to have at least one good meal every week—and in 
a way it was a good idea. 

Booker T. Washington, the famous negro educa- 
tor, of Tuskogee College, Alabama, has a better one, 
however. He urges that every one of the 1,400,000 
colored families living in small towns or on the farms 
of the southern states raise one more pig every year. 








~ 


This would mean that, with the present price for 
pigs, fourteen million dollars would be added to the 
wealth of the colored people. 

It might not be a bad plan for the white folk, too, 
both in the South and the North, who live on the 
farm, to raise an additional pig, or a cow during the 
coming year, and if they did, we might be able to 
have at least one good steak once a week without 
wrecking the bank account—and the farmers would 
have more money, too. 

a oe 

We have all met the sort of person who sees noth- 
ing good in anyone or anything. Usually he is “good 
for nothing,” too. We call him a “knocker.” 

Here is a good description of how the “knocker” 
came into existence. It may not be strictly accord- 
ing to the facts, but at that, the characteristics of the 
“knocker” are well portrayed by the anonymous 
writer : 

When the Creator had made all the good things, 
there was still some dirty work to do, so He made 
the beasts and reptiles and poisonous insects, and 
when He had finished He had some scraps that were 
too bad to put into the rattlesnake, the hyena, the 
scorpion and the skunk, so He put all these together, 
covered 1i with suspicion, wrapped it with jealousy, 
marked it with a yellow streak, and called it a 
knocker. 

The same writer was clever enough to imagine a 
picture, too, of how the “booster” came into exist- 
ence. Here it is: 

This product was so fearful to contemplate that 
He had to make something to counteract it, so He 
took a sunbeam and put it in the heart of a child, 
the brain of a man, wrapped these in civic pride, cov- 
ered it with brotherly love, gave it a mask of velvet 
and a grasp of steel and called it a booster; made 
him a lover of fields and flowers and manly sports, 
a believer in equality and justice, and ever since these 
two were, mortal man has had the privilege of 
choosing his associates. 

* * * 

“Do you know what constitutes success?” Asks the 
editor of that bright house organ of the Born Steel 
Range Company, The Born News Letter, and then he 
goes on to say: 


It isn’t hard work, or honesty, or bravery. 

Men have had all these things, and have failed 

It is the determination for constant growth. Because 
no matter how low you are when you start, if you constantly 
grow, you will be successful before the fight is over. 

You are given certain abilities. To these you add the 
result of training and experience. And as both these last 
are constantly being added to all through life, if vou take 
advantage of them, each year you will do better than the 
year before. 

This is growth. 

The most deadening influence in business is early and 
comparatively easy success. A man starts in, makes money, 
decides he is a success, and stops. 

From then on until he dies, he makes about the same 
amount each year, if he is lucky. He is in a rut. And he 
is really losing, because each year he has more ability, but 
no more success. His capital inc~eases, but he does nothing 
with it. Half of his tools lie idle. Such a career is not a 
success. 

Each year of life should show a mental, a moral, and 
a financial profit, constantly growing. Audit the books of 
your life. Are you in the same condition as five years ago? 
There is something wrong. Your neighbor around the cor- 
ner is progressing, and vou are standing still. You know 
what the result will be. This is a competitive life. 
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C. G. BARTH. 


A visitor to the Hardware Club of Chicago at any 
one of its Tuesday Luncheons will be almost certain 
to meet a man of pleasant mien and hearty handshake 
and one of the first things that this man will ask the 
visitor is to invite him to become a member of the 
Club and probably one of the reasons for the rapid 
growth of the membership of this very progressive 
organization of hardware men in Chicago may be 
found in the fact that C. G. Barth is on the Member- 
ship Committee, for while he is a man of very quiet 
appearance, there is a certain sympathetic and friendly 
spirit in his manner of greeting a person, whether that 
person be an acquaintance or a stranger, and this 
naturally has a tendency to influence all those with 
whom he comes in contact. 

A good many years ago 
when the state of Illinois was 
still young, the little town of 
Mendota was picked as the 
seat of Government but for 
some reason or other, those 
who ran affairs decided that 
the capital ought to be located 
more in the center of what 
was then the most thickly set- 
tled and considered the most 
important part of the state, so 
Springfield was chosen. How- 
ever, be that as it may, Men- 
dota may well pride itself on 
the fact that forty-six years 
ago on the coming January 
29th, C. G. Barth was born 
there. He attended first the 
Mendota public schools and 
later on when his parents 
moved to Aurora, he became 
a pupil in the Aurora gram- 
mar school and later attended 
the old Aurora Academy which is now out of exist- 
ence. 

In the year 1889, he decided that it was time for 
him to earn his own living and secured a position as 
bookkeeper with the Rehm Hardware Company, Chi- 
cago. He stayed with this concern two years, leaving 
to accept a position as traveling salesman for the har- 
vesting machinery concern of D. M. Osborne and 
Company, where he remained for over twelve years, 
being gradually promoted through various positions 
to that of assistant manager of the Chicago branch. 

In 1903 when many of the harvesting machinery 
interests were consolidated and D. M. Osborn and Com- 
a part of the International Har- 
Mr. Barth thought it was time 


pany became 


vester Company, 


for him to strike out for himself, and what should be 
more natural than to go back to his first love—that of 
the hardware business? So presently we find him as 
secretary of the Rehm Hardware Company, the busi- 
ness being incorporated at the time when he 
became interested in it, and it will be noted that not 
only did he go back to the business in which he had 
received his first start, but he became a part owner 
of the first firm with which he had worked. 

A wholesale hardware business where the Rehm 
Hardware Company is located—out on Blue Island 
Avenue—presents many problems different from that 
of the average wholesale hardware concern but withal., 
the Rehm Hardware Company has prospered and 

much of its success is due to 
the efficient work of C. G. 
Barth. 
It makes no difference, 
however, whether you call on 
Mr. Barth at his place of 
business or whether you meet 
him in the Hardware Club or 
in one of the Masonic organ- 
izations to which he belongs— 
you will always find him 
ready to lay aside his personal 
interests and consider with 
you the problem or the ques- 
tion which you wish to discuss 
with him, and his advice will 
always be freely given, but 
unlike much of the freely 
given advice, his counsel is of 
the kind which it is well to 
follow, because he is the sort 
of man who is able to put 
himself in the other fellow’s 
place and who is, therefore, 
also able to view matters in a 
broader light, so that when he suggests a certain move, 
it is done with a clear understanding of the various 
points at issue, and that is why so many of his busi- 
ness and social friends come to him for counsel. 

When the Hardware Club of Chicago was organ-~ 
ized in the fall of 1913, C. G. Barth gave of his time 
and thought to start it off successfully and ever since 
he had done much to promote its interests. He has 
served since its organization as one of its board of 
governors and besides being on the Membership Com- 
mittee, he is also chairman of the Auditing Committee. 

With the exception of the .time that Mr. Barth 
gives to the Hardware Club and to the various Ma- 
sonic organizations to which he belongs, all his spare 
time is spent with his family. 
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HALL OF FAME 











Those who argue that a college education is a prime 
requisite for success as an executive, may choose the 
example of H. B. Macrae, the subject of this sketch, 
as a fitting demonstration of their argument. And 
on the other hand, those who say that serving an 
apprenticeship in a retail hardware store is an ideal 
education for the man who is to become an executive 
in the larger field of manufacturing and wholesaling 
of hardware, may with just as much reason choose 
Mr. Macrae as a person who fittingly illustrates their 
point, for he went to college and also served his 
apprenticeship ina retail hardware store. So, after 
all, it is really small wonder that in a comparatively 
short time he has become the head of the Chicago 
branch of the Reading Hard- 
ware Company, of Reading, 
Pennsylvania. 

“Mac,” as his many friends 
call him, was born in Wi- 
nooski, Vermont, near Bur- 
lington, which is known as the 
“Medicine Hat” of the. United 
States and also as an impor- 
tant manufacturing town. He 
is a little over thirty-six years 
of age, having been born No- 
vember 23, 1878. When he 
was a couple of years old, his 
parents moved to Burlington 
and he attended the public 
schools of that city, graduat- 
ing from the high school in 
1897. 

Immediately after graduat- 
ing, he went to work in the 
hardware store of John A. 
Manson, staying there a little 
over two years. Deciding 
that it would be good policy 
to at least get a part of a college education, he entered 
the University of Vermont in 1899, but did not con- 
tinue his studies for more than a year, leaving in 1900 
to go to Chicago, where he became employed with the 
well known hardware firm of Orr and Lockett, re- 
ceiving the munificent sum of $6.00 a week. Under 
the able tutelage of “Tom” White, who was well 
known among the older generation of hardware men 
in and around Chicago, “Mac” soon secured a fair 
general knowledge of the art of selling hardware. 
He stayed with Orr and Lockett about a year and a 
half, after which he was with Bullard and Gormley 
for one year, and it was no doubt due to the able in- 
struction of “Tom” White and “Will” Gormley that 
he filled so successfully the position of manager 


H. B. MACRAE. 











of the builders’ hardware department with Lilly and 
Stalnacher Company, Indianapolis, where he stayed 
three years. 

It was here that Orton Hill, who for many years 
traveled in the central states for the Reading Hard- 
ware Company, became acquainted with “Mac” and 
persuaded him that he would make a better salesman 
than a buyer of hardware. So “Mac” came to Chi- 
cago and worked for four or five years under H. H. 
Bronson, who was then manager of the Chicago 
branch of the Reading Hardware Company and who 
was succeeded in this capacity by “Pop” Bennett. 

When “Pop” retired to go into business for him- 
self on the Pacific Coast, Mr. Macrae, as he must now 
be called, became manager of 
the Chicago branch, a position 
which he has now filled with 
credit to himself and profit to 
his company for five years 
as he was appointed manager 
January I, 1910. 

Being a thorough believer 
in organization, Mr. Macrae 
was one of the men who were 
active in organizing the Hard- 
ware Club of Chicago, and he 
is always to be found among 
those who are willing to give 
of their time and thought to 
the interests of the Club. He 
served during 1914 as one of 
the Board of Governors and 
is now a member of the En- 
tertainment Committee. 

When the snow gets off the 
ground and_ baseball once 
more becomes an open air 
sport, “Mac” begins to limber 
up, for there is nothing that 
he enjoys more than standing in the center of the 
diamond curving over inshoots or outdrops. For,a 
number of years he has been the stand-by pitcher of 
the Manufacturers’ team in the annual game with the 
Retailers at the Chicago Retail Haardware Association 
picnic. 

There are those who say that when either the 
“Sox” or “Cubs” are in town, it is a very difficult 
matter to make an appointment with “Mac” in the 
afternoon after two o'clock, unless the appointment 
is made at the park where the game is on. This, how- 
ever, is hardly in accordance with the actual facts of 
the case, for with “Mac,” business always comes be- 
fore pleasure, but when he entertains a customer in 
the summer, he is sure to take him to a ball game. 
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UP TO THE MINUTE | 
NEWS SIFTINGS 








The Trumbull Supply Company, Warren, Ohio, 
manufacturers of stoves, have been incorporated for 
$10,000 by P. R. Vautrot, Charles Myers, J. F. Callen- 
der, R. C. Baxter and J. G. Gates. 

The Braddon Gas Appliance Company, Lorain, 
Ohio, has been incorporated with a capital stock of 
$15,000 by J. H. Braddon, W. A. Seher, L. A. Fauver, 
W. H. Hill and Morris Eynon. The company expects 
to establish a plant to manufacture a device that auto- 
matically turns off the burners of a gas stove. 





PATENTS WATER HEATER FOR STOVE. 


Eugene W. Vest, Tacoma, Washington, has ob- 
tained United States patent rights under number 
1,121,693 for a water heater for ranges, etc., described 


as follows: In a stove, a fire box, a flue having com- 
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1,121,693. 
munications with said fire box, a pair of water cham- 
bers arranged in superposed relation above and at the 
side of the grate of said fire box and in the path of 
communication between the latter and said flue, one of 
said water chambers being adjustable, and means for 
bodily moving said last named water chamber into said 
fire box to thereby obtain a spacing of one water cham- 


ber relatively to the other. 


= 


ELECTROPLATERS SHOULD HAVE THIS 
VALUABLE BOOK WHICH IS FREE. 


The electroplater often is confronted with some 
problem which at the moment may seem quite serious, 
but if he keeps a well arranged reference file he can in 
most cases quickly find the way to its solution. And 
if is worthy of note that it is by no means always in 
technical magazines that he finds the most assistance, 
One of 





but quite often in some catalog of supplies. 
the best of such catalogs is that published by the 
Hanson and Van Winkle Company, manufacturers of 
electroplaters’ supplies and of mechanical electroplat- 
ing apparatus. In this catalog which is a volume of 
over 250 pages, the electroplater will find a mass of 
instructive material and many thoroughly practical 
hints as to the best methods to pursue in order to 
secure the results desired. Another feature of this 
progressive firm’s organization is that they will place 
their plating experts at the manufacturer’s service, 


so that he may find out, without cost to him, whether 
certain classes of work which he may produce can or 
cannot be handled to advantage in a mechanical way. 
Manufacturers or superintendents of electroplating de- 
partments should write to secure one of these valuable 
looks, which will be sent, free of charge, on request, 
either to Hanson and Van Winkle Company’s home 
office, Newark, New Jersey, or to the Chicago branch, 
110 North Clinton Street, in charge of Harry E. 
Starrett, western salesmanager. 


ooo 
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WHERE RUST-=RESISTING IRON RANGES ARE 
MADE. 





The Foster Stove Company, Ironton, Ohio, who are 
well known as manufacturers of the Foster line of 
steel and cast ranges, cooking and heating stoves and 
castings, give in their catalog some interesting in- 
They state 


formation relative to their organization. 


Foster’s Modern Rust-Resisting Iron Range. 


that their factory and equipment is so located and in- 
stalled as to enable their giving the best possible value 
in their output. Their plant, they say, is in close prox- 
imity to raw materials in the center of the Hanging 
Rock iron region which is well known for its superior 
quality of pig iron, and that they buy their pig iron 
from furnaces in the vicinity of their works. Their 
proximity to the coalfields also is set forth as an ad- 
vantage along the same lines. Their transportation 
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facilities, they state, enable them to assure quick and 
accurate dispatch at all times, at a minimum cost to 
the purchaser. The illustration shows Foster’s Mod- 
ern New Rust Resisting Iron Range, which is of 
square construction with high closet, blue steel doors 
and nickel plated sanitary base. This range is adapt- 
able for coal or wood, and it is claimed to be abso- 
lutely rust resisting. The Foster Stove Company, 
Ironton, Ohio, will be pleased to forward a copy of 
their latest catalog upon application. 


—— 


SECURES PATENT FOR GAS STOVE. 








John M. Tobias, Pittsburgh, Pennsylvania, assignor 
to Lawson Manufacturing Company, Homestead, 
Pennsylvania, 
has been grant- 
ed United States 
patent rights un- 
der number I,- 
121,691 for a 
gas stove de- 
scribed as fol- 
lows: In a gas 
stove, the com- 
bination of two 
end upright 
plates, a horizontal perforated combustion chamber, 
the chamber being open and widest at its bottom and 
contracted upwardly, the chamber ends formed with 
lugs, bolts fastening said lugs to the said upright 
plates, a perforated outer shell located between and 
confined by the said end plates, a burner at the base 
of the combustion chamber with means fastening the 
ends of the burner to the said upright plates, the 
burner and combustion chamber combining to tie to- 
gether the separable parts of the stove. 





~~ 


REASONS WHY AMERICAN MANUFACTURERS 
DO NOT SECURE MORE FOREIGN 
TRADE. 








United States Consul General A. M. Thackara, in 
his latest report from Paris, France, to the Department 
of Commerce makes the following statement which in- 
dicates some of the reasons why some American man- 
ufacturers fail to secure as much foreign business as 
would seem reasonable, considering the excellence of 
their products as compared with those of manufac- 
turers in other countries: 

“In several instances. the American Chamber of 
Commerce, in Paris, to which American samples have 
been sent for display, have not even received a letter 
of advice or quotations of any kind. 

“The chamber has asked that urgent representations 
be made to American manufacturers desiring to send 
samples to Paris to take steps to arrange for the pay- 
ment of the import duty and other charges, or to guar- 
antee the reimbursement of the chamber’s expenses in 
connection with their reception. The officials of the 
chamber state that unless such measures are taken by 
exporters they will be obliged to refuse the samples 
when presented by the forwarding agents. 

“The chamber of commerce likewise Calls attention 
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to the absolute necessity of sending a detailed state- 
ment of prices, terms of delivery, etc., of the goods of- 
fered with each shipment of samples. 

“Considerable eagerness is being shown among 
wholesale dealers and import merchants of this city to 
be placed in touch with American exporters of the 
goods mentioned in my report, published November 
12, and much disappointment will result if the cham- 
ber is obliged to refuse samples of the goods that these 
dealers so urgently require.” 





SECURES PATENT RIGHTS FOR RANGE. 





James A. Lansing, Scranton, Pennsylvania, has pro- 
cured United States patent rights under number 
1,121,640 for a 
domestic range 
described as fol- 
lows: In a do- 
mestic range, 
the combination 
with an oven, a 
fire box for the 
consumption of 
solid fuel, a wa- 
ter back at one side of said fire box, a gas burner 
chamber on the side of said water back away from the 
fire box, a flue box at the rear of the range having 
openings communicating with the oven flues, fire box 
and gas burner chamber, respectively, dampers for 
controlling the flow of products from the chamber 
and oven flues through the flue box, and a stack con- 
nection with said flue box to which the products are 
led. 


c 


1,121,640. 
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NATIONAL FOREIGN TRADE CONVENTION 
TO MEET IN ST. LOUIS. 





The National Foreign Trade Council, has issued a 
call signed by James A. Farrell, chairman, for a busi- 
ness convention, to be held January 21 and 22, 1915, in 
the Planters’ Hotel, St. Louis, Missouri, for the pur- 
pose of formulating a national policy in respect of the 
development of a larger foreign commerce. 

Upwards of a thousand commercial, industrial and 
financial organizations, and a like number of com- 
panies, firms and individuals have been invited to at- 
tend this important conference. The delegates will be 
divided into groups according to the subjects in which 
they are most interested. These subjects will thus be 
discussed in greater detail than practicable in general 
sessions. Reports may be made to a subsequent general 
session whenever some conclusion of particular im- 
portance is reached in a group meeting. This will make 
it possible to eliminate generalities and devote the time 
of the convention to vital problems. 


et 

No merchant can intelligently work out plans for 
his whole business who does not know exactly the 
amount that is being expended in the various depart- 
ments and avenues of his business that make up the 
cost of doing business. In this day when there are 
so many things to be considered in a business, it is a 
dangerous thing for the merchant to just “lump” 
things off. 
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THE WEEK'S HARDWARE 
RECORD 


Of Interest to Manufacturer, Jobber and Dealer 








AMERICAN ARTISAN AND HARDWARE 
RECORD is the only publication containing west- 
ern hardware and metal prices corrected weekly. 
You will find these on pages 42 to 47 inclusive. 
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The Toledo Indicating Level Company, Toledo, 
Ohio, has been incorporated for $10,000 by W. H. 
Hurlburt, E. S. Smith, G. H. Feist, M. A. Kuhlman 
and Hazel Moore. 

The Neptune Hardware Manufacturing Company, 
Bridgeport, Connecticut, has completed plans for a 
new factory building of concrete and steel which is 
to be started at once. 

The Steel Enameling and Manufacturing Company, 
Jersey City, New Jersey, has been incorporated for 
$250,000 by Owen F. Langan and James J. Higgins of 
Jersey City and Parker Bentley, New York City. 

The Aluminum Hollow-ware Company, Marion, In- 
diana, has been incorporated for $10,000 to manufac- 
ture aluminum and its products. Henry E. Newbrough, 
George D. Soultz and George F. Truman are the in- 
corporators. 

The Silent Washer Company, Appleton, Wisconsin, 
manufacturers of automatic and manual washing ma- 
chines for laundries and homes, is planning to erect 
a large plant next spring. G. W. Buttles is vice-presi- 
dent and superintendent. 

Dave Feldman, of the Sam Mintz Hardware Com- 
pany, and Phil. A. Stefanowski, president of the Per- 
fect Level Company, Detroit, Michigan, were in Chi- 
cago during the week. They were entertained by E. 
F. Coulter, of the Coulter-Beegle Sales Company, at 
the Hardware Club on Tuesday, December 209th. 

The H. L. Brown Fence and Manufacturing Com- 
pany, Cincinnati, Ohio, manufacturers of ornamentai 
woven wire fence, tree guards and flower bed borders, 
are making improvements in their plant at Oakley, 
one of the factory suburbs of Cincinnati. They re- 
port that they are running full time with enlarged 
force. 


TRAP SHOOTING CLUBS ADD TO PROFITS 
OF PROGRESSIVE HARDWARE DEALER. 


The war in Europe has resulted in greater attention 
being paid to trap shooting by men who are not mem- 
bers of the standing army or of the National Guard. 
It is being recognized that the ability of a man to 
bring down a target which moves quickly is much more 
important than his ability to hit a stationary target. 
This gives the progressive hardware dealer an oppor- 
tunity to do some very effective work which will result 
in direct profits on largely increased sales of ammuni- 
tion. The organization of a trap shooting club does 
not require any great outlay of money, as there is now 


on the market very effective and inexpensive hand 
traps, and with a little push the hardware dealer can 
thus easily add materially to his sales and profits. The 
manufacturers of these new hand traps have an inter- 
esting proposition to make, particulars of which can 
be obtained by writing to the Du Pont Powder Com- 
pany, Wilmington, Delaware. 
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GRANTS PATENT FOR MEAT CHOPPER. 





The United States Patent Office has granted patent 
rights to Harry E. Asbury, Philadelphia, assignor to 
The Enterprise Manufacturing 
Company of Pennsylvania, Phila- 
delphia, for a chopper under num- 
ber 1,122,055 and described as fol- 
lows: The combination in a meat 
cutter, of a perforated supporting 
disk ; a thin flexible perforated disk 
supported by the first mentioned disk and prevented 
from turning independently of the first mentioned 
disk; a rotating feeding device; a carrier mounted 
thereon so as to turn therewith; and a flexible knife 
arranged in turn with the carrier and to bear against 
the flexible disk so that one will accommodate itselt 
to the other as the knife and its carrier rotate. 


“is 1,122,055 





THOMAS COLEMAN DU PONT UNDERGOES 
OPERATION. 


The many friends of Thomas Coleman Du Pont, of 
the Du Pont Powder Company, Wilmington, Dela- 
ware, will be interested in knowing that he was oper- 
ated on for abdominal trouble at the Mayo Brothers’ 
Hospital, Rochester, Minnesota, December 23rd. Phy- 
sicians predict a complete recovery, but said that it 
would be some time before Mr. Du Pont ceuld be said 
to be out of danger. 
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PAINT AND OIL CLUB OF NEW ENGLAND 
RESCINDS VOTE NOT TO EXHIBIT AT 
HARDWARE CONVENTIONS. 





In the December 26th issue of AMERICAN ARTISAN 
mention was made of the Paint and Oil Club of New 
England having voted not to exhibit at hardware con- 
ventions. Secretary George A. Fiel, of the New Eng- 
land Hardware Dealers’ Association in a letter to 
AMERICAN ARTISAN states that the vote has been re- 
scinded at a recent meeting of the club. 





We believe that a spirit of justice, of common and 
equal interest between the American States, will leave 
no room for an artificial balance of power like unto 
that which has led to wars abroad and drenched Eu- 
rope in blood. 
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Why Percentage of Sales is Preferable to 
Share in Profits 


By Witu1am T. Gormey, of Bullard and Gormley Company, Chicago, Illinois. 








In reply to the letter from Mr. F. E. Muzzy, of 
Springfield, Massachusetts, which was published in the 
December 26th issue of 
AMERICAN ARTISAN and in 
which Mr. Muzzy suggest- 
ed that a bonus consisting 
of a share of the profits 
would be a better method 
for the average retail hard- 
ware dealer to use in pay- 
ing his salespeople than the 
plan outlined by me in the 
issue of December twelfth, 
I would not presume to say 
that Mr. Muzzy’s plan might not work out suc- 
cessfully, for I know that it does in some cases. But 
I maintain that the plan of which I gave the details 
will prove more acceptable to the majority of retail 
hardware dealers in the average sized towns. 

However, I shall have no quarrel with Mr. Muzzy, 
for I know him as a very successful hardwareman and 
he is entitled to his opinion, which to him may be thor- 
oughly based upon experience, so what will be said in 
the following should not be taken as an effort to con- 
tradict Mr. Muzzy, but to demonstrate to the man 
who has as yet not tried either of the plans why—in 
my opinion—a percentage of the sales is a more satis- 
factory way of paying a part of the salesman’s salary 
than a share of the profits. 








It must, I suppose, be agreed that, no matter 
whether one or the other method of compensation is 
used, the salesman is to receive a certain fixed sum 
for looking after the routine work of the store, such 
as unpacking goods, checking invoices, trimming win- 
dow displays, keeping the stock in order, etc. 

With this in mind, he will as a matter of course be 
obliged to attend to these duties in the proper manner, 
or he will not be able to “hold his job.” 

In the first place, it is a rather difficult matter to de- 
cide just what is the profit on any one sale. And this 
makes it practically impossible for the salesman to 
figure out what he gets out of his day’s or week’s or 
month’s work as a salesman if part of his pay is a 
“share of the profits.” 

In other words, the salesman under the latter sys- 
tem does not have the direct inducement to push sales 
that he has with a percentage of the sales. In fact, he 
has no more reason to work hard with any particular 
customer than if the “hope” had been held out to him 
that if his sales showed up better at the end of the 
year, he might get an increase. He cannot see the 
immediate benefit to himself, because he has no way 
of figuring it out in dollars and cents. 

In the second place, it is an easy matter to provide 
against the salesman “specializing” on nails and wire 


or similar articles—just as easy as the wholesale sales- 
manager provides against the traveling salesman 
swelling his sales by forcing these items on his orders 
—simply by excluding such sales from the figuring 
total, and no real salesman cares to sell these items, 
anyway. When he does sell them, it is as a matter of 
course, rather than in an effort to “make a big book.” 

The statement that a salesman who receives a pet- 
centage of his sales would not spend time on straight- 
ening stock, etc., is not in accordance with my experi- 
ence, nor with that of others with whom I have 
spoken. In fact, the good salesman is more than 
anxious to have everything in ship shape order so that 
his sales may be made that much easier. 

So far as a salesman becoming a “cut price artist” 
is concerned, if he works on a percentage-of-the-sales 
basis, there is little danger of that, for in the modern 
hardware store goods are marked in plain figures and 
sold at the figures marked. 

With regard to his being a “bear on price” in mark- 
ing new goods, it stands to reason that a higher priced 
article will yield more of a benefit to him than a lower 
priced one, so naturally he will make his chief effort 
on, for instance, a three dollar pair of skates, rather 
than on a pair that would sell for one dollar. 

In the case of the tinner, there surely would be no 
obligation to giving him a percentage on his sales, any 
more than there would be to paying him a share of the 
profits. If he is a good salesman he will sooner or 
later “graduate” into a full-fledged salesman, so after 
all his position is no different from that of any other 
employe in the store. 

While, generally speaking, I would not seriously 
object to any of Mr. Muzzy’s statements, there is one 
with which I believe few will agree. That is the para- 
graph in which he outlines the fundamental principle 
of his plan, viz., that the salesman who received a 
regular salary of twenty dollars per week should re- 
ceive twice as large a bonus as the man who received 
only ten dollars a week. Under such a system there 
would be very little inducement for the ten dollar man 
to exert himself, or for that matter for the twenty 
dollar man, for the former would soon realize that he 
was working to a degree for the benefit of the latter, 
while the latter—if he were that sort of fellow— 
would say to himself that Smith and Jones, his fellow 
employes, would push sales up sufficiently to show a 
fair profit, and that he would get twice as much as 
they anyway, supposing that Smith and Jones were 
drawing ten dollars a week. 

With a percentage of the sales—leaving out the 
non-profitable items if you so desire—such a condition 
could never arise. On the contrary, each salesman 
would reap a direct benefit from his own efforts—and 
after all, that is what we are after: An inducement 
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that will make every employe work as hard as he 
knows how to push the business. 


Js} 


Chicago, December 28, 1914. 


~~ 


NEW POWER LAWN MOWER AND ROLLER 
MEANS BETTER PROFITS TO DEALER. 





With the perfecting of small, compact motors many 
implements which were formerly operated by hand 
or by horse power are now 
being equipped with such 
motors and thus become of 
far greater service. Among 
such are the combination 
lawn mowers and rollers 
which are made especially 
for use in parks or for un- 
usually large private lawns. 
Herewith is shown the 
“Pennsylvania” Combina- 
tion Power Mower and 
Roller, which has recently 
been placed upon the mar- 
ket. This machine is fitted 
with a special throttle gov- 
erned motor with automo- 
bile float-feed carburetor 
which allows the mower to be operated at any desired 
speed from one to four and a half miles an hour. The 
operator controls the mechanism from the handles, so 
that he is at all times able to stop, accelerate, steer 
or slow up without changing his position behind the 
mower. It is also stated that the “Pennsylvania” can 
be used in places and under conditions where heavy 
and expensive power mowers would be of little or no 
use. The height of cut can be regulated from % 
inch to 2% inches simply by turning the “steering 
wheel” to the right in the illustration. Both knives and 
roller axle are driven by direct chain from the motor, 
so that a minimum of power is lost in transmission. A 
special clutch “idles” the knives when the mower is 
being moved or when only the roller is to be used. 
Dealers who wish further information about this new 
power mower and lawn roller, which is sold at a pop- 
ular price and allows a good margin of profit, should 
address the Supplee-Biddle Hardware Company, 
Philadelphia. 


> 
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METROPOLITAN HARDWARE ASSOCIATION 
TO HOLD SECOND ANNUAL DINNER 
JANUARY, 26, 1915. 





The second annual dinner of the Metropolitan Hard- 
ware Association, which comprises retail hardware as- 
sociations of New York City, Brooklyn, Long Island, 
Westchester County, New York, Newark and Hudson 
County, New Jersey, will be held January 26, 1914, 
7:30 P. M., at Hotel Astor, New York. Arrangements 
have been made by the various committees to make this 
dinner the biggest affair in the history of the Metro- 
politan Hardware Association. Tickets which are five 


dollars each may be secured from any member of the 
Dinner Committee, which is composed of the follow- 
ing: 

James P., Stone, 66 Vesey Street, New York City— 
John P. Landrine, 719 Bergen Avenue, Jersey City— 
H. A. Cornell, 121 Court Street, Brooklyn—Matthias 
Ludlow, Newark, New Jersey—C. J. Cornell, Tucka- 
hoe, New York—C. M. Felt, Huntington, Long Island 
—R. J. Atkinson, 1183 Broadway, Brooklyn—James 
Gear, 1165 Third Avenue, New York City—J. S. 
Whipple, 27 Newark Avenue, Jersey City—P. G. 
James, Jamaica, Long Island—Charles Foster, New- 


Pennsylvania Combination Power Mower and Roller. 


ark, New Jersey—A. M. Bedford, New Rochelle, New 
York. 
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PATENT RIGHTS SECURED FOR GUN. 


Thomas C. Johnson, New Haven, Connecticut, as- 
signor to Winchester Repeating Arms Company, New 
Haven, Connecticut, has secured United States patent 
rights under number 1,122,125 for a shoulder firearm 
described as follows: Ina shoulder firearm, the com-. 
bination with a receiver provided at its forward end 
with a forwardly projecting sleeve, of a barrel entered 
said sleeve, a removable abutment head 


into the 


de 


formed at its upper end with an opening adapting it 
to be passed over the said sleeve and secured thereto 
and having the opposite faces of its lower end adapted 
for the application to them, respectively, of the for- 
ward end of a buttstock and the rear end of a fore- 
stock. 

SEGAL BURGLAR PROOF LOCK WINS SILVER 

MEDAL AT EXHIBITION. 


The judges at the Safety and Sanitary Show and 
Inventors’ Exhibition, recently held at Grand Central 
Palace, New York City, awarded a silver medal to the 
Burglar Proof Lock Company for its well known lock 
which is said to be absolutely jimmy-proof. 
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EXHIBITS IN AMERICAN ARTISAN 
WINDOW DISPLAY CONTEST 








WINDOW DISPLAY OF CHINAWARE. 


The window display shown herewith was trimmed 
by C. B. Hunt, for W. J. Pettee & Company, Okla- 
homa City, Oklahoma, and received Honorable Men- 

tion in AMERICAN ARTISAN window display contest. 
This window display is decidedly attractive and taste- 
fully arranged, with careful regard not to overcrowd. 
The designs of the plates lend a varied and pleasing 
tone which offsets the trimmer’s artistic skill. The 
background was tan with white panels, the plate rack 
also being white. Above the border was a row of 
25-watt frosted lamps, and also four Japanese lan- 
terns, which, however, do not show plainly in the 


sults. It is location that governs the rental charged, 
and that makes all the difference between the big 
rental on Main street and the very moderate figure 
charged for a store of the same class in a suburban dis- 
trict. The value of location depends upon the number 
and class of passers-by. And the merchant’s chances 
of pulling trade from the passers-by, in turn depend 
upon what use he makes of his window. When the 
merchant stops to think that at least four-fifths of his 
rental alone is paid, not for store, but for storefront, 
he will be all the keener to secure returns by making 
his store front fairly shine with striking, attractive and 
business getting displays. 

In the hardware display, novelty is always in order. 





China and Dinnerware Display, Trimmed by C. B. Hunt, for W. J. Pettee & Company, Oklahoma City, Which Received Honorable 
Mention in AMERICAN ARTISAN Window Display Contest. 


picture. The cluster of lights in the center and also 
the two on the ends were covered with tan colored 
shades to match the general color scheme. The center 
dinnerware set was of English China, with coin gold 
band; the set to the left was Haviland and at the right 
was a Bavarian set. The balance of the window was 
used for fancy hand painted novelties. The floor was 
white with green velvet for the three dinner patterns. 
There was undoubtedly an increase of crockery sales 
in the Pettee store as a result of this very handsome 
window display. 
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NECESSITY OF TIMELINESS IN HARDWARE 
WINDOWS. 


By WILLIAM Epwarp Park. 
The importance of the window display as a business 
getter is realized by all aggressive hardware dealers. 
“T can trace more direct sales to my window displays 
than any other factor in business” is the comment of 
one merchant who makes a practice of studying every 
detail of his business. 
For what it costs, the window should produce re- 


It is the novel display which grips the attention, and 
causes the hurrying crowd to come to a dead halt. So 
that the first object of the window dresser should be 
to provide something arresting. 

A traveler who was noted for his success on the 
road was once asked to give away the secret. “I just 
get a line on my customer,” he explained. “I find out 
what interests him most. And I talk to him about that 
thing. If he’s interested in bull pups, I go to him 
loaded up on bull pups; and if he’s a temperance man, 
I have some information stored away in my noodle 
regarding the progress of prohibition; and if he raises 
chickens I find out the variety and go armed accord- 
ingly—and if he’s the kind of fellow who makes a 
hobby of time saving, why, I start right in to talk 
business from the word go. Whatever my man’s in- 
terested in, I open up with; I get him interested; once 
interested, it’s up to me to sell things.” 

The window dresser, however, cannot devise a sep- 
arate window display for each of the thousands of 
passers-by; but he can devise a window display that 
will grip the interest of all by taking, as its outstand- 
ing theme, some subject that is interesting everybody 
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at the moment. Thus it is that window displays 
springing from current events—apt allusions to things 
that are in everybody’s mouth—are always sure to grip 
the attention. 

The other day, glancing down street, I saw a crowd 
collected before two store windows. In one a news- 
paper was displaying war bulletins. In another a con- 
fectioner had a map of Europe, done in candy of 
various colors. People going up and down the street 
might glance passingly at other displays, but. before 
these they halted and stood for many moments. Geo- 
graphically, the confectioner’s map wasn’t worth five 
cents; but it was a novelty, and—it just hit the sub- 
ject that was uppermost in the minds of pretty nearly 
everybody going up and down that street. Hence, it 
divided attention with the war bulletins, and secured 
just as careful scrutiny. 

A number of years ago the areoplane was attracting 
a lot of attention. Wilbur Wright and his brother 
were then coming to the forefront of the aviation 
world. An ingenious hardware window trimmer got 
up a display representing an aeroplane in full flight. 
The flying machine was duplicated by hardwaremen 
far and wide. It attracted attention—which is the 
first essential in every window display. The window 
trimmer took advantage of the widespread advertis- 
ing which newspapers and magazines were giving the 
aeroplane, and the fact that everybody at that moment 
was more or less interested in the flying machines. 
Consequently, the merchant reaped the benefit of a 
lot of continent wide advertising which cost him not a 
single cent. All that was required of him was to con- 
nect up by means of a single window display that 
struck the timely chord. 

The other day I saw a paint display representing a 
dreadnaught ‘made of paint cans and accessories, 
afloat in a sea of paper shavings. That display gripped 
the attention of everyone who passed by. Not a per- 
son who went up and down-the street but carried away 
with him the name of that particular brand of paint, 
and assimilated the advice contained in the accom- 
panying show cards and streamers. 

Nor need displays be limited to events of world 
wide interest: often local events bulk so large in the 
public mind that they can be similarly utilized. Thus, 
for an Old Boys’ Reunion, a hardware dealer showed 
a locomotive and train made up of hardware articles. 
Often an election contest can be handled tactfully in 
window display; or the climax of a baseball or foot- 
ball series, the latter fitting admirably into a display 
of sporting goods. There are many opportunities of 
utilizing a local event which is being widely discussed 
as a peg whereon to hang an attractive and arresting 
display of hardware. 

For, be it remembered, the display, although it 
grips the attention by featuring some subject that is 
being widely discussed, must ultimately and intimately 
concern hardware, or goods handled in some depart- 
ment of the hardware store. The central, timely fea- 
ture of the display must be linked up with goods which 
the merchant wants to sell. Too often such timely 
displays fail through not being linked up with the 
goods; they represent merely an ingenious idea, and 
fail to present any argument that would help to con- 


vince the man in the street of the wisdom of buying 
the goods. 

The hardware dealer who has an ingenious and 
timely idea for a display must remember, that while 
the display in the first instance must grip the attention, 
in the second and last instance it must produce results. 
Hence, the paint dreadnaught must be linked up, by 
show cards and otherwise, with the idea that the paint 
handled dreads no competition. The hardware loco- 
motive on Old Home Week must emphasize the state- 
ment that the homecomers are largely attracted by the 
splendid offerings shown in that particular window. 
The war map—for the hardwareman can put on a 
map if he wants to—must be linked up with the war 
on prices which marks the cleaning out of the rem- 
nants of the summer stock. Linking the display with 
the goods you want to sell is absolutely necessary if 
you want the display to pull business. And that is 
eminently what you do want.—Michigan Tradesman. 


AMERICAN ARTISAN GROWS BETTER ALL 
THE TIME. 





To AMERICAN ARTISAN: 

You evidently believe in progress. AMERICAN 
ARTISAN seems to be growing better all the time and 
of more value, especially to the sheet metal -worker. 

The result of the Window Display Contest this year 
I consider the best you have ever secured. The 
window display by Charles Byford and awarded First 
Prize is of exceptional merit. I do not remember ever 
seeing a more artistic display of cutlery. Mr. Smith’s 
display of tools, awarded Second Prize, is excellent. 
While Mr. Byford’s is more artistic, I think Mr. 
Smith’s display presents greater drawing power for 
business. Both contestants are to be congratulated. 
It will be hard to excel their work. 

Respectfully, 
R. A. Pappock, 
Manager Hardware Supply Company. 


718 East 63rd Street, Chicago, December 26, 1914.- 





PATENTS EXPANSION BOLT. 


Joseph R. Conrad, Chicago, Illinois, assignor by 

mesne assignments to the U. S. Expansion Bolt Com- 

pany, New York City, has obtained 

United States patent rights under 

number 1,121,980 for an expansion 

bolt described as follows: In an ex- 

pansion bolt, the combination of a 

pair of coacting shells, each of which 

is formed on its interior with a plural- 

ity of faces all of which are longi- 

tudinally inclined, an expansion mem- 

ber within said shelts adapted when advanced against 

said inclined faces to force said shells apart, said shells 

and expansion member having no angle greater than 

a right angle to permit substantially the entire 

periphery of said member engaging constantly with 

the interior faces of the shells to apply expanding 

force thereagainst, and means for advancing said 
expanding member within the shells. 
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ARRANGEMENTS PRACTICALLY COMPLETED 
FOR ILLINOIS HARDWARE CONVENTION. 


The various committees in charge of arrangements 
for the convention and exhibit of the Illinois Retail 
Hardware Association which are to be held at the Coli- 
seum, Chicago, January 12 to 15 inclusive, have prac- 
tically completed their work and report that the coming 
event bids fair to go down in history as the greatest 
in the history of the Association. 

Special coupons are being distributed by the mem- 
bers, by which admission to the Exhibit can be secured 
for twenty cents instead of the regular price of fifty 
cents. These coupons are intended especially for con- 
sumers, in order to acquaint them with the many labor 
saving devices which will be shown during the convet.- 


tion. 


SECURES PATENT FOR EXPANSION BOLT. 





Lothar R. Zifferer, New York City, has _ been 
granted United States patent rights under number 
1,121,963 for an expansion 
1,121,963, =F bolt described as_ follows: 
The combination with an ex- 
pansible shield composed of 
two segmental shells formed 
with a flange on the outer end 
thereof, each said shelf hav- 
ing a neck portion of reduced 
size adjacent said flange, and 
one of said shells having a tongue arranged to engage 
with the other in said neck portion, of a cap-piece 
arranged to engage with said shield and to lock perma- 
nently therewith when said shield is expanded, said 
tongue being arranged to engage with said cap-piece 
to prevent rotary movement thereof with respect to 
said shield, substantially as described. 
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AD IN AMERICAN ARTISAN BROUGHT 
REPLIES FROM ALL OVER 
UNITED STATES. 





To AMERICAN ARTISAN: 

Please discontinue ad in AMERICAN ARTISAN as | 
have succeeded in getting a man. Your ad brought 
very good results as I got applications from over forty 
men for this position from all over the United States. 
Thanking you for your kindness in this matter and 
wishing you a very successful New Year, I beg to 
remain, 

Yours truly, 
Frep. L. ParisH, 

Waupaca, Wisconsin, December 23, 1914. 
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MESSAGES OF WELL WISHES FROM THE 
MANUFACTURERS, WHOLESALERS 
AND RETAILERS. 





In addition to the many greetings and messages of 
good cheer which were published in the December 26th 
issue of AMERICAN ARTISAN, cards and letters have 
been received from the following: 


P. and F. Corbin, New Britain, Connecticut; Sheridan 


Stove Manufacturing Company, Quincy, Illinois; S. R. Droe- 
scher, New York City; Pittsburgh Steel Company, Pittsburgh; 
A. C. Barler Manufacturing Company, Chicago; Landon P. 
Smith, of Smith and Hemingway Company, New York City: 
G. P. Blackiston, Canton, Ohio; Henry Gleason, New York 
City; George T. Bailey, of Oliver Iron and Steel Company, 
Pittsburgh; A. J. Bihler, Pittsburgh, President of National 
Hardware Association; J. A. Daugherty, Nashville, Tennes- 
see, former president of National Sheet Metal Contractors’ 
Association; John J. Whirl, Commissioner of Employers’ 
Association, Detroit, Michigan; S. J. Mayer, of Burglar Proof 
Lock Company, New York City; Samuel D. Latty, President 
Kirk-Latty Manufacturing Company, Cleveland. 
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RETAIL HARDWARE CONVENTIONS. 


The dates for conventions of the state associations 
of retail hardware dealers, so far as they have been 
announced, are given below, in order of the dates. 
The secretary’s name and address follows the name of 
the association, after which come the dates, with the 
name of the convention city. 


Illinois Retail Hardware Association, L. D. Nish, Sec- 
retary, Elgin, January 12, 13, 14, 15, 1915. At Chic? 70. 

Western Implement, Vehicle and Hardware Association, 
January 12, 13, 14, 1915. At Kansas City, Missouri. 

Missouri Retail Hardware Association, F. X. secherer, 
Secretary, 5136 North Broadway, St. Louis. January 19, 20, 
21, 22, 1915. At St. Louis. 

Pacific Northwest Retail Hardware and Implement As- 
sociation, E. E. Lucas, Secretary, Hutton Building, Spokane, 
Washington, January 20, 21, 22, 1915. At Spokane, Wash- 
ington. 

Texas Retail Hardware Association, Henry Marti, Sec- 
retary, Dallas January 26, 27, 28, 1915. At Waco. 


Indiana Retail Hardware Association, M. L. Corey, Sec- 
retary, Argos. January 26, 27, 28, 29, 1915. At Indianapolis. 
_ Oregon Retail Hardware and Implement Dealers’ Asso- 
ciation, H. J. Altnow, Secretary, Portland, January 26, 27, 
28, 29, 1915. At Portland. 

Wisconsin Retail Hardware Association, P. J. Jacobs, 
Secretary, Stevens Point. February 3, 4, 5, 1915. At Mil- 
waukee. 

Nebraska Retail Hardware Association, Nathan Roberts, 
Secretary, Lincoln. February 9, 10, 11, 12, 1915. At Omaha. 

Michigan Retail Hardware Association, A. J. Scott, 
Secretary, Marine City. February 9, 10, 11, 12, 1915. At 
Saginaw. « 

_ Pennsylvania and Atlantic Seaboard Hardware Associa- 
tion, W. P. Lewis, Secretary, Huntingdon, Pennsylvania. 
February 9, 10, 11 and 12, 1915. At Newark, New Jersey. 

_ Connecticut Retail Hardware Association, Henry S. 
Hitchcock, Secretary, Woodbury, February 16, 17, 1915. At 
Meridan. Headquarters, Winthrop Hotel. 

New York Retail Hardware Association, John B. Foley, 
Secretary, 513 Kirk Building, Syracuse, New York. February 
16, 17, 18, 19, 1915. At Syracuse. 

North Dakota Retail Hardware Association, C. N. 
Barnes, Secretary, Grand Forks. February 17, 18, 19, 1915. 
At Fargo. 

Ohio Retail Hardware Association, James B. Carson, 
Secretary, Dayton. February 16, 17, 18, 19, 1915. At New 
Gibson Hotel, Cincinnati. 

Iowa Retail Hardware Association, A. R. Sale, Secretary, 
Mason City. February 16, 17, 18, 19, 1915. At Des Moines. 

_ New England Hardware Dealers’ Association, George A. 
Fiel, Secretary, 176 Federal Street, Boston. February 22, 23, 
24, 1915. At Boston. 
_ Kentucky Retail Hardware and Stove Dealers’ Asso- 
ciation, J. M. Stone, Secretary, Sturgis. February 23, 24, 25, 
1915. At Phoenix Hotel, Lexington. 

Minnesota Retail Hardware Association, H. O. Roberts, 
Secretary, Metropolitan Life Building, Minneapolis. February 
23, 24, 25, 26, 1915. At St. Paul. 

South Dakota Retail Hardware Association, E. C. War- 
ren, Secretary, Pierre. March 2, 3, 4, 5, 1915. At Mitchell. 

Arkansas Retail Hardware Association, Grover T. Owens, 
Secretary, Little Rock. May 4, 5, 6, 1915. At Little Rock. 

Florida Retail Hardware Association, G. E. Noblit, Sec- 
retary, Tarpon Springs. May 11, 12, 13, 1915. At St. Peters- 
burg. 

Hardware Association of the Carolinas, T. W. Dixon, 
Secretary, Charlotte, North Carolina. July 13, 14, 15, 16, 
1915. At Isle of Palms. 
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COURTESY, CAPABILITY, CONCENTRATION 
ESSENTIAL IN ANY BUSINESS. 


Address of W. F. Jaques of Kansas City, Kansas, to the Col- 
orado Retail Hardware and Implement Dealers’ Asso- 
ciation at Denver on the Subject of Collections. 

I esteem it an honor to be asked to deliver an ad- 
dress before your honorable body, but in doing so I 
fear my effort may fall very short of your anticipa- 
tions, however much I hope it may not. I realize 
fully that a man, to meet the requirements of an oc- 
casion of this kind, should be thoroughly conversant 
with the subject he is to handle, an expert rather 
than a novice, and while I have had considerable ex- 
perience in collection work I do not consider my- 
self an expert in any sense of the word, although I 
trust I have gotten beyond the point of a mere noviate. 
I have aiways held the idea that any average man who 
is really in earnest in what he does and is energetic 
can accomplish good results in almost any line of 
work, providing he has a general knowledge of the 
business in hand, although experience and _ special 
training will enable him to attain a more complete 
success. 

To my mind there are three essentials that make 
for success in any kind of business. They are the 
three “C’s”—Courtesy, Capability and Concentration. 
Whatever you undertake to do invest largely in Cour- 
tesy. It will help in a multitude of ways. It will make 
you friends (to have friends you must be friendly). It 
will make you, yourself, a better man. It will give 
you more business. In fact courtesy pays and always 
yields a good return on the investment. Capability— 
every man must have to accomplish anything in any 
vocation in life, not necessarily of the highest order, 
but he must have the ability to expand, to grow and 
to take advantage of opportunities and conditions as 
they arise. The average man has this kind of ability, 
providing he will make use of it. Capability is that 
element in a man’s makeup which enables him, when 
broadened and developed by experience, to meet the 
vicissitudes of life with composure and unravel the 
intricate problems that are bound to arise in any 
business venture calmly and with unerring accuracy 
and dispatch. 

CAPABILITY ATTAINABLE. 

In my judgment any ordinary man may acquire 
capability or become at least fairly capable if he will 
just make use of his natural ability and work ener- 
geticaly for results. 

Concentration, or singleness of purpose, is the one 
factor which has more to do with success in any in- 
dividual line of effort than any other. The ability to 
concentrate and keep your undivided attention on the 
particular object you are seeking to accomplish, will 
pull down the persimmons when employed by a 
mediocre mind where a more brilliant though versa- 
tile worker would fail to get them, and most busi- 
ness men are after the persimmons. 

Collections good—collections bad. What a won- 
derful difference it makes to the business man which 
of the foregoing expressions correctly described the 
condition of his cash account, and what an immense 
difference it would make with general business con- 


ditions did the first of the expressions always fitly 
describe the exact situation. Any clever, clear vis- 
ioned man knows that the collection department of 
any business is the most vital to the real welfare and 
success of said business. Every dollar in uncollect- 
able: accounts is a mark of discredit to the manage- 
ment as well as a loss to the business, and the more 
there are of them, the greater the liability that the 
business itself will be wound up in a_ bankruptcy 
court. It is easy to put out merchandise on open ac- 
count, but not so easy to sell goods so that you can 
in all cases get your money for them. ‘The very best 
time to make a collection is when the goods are sold. 
Over-anxiety to increase the sales is the rock on 
which many a business venture has been wrecked. 
Fifty per cent of the tough collections are the results 
of ill-advised, badly managed sales. On the other 
hand, it is true that no matter how careful a sales- 
man may be, or how shrewd a credit man is, some 
slow and doubtful accounts will creep into the very 
best regulated business. 
NEVER LET UP. 

How can these accounts be handled to the best ad- 
vantage? The only safe and practical way is to be- 
gin operations the day an account is past due and keep 
everlastingly after it until it is satisfactorily settled, 
or written off the ledger, and charged to the profit 
and loss account. No let up should be entertained for 
any reason, as the older any indebtedness becomes 
the more doubtful it is. Most wholesalers have well 
organized collection departments, with men in charge 
who know how to handle matters of this kind, but 
as a general rule the sales department is working 
more energetically to get new business than the col- 
lection department is permitted to work to get money 
out of the old customers who are delinquent, the 
idea being that it will not do to urge said customers 
too strongly or they will not trade any more with 
the house. Some salesmen are very jealous of the 
credit and collection department on this account. This 
should not be the case, as a customer who will take 
offense because he is asked or even urged to pay a 
past due obligation is not apt to be a good risk from 
any standpoint. 

VARIETIES OF DEBTORS. 

Strictly speaking there are just four classes of 
debtors : 

First. Honest people who pay their debts and keep 
their honor on straight. 

Second. Other people who may be just as honest, 
who are unable to pay promptly, but who are willing 
to make honorable adjustment of their debts. 

Third. Other people who cannot pay their debts 
and would not if they could. These belong in the scrap” 
heap of humanity. 

Fourth. Other people who could, but will not pay. 
These belong in—well, in a hotter climate than you 
have in Colorado; out in Phoenix, Arizona, might” 
do. By the way, I was in Phoenix once and I told* 
a friend of mine who lives there that if there was 
any one I did not like living there I should be afraid 
to tell them to “go to ——,” as the change might im- 


prove their condition. 
Our collection laws are decidedly in favor of the 
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debtor who wants to “beat his bills,’ and I consider 
the bankruptcy law the worst incentive to dishonesty 


in existence. To my mind there are some ethical as. 


well as legal propositions in connection with the pay- 
ment and collection of debts. Legally a debt is said 
to be outlawed after a certain time—ethically, an hon- 
est man’s debt never outlaws. He will not permit it 
to, providing he is ever able to pay. 

The same rule applies to bankruptcy. No honest 
man’s obligation is ever paid, or even finally settled 
in a bankruptcy court. He may possibly permit pro- 
ceedings in bankruptcy to act, as it were, as a stay-off 
of execution, but the really honest man will pay even 
such obligations if he is ever able. 

BE DETERMINED BUT COURTEOUS. 


The humanitarian idea should obtain in collection 
work just the same as in any other phase of commer- 
cial life. When your debtor is up against a hard prop- 
osition and unable to meet his obligations, a little ju- 
dicious and kindly counsel and advice will get your 
money more quickly than to go after him with ham- 
mer and tongs. The first method will encourage an 
honest man to do his best, while the latter proceeding 
will discourage him, make him angry and he may tell 
tell you to “Go to,” as Shakespeare says. Getting back, 
however, from our ethical symposium to a plain busi- 
ness proposition—How shall the slow and doubtful 
accounts be handled? ‘There is but one answer to this 
question, and that is systematically, either through a 
well planned and vigorously enforced collection organ- 
ization in connection with the business itself or by a 
separate organization which makes a business of col- 
lections, and nothing else. The work must necessarily 
be done by some one whose whole idea is to get the 
money, but is gentleman enough to be courteous under 
the most trying conditions; has the capacity or ca- 
pability to grasp all the exigencies of each case and 
take advantage of every opportunity that may arise 
whereby he can get results, and lastly, he must have 
the power to concentrate his whole energy and thought 
on the matter in hand. Too many business men will 
work harder to make a poor sale than they will to make 
a good collection. A wise precaution in making sales 
and extending credits is the best safeguard against 
financial disaster.. In selling goods follow Davy 
Crocket’s advice: “Be sure you are right and then go 
ahead.” 

In making collections never make a debtor angry 
if you can possibly avoid it. The old saying that “You 
can catch more flies with molasses than you can with 
vinegar” is as true in making collections as anywhere 
else. If your debtor is in deep water use your best 
efforts to show him a way out; put the adjustment of 
the matter within the range of his possibilities. Meta- 
phorically speaking, put yourself in his place and tell 
him how you would proceed to get on solid ground. 

SOFT VOICE AND BIG STICK. 


My experience has been that bankers and lawyers 


are the poorest collectors on earth for anyone but 
themselves. A banker will simply accept the money 
when your debtor brings it to him, and you could do 
this yourself, and a lawyer has a propensity, as a rule, 
for wanting to sue someone, and every one knows that 
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three-fourths of the lawsuits benefit no one but the 


lawyer. 
Ex-President Roosevelt once said that it was a 
good plan to “speak softly but carry a big stick.” In 


some cases this would apply to the collection business. 

A great many business men seem to think they can 
make their collections when there is nothing else to 
do, but in many cases if you wait for this time there 
will be nothing to collect. 

In a credit business of any proportion someone’s 
ability and energy should be concentrated on the col- 
lection end of it all the time. Some men can sell goods, 
others can collect, few can do both. Personally, I have 
worked at both and been fairly successful, though 
perhaps more so in collection work. Of one thing 
I am convinced, and that is that after accounts be- 
come past due, the collection of them should be taken 
from the selling department and turned over to some- 
one who can and will give them earnest, careful, vig- 
orous attention from that time until the money for 
them is in the cash drawer by fair and equitable means 

A gentleman who discussed the question of credits 
and collections at the dealers meeting in Kansas City 
recently, dwelt largely on character as of prime im- 
portance, and he is right. A good character is essen- 
tial everywhere, and a man without it should have no 
place in business of any kind or description. 

SOME PERSONAL EXPERIENCES. 

In conclusion, without any desire to indulge in self- 
praise, I will give you a few concrete cases of actual 
experience in collection work, showing what a col- 
lector sometimes has to go against: 

In Indiana one time my employers had copies of 
some notes which were supposed to have been lost by 
their sales agent, to whom they had been sent for col- 
lection, the debtor himself having left that part of the 
country. After looking over the correspondence and 
making a hundred-mile trip to see the debtor himself, 
and getting his sworn statement that he had paid the 
note to the agent, and how (although the agent had 
not given him the notes, claiming he had mislaid them), 
and also getting an affidavit from another man to the 
effect that the agent had admitted to him that the debt- 
or had paid his notes, I went after the agent and in- 
duced him to pay the obligation in full, under the lia- 
bility of immediate prosecution for embezzlement if he 
did not, and this in face of the fact that my employers 
thought their agent an honest man and the debtor a 
rascal. 

I had another case in Missouri where my employers 
had sent a note in November to a lawyer (who was 
the prosecuting attorney of his county) for collection. 
I went there the next May to take up the note and try 
to collect it. The attorney told me he had just a day 
or two before effected a compromise settlement on a 
50 per cent basis, showing me a letter from my em- 
ployers authorizing such a settlement—he having rep- 
resented to them that it was a tough case and that was 
the best settlement he could get. Under those circum- 
stances I made a settlement with him on that basis, but 
something in the man’s demeanor made me suspicious 
of him and I took the pains to hunt up the debtor him- 
self, who showed me the check he had given the at- 
torney in November, paying the note in full. Armed 
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with this check I went back to the lawyer, made him 
pay me the obligation in full with interest to date and 
my expenses while stopping in his town, and he with 
tears in his eyes begged me not to report the circum- 
stances to my employers or start proceedings to disbar 
him as an attorney-at-law. Verily an honest public 
official is a jewel, and graft abideth in public places 
high and low. 

SOME HONESTY LEFT. 
1 might continue to give you more examples, but 
your time is too valuable, and mine too short. 

‘I wish to add to this statement, however, as apply- 
ing to the matter of courtesy in business. In all the 
collection and settlement cases I ever handled, and | 
have handled thousands of them, I doubt if a dozen 
men could be found who would say that I ever treated 
them except as one gentleman should treat another in 
a business transaction. I have been compelled to talk 
plain and firm and positively to them, but never un- 
gentlemanly or discourteously, and I have induced 
men in this way to pay obligations that were outlawed, 
and other men to pay obligations the collection of 
which had been estopped by bankruptcy proceedings. 
So there is some honesty in the world yet, though the 
commanding exactions of present day commercialism 
sometimes makes it difficult for even an honest man 
to keep his honor on straight 


Gentlemen, I thank you for your attention. 
+e 


ECONOMIC LIMITS OF CO-OPERATION. 


In discussing the economic limits of co-operation 
before the joint session of the Second National Con- 
ference on Marketing and Farm Credits and the West- 
ern Economic Society, John Graham Brooks of Har- 
vard University, President of the National Consum- 
ers’ League, said in part: 

“It is perhaps the capital fact of our time that 
political as well as economic power is (for good or 
ill, rapidly passing to the people. 

“If I*rance has her credit foncier for capital, it has 
luckily its credit agricol for lesser folk upon the land. 
That this more democratic agency is also strong and 
growing in other countries is the one crowning hope 
that the main problem may be worked out peaceably, 
democratically and without socialistically throwing 
everything over to the community for political deter- 
mination. Even if this last thing should happen in 
some far future, no conceivable economic and social 
training could prepare the way for such a revolution 
like the organized distribution of power and responsi- 
bility which co-operation carries with it. 

“In this heavy task of democratizing industry, it is 
now certain that co-operation is to have its part. It 
is quite as certain that other agencies will play their 
part; in other words, that sharp limits will be found to 
co-operative activity. Early co-operators believed their 


scheme was to sweep everything before it. Competi- 
tion was to disappear; conflicting interests were to be 
replaced by identities of economic welfare which had 
only to be realized and a universal brotherhood was at 
hand. The recovery from this intoxication is now 
pretty well assured. Competition will not pass away; 
interests, as between producer and consumer, wil! con- 





tinue to stand over against each other in any move- 
ment of time and place. 

“Fifty years of profit-sharing and labor copartner- 
ship, as recorded in the careful report of the English 
board of trade, 1912, shows us with a sort of absolute 
certainty how profound are the limits within which 
those agencies must work, though older profit shar- 
ers thought they were to have the whole future to 
themselves. As against these, consumers’ co-opera- 
tion is with equal certainty to have (as it is actually 
having) a vastly wider influence. But it seems to me 
clear that the socialistic claim for its universality is 
without much solid ground. Indeed, if one takes the 
conception of socialism current but a few years back, 
that land and the means of production were to be 
taken over by the community and managed demo- 
cratically, and note the quite extraordinary changes 
in this definition which study and experience are forc- 
cing on socialists the world over—one sees how vast 
a field may still be left over for private enterprise of 
interest and profit-bearing forms. When a pronounced 
and able group of English Socialists put out a docu- 
ment in the present year with the following para- 
graphs: 

“There is in the nature of things no reason 
why in a state of economic equality one indi- 
vidual should not exchange his , commodity 
or service for the commodity or service of 
another individual, if he prefers to do so, 
without entering into co-operative processes ; 
retaining, like the artist, complete freedom 
to produce for one customer after another to 
whatever extent and in whatever manner” 

we have the frankest admission that co-operation, as 
well as socialism proper, is to have its limits. By no 
means are all the agencies of production going to the 
state and consequently not all interest and profits to 
be socialized. 

“With the ever wider distribution of electric power, 
the spread of technical and artistic education, and the 
growth of intensive culture of soils, these freer and 
more individual activities seem certain not merely to 
survive but to have a new range of development. 
Isn’t it true that with every step in the growth of 
consumers’ co-operation it sharpens the efficiency of 
the competitive opposition ? 

“Co-operation lifts the level of the competitive 
struggle; it makes it fairer; it humanizes it, but it 
does not remove it. Or, to put it more concretly in 
terms of another limitation which must be reckoned 
with—it is a limit that has both an immediate prac- 
tical interest as well as a speculative one of even 
more importance. 

Every effective co-operative center instantly reacts 
upon local retail prices. Co-operative literature in 
many countries presents the most startling tables to 
illustrate what may be saved by pocketing the differ- 
ence between retail prices (especially at points where 
there is little competition or practical agreement on 
prices) and what products might be sold for. In 
Europe generally the purchasers of fertilizers, seeds, 
instruments, were mulcted a round 4o per cent and 
besides the thieveries of adulteration. As in the suc- 
cessful store movement, co-operation brings these 
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prices at once to fairly reasonable limits and often 
puts out of business inefficient retailers who could 
exist only by these crude exploitations. Again and 
again, as these prices are dropped to meet the invad- 
ing co-operators, one sees the tug of war begin. A 
Canadian store reports: ‘We had a magnificent show- 
ing the first year. We made prices tumble all about 
us: but since then we haven’t had much to show.’ 
Co-operators on the Pacific coast have had plenty of 
experience of this same sort. 

“It is, of course, one of the glories of co-opera- 
tion that it does bring down the prices and keep them 
down—a result for which co-operation often gets 
scant credit; but when this margin of unfair prices 
has been brought down, the real limits within which 
co-operators have to act is reached, and they are 
fairly pitted against opponents ready to try wits and 
efficiencies against the so-called “democratic business.’ 
There are thousands of these vigorous individualists, 
even in Danish bacon, butter and eggs, and in the 
English store movement, who do not fear co-operators 
in the least. The one success of co-operation tends 
to bring these men to the front where they are quite 
ready to measure themselves against the newcomers. 

“Where this rivalry is most developed is the point 
we may best ask the speculative question, which is 
this: If consumers’ co-operation is at most to do 
only a part of the world’s work in credit, insurance, 
distribution and manufacturing, what indication can 
we see of the limits of its service? First, though of 
less importance, is the extremely probable develop- 
ment of the self-governing wo.kshops, in which the 
labor organization, as producer, will have a very con- 
siderable part in the future of industry. A great deal 
of the more individualized or artistic work is likely to 
be so done. Artistry in this sense is sure to play a 
far larger part in the future and its point of view is 
not that of consumers’ co-operation. Far more con. 
fideritly may we speak of another limitation, the reach 
of which is very great. 

“That monopoly powers, centering in and about the 
transportation system with telegraph, telephones, and 
the like, will be strictly and quite universally social- 
ized and securely lodged in the hands of the state and 
municipality within the next generation, is now fairly 
obvious. These will more and more be run not first 
for profit, but first directly to serve the public, and 
this will be done in spite of much overpowering evi- 
dence that the state is pretty clumsy and pretty waste- 
ful. Now this whole socialized total of monopoly 
powers is outside and apart from co-operation in the 
sense here used. 

“We do not think of the socialized post office as a 
part of co-operation. Co-operation will do business 
with it as with the state railways, telephones, and 
other monopolies which have finally passed out of 
private hands; but the rise and extension of the con- 
sumers’ movement is essentially voluntary; it allows 
outside competition; it lays the utmost stress on re- 


‘stricted and socialized management jealous of out- 


side interference ; it is free from monopoly because its 
doors are always open to new members.” 
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Remember that Opportunity is a constant reader of 
advertisements. 
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PATENT RIGHTS GRANTED FOR SAFETY 
RAZOR. 


Under numbers 1,121,914, 1,121,915 and 1,121,916 
United States patent rights have been granted to 
Henry J. Gaisman, New York City, assignor to the 
Auto Strop Company, New York City, for three 
styles of safety razors described as follows: 

1,121,914:—A safety razor com- 
prising a frame provided with a 
guard, a blade, devices on the guard 
to engage the blade, a spring form- 
ing a part of the guard and having 





¥ Fe a portion engaging the back of the 
1.121.914. blade, a member for engaging the 


side of the blade, means for pivoting said member to 
the guard near the cutting edge of the blade, said 
member having an aperture therein, and an element 
projecting from and constituting a portion of the 
guard extending into the aperture and engaging said 
member to hold it in engagement with the blade. 


e 1,121,915 :—In a safety razor, a 
\ e . ° 
1,121,915. frame having a guide, a guard 


having blade engaging lugs, an 
extension from the guard slidable 
in the guide, a friction member 
coacting with the extension and 
guide for holding the guard in en- 





gagement with the blade or dis- 
engaged therefrom, and means for urging the friction 
member against the extension. 


1,121,916:—In a safety 
ze 


we 









gtrazor, the combination of a 
frame, a handle connected 


therewith, a blade, blade hold- 


J 
Co 


78 ing lugs, means to movably 


1,121,916 support said lugs, and a lever 





pivotally supported by the 
frame and extending trans- 
versely of the handle and hav- 
ing one end pivotally connect- 
ed with said means that sup- 
port the lugs and the other 
end located in position to be 
manipulated. 





THE ILLINOIS COMPENSATION ACT HELD 
UNCONSTITUTIONAL BY COURT. 


In a decision rendered by Judge George Crow, in 
the Circuit Court at Belleville, Illinois, the Work- 
mens Compensation Act was declared unconstitutional, 
as the record did not show that the bill and its amend- 
ments had been printed in the journal of the legisla- 
ture before it was placed on its final passage. 

ee ee 

If your neighbors are fighting each other with cut 
prices you are assuredly bound to get hurt along with 
any other innocent bystanders, but just paste this in 
your hat, that it is the belligerents themselves who are 
getting the worst of it, and that, if your position as a 
neutral is annoying, it is going to be infinitely worse 
the minute you lose your head and start in to slash 
for yourself. 
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HARDWARE CLUB | 
OF CHICAGO AND ITS DOINGS 








It is a significant indication of the good fellowship 
and friendly spirit among the members of the Hard- 
ware Club that at the Tuesday Luncheons quite a 
number of the small tables are being put together to 
provide for larger groups, so that instead of two or 
three at one table, half a dozen or more now sit to- 
gether. At this week’s Luncheon, the Mixers’ Table 
was crowded with ten and three other groups of from 
six to eight were noted. In fact, it is quite unusual 
now to see any one sitting alone at a table. The com- 
radeship which is evident at these weekly gatherings is 
a pleasant augur of growth for the Club, and the splen- 
did addresses are worth a man’s while, so it is no 
wonder that the attendance grows from week to week. 


AND MENTAL EFFICIENCY SUBJECT OF 
TUESDAY NOON ADDRESS. 

Fred A. Carpenter, of Carpenter and Smead, pre- 
sided at the Weekly Luncheon, Tuesday, December 
29th, and after the cigars had been lit introduced Dr. 
Arthur H. Weis who spoke on “Physical and Mental 
Efficiency.” 

In introducing his subject, the speaker called atten- 
tion to the fact that Americans, as a nation, eat too 
much meat and do not exercise enough, which he said 
was the great general cause of the sudden breaking 
down of men who should ordinarily be in their prime. 

Dr. Weis told a story of one of the old Venetian 
merchant princes, Louis Canaro, who when about 
forty-five years of age was pronounced by his phys- 
icians as being hopelessly ill and bound for an early 
grave. But disregarding their predictions and advice, 
he put himself on a diet and lived to the ripe old age 
of 106 years. A book which he wrote, “Art of Liv- 
ing Long, Happily and Healthily,” is today considered 
among physicians as setting a standard for dieting 
which is worthy of being followed. 

The speaker cited the fact that while the dentist 
had many opportunities for discovering diseases of 
the teeth in time to stop their destruction, the phys- 
ician rarely, if ever, had such an opportunity, because 
as a rule men did not seek his advice and help until 
disease had them within its grip, and in many cases 
then it was too late to do much, other than trying to 
relieve the suffering. 

The doctor plead with his audience that they and 
others would take time off with fairly regular inter- 
vals to have a thorough examination made of them- 
selves, in order that incipient, but nevertheless dan- 
gerous, diseases might be discovered in time to stop 
their progress. 

“Efficiency,” said the speaker, “both physical and 
mental, depends very largely upon the food we eat, 
how we eat it and how we assimilate it. If we eat too 
much our digestive organs will refuse to act properly, 
and we become constipated, with the result that we 


PHYSICAL 


can neither do physical or mental work as it should be 
done. If we eat too fast, the same effect is caused, 
and if for some reason we do not properly assimilate 
our food, there is bound to be serious trouble from’ 
the poisons which become absorbed in our system in- 
stead of being dispelled through our kidneys and liver. 

“Tt is therefore of the utmost importance that we 
use more circumspection and caution in our choice of 
food and manner of eating, so that we may keep our- 
selves up to the highest point of efficiency.” 

SPEAKING TUESDAY, JANUARY 5. 

H. B. Macrae will preside at the mgular Tuesday 
Luncheon, January 5, 1915, and those who know 
“Mac” will also know that the speaker whom he will 
introduce will have an interesting message. 

LADIES’ WEDNESDAY AFTERNOON PARTY, JANUARY 6, 

The next Wednesday afternoon party for the ladies 
of the members of the Hardware Club and their 
friends will be held January 6, 1915, with Mrs. Car- 
roll as hostess. 

ENTERTAINMENT FOR DELEGATES TO HARDWARE 
CONVENTION. 

The rooms of the Hardware Club will be turned 
over to the Entertainment Committee of the Illinois 
Retail Hardware Association during Convention 
Week. A guest card will be issued to each delegate 
when he registers at Convention headquarters by 
which he will be entitled to all the privileges of the 
Club. 

On Monday, January rith, there will be a get-to- 
gether entertainment for the delegates and their 
friends in the Club rooms, under the auspices of the 
Entertainment Committee which is composed of John 
Schuberth, president of the Chicago Retail Hardware 
Association; A. Vere Martin, president of the Hard- 
ware Club, and Henry Stuckart, one of the governors 
of the Club and well known as a prominent retail 
hardware dealer and treasurer of Cook County. 
RECEPTION AND MUSICALE FOR HARDWARE DEALERS’ 

LADIES, WEDNESDAY, JANUARY 13. 

Under the auspices of the Ladies’ Social Commit- 
tee a reception and musicale will be held in honor of 
the ladies of the delegates in attendance upon the 
Illinois Hardware Convention, to take place Wednes- 
day afternoon, January 13, 1915. 

SANTA CLAUS HAS TIME WITH KIDDIES AT CHRISTMAS 
PARTY. 

The Children’s Christmas Party which was held 
under the auspices of the Ladies’ Social Committee 
was a far greater success than the ladies had even 
hoped for. About sixty youngsters, from the little 
tots who could barely walk to sturdy boys and girls’ 
up to ten years of age, had a hilarious time with Santa’ 
Claus, whose part was acted by Mr. Daniel Stern of 
AMERICAN ARTISAN. When the children had formed 
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in line Santa Claus made his appearance and then for 
a while there was excitement in the large lounging 
room. Each child was presented by Santa Claus with 
a gift suited to the age, and it was a beautiful sight to 
watch the little ones sitting contentedly on the floor or 
in the mother’s lap playing with the toy. 

After the presentation of the gifts to the children 
it was found that Santa Claus was to receive a token 
of appreciation and he was presented with a box of 
fine linen handkerchiefs, from the Ladies’ Social Com- 
mittee. 

Following a program of games, speaking and music, 
in which Irving Hirshfeld, a young comedian, and Miss 
Ohlendorf, the pretty singer, took part, ice cream 
and cake was served, after which the party dis- 
persed, the youngsters, each with a cornucopia of 
wholesome candy, and their parents—for quite a num- 
ber of men came up to watch the fun—being a unit 
that Wednesday, December 30th, was to be counted 
as one of the-brightest in the history of the Club. 





FOUR SCREW DRIVERS IN ONE. 





The average owner of an automobile tries so far as 
possible to have his repair kit occupy a minimum of 
space, but also seeks to have in it a com- 
plete outfit of the various tools that are 
needed to make repairs, either on the road 
or in his garage. This fact has added con- 
siderably to the opportunities for the live 
hardware dealer to make extra profits, for 
there are a great many special tools re- 
quired by the user of an automobile. One 
of the most compact tools on the market 
is the “Four-in-One” Screw Driver, shown 
in the accompanying illustration, which is 
exactly what its name indicates—four screw 
drivers in one. Each one is made of high 
Four-in-One Carbon tool steel and is nicely polished and 
Screw . : ° 
Driver. nickel plated. The four sizes screw into 

each other and the three smaller ones are 
all contained in the hollow handle of the largest size. 
These screw drivers are made by E. Edelmann and 
Company, manufacturers of automobile specialties, 
229 West Illinois Street, Chicago, who will be pleased 
to send a handy loose-leaf catalog of their many high 
grade products to any dealer. 





~~ 


ANOTHER PROMINENT HARDWARE MAN 
ELECTED PRESIDENT OF MERCHANTS’ 
AND MANUFACTURERS’ 
ASSOCIATION OF 
LOUISVILLE. 








It is worthy of note that the Merchants’ and Manu- 
facturers’ Association of Louisville, Kentucky, at its 
recent meeting elected Harry E. Pfingst to serve as its 
president for 1915. Mr. Pfingst is well known to the 
hardware trade as the efficient secretary of Robinson 
Brothers Company, and he succeeds another promi- 
nent hardware man as president, as Frank Cassell, 
salesmanager of Belknap Hardware Company, who re- 
tired from office on January 1, 1915. No doubt the 
Louisville Merchants’ and Manufacturers’ Association 
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will continue to prosper and to progress under the able 
leadership of Mr. Pfingst. 
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WESTERN IMPLEMENT, VEHICLE AND 
HARDWARE ASSOCIATION TO MEET 
JANUARY 12 TO 14. 








The twenty-sixth annual convention of the Western 
Implement, Vehicle and Hardware Association will be 
held January 12 to 14 in Kansas City, Missouri. The 
sessions will meet in the Century theater and head- 
quarters will as usual be at the Coates House. 

Among the addresses to be delivered will be the fol- 
lowing: “A Merchant’s Duty to His Community,” by 
T. N. Witten, Trenton, Missouri, originator of the 
“Trenton Idea’; “Employers’ Liability,” by Honor- 
able L. C. Boyle. 

A special feature of the program will be the pres- 
entation of two playlets the purpose of the first one of 
which is to show that “Courtesy in Business is Help- 
ful.” The second will picture a “Local Club in Ses- 
sion,” disposing of troubles of various sorts. 


al 
OBITUARY. 





Rufus K. Hireman. 

One of the most prominent hardware jobbers of the 
South, Rufus K. Hireman, died on Saturday, Decem- 
ber 26th, at his home in New Orleans, Louisiana. Mr. 
Hireman was a native of Cincinnati, Ohio, and learne:] 
the hardware business in his home town, being en- 
ployed in several of the wholesale houses there. In 
1878 he went to New Orleans and became associated 
with the late Albert Baldwin, Sr., remaining with his 
firm for over thirty-six years, mounting to the post of 
general buyer for A. Baldwin and Company, Limited. 
His services were also recognized by placing him on 
the board of directors of the company. Mr: Hireman 
was a man of great initiative and forcefulness, and to 
this in a large measure is due the progress of the com- 
pany with which he was connected for so many years. 
Modes:, unselfish, devoted to his family and of kindly 
disposition, he gained a large circle of friends who 
with the widow mourn his death. 

Thomas D. Ayres. 

Thomas D. Ayres passed away on Saturday morn- 
ing, December 26th, and thus has gone to his reward 
a man who in his private and business life proved 
himself one of the nature’s noblemen. Mr. Ayres was 
well known in the hardware trade, as for many years 
he had been connected with the Stichter Hardware 
Company, Reading, Pennsylvania. He was recognized 
as one of the best posted men in his line, and his kind- 
liness of spirit and uprightness of character won for 
him many dear friends who now mourn his demise. 

P. H. Bayley. 

P. H. Bayley, a veteran dealer in hardware and 
stoves, and well known as the manufacturer of the 
Twentieth Century fire pot, died recently at his home, 
1345 West Third Street, Dayton, Ohio. He had been 
in business for many years at West Alexandria, Ohio. 
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ADVERTISING CRITICISM AND 
COMMENT 


Helpful Hints for the Advertisement Writer 
















Make this a Christmas of USEFUL gifts. 
The Boys and Girls of today want presents that are 
SERVICEABLE. We have them. 
We are showing a splendid assortment of 120 different 
patterns of Pocket Knives at all prices from 10c to $2.25. 
Many special values at 25c, 50c, 75c all packed in neat 
holly Christmas boxes. There are many other splendid 
gifts suitable for any member of the family, including 
Skates at 50c to $4.50 
Skees at $1.00 to $2.75 
Carving Sets $1.75 to $6.00 
Coffee Percolators $1.75 to $5.00 
A fine assortment of Community and 1847 brands of 
Silver Plated Ware at all prices. 













Our special Manicure Set is mounted in a Black Morocco 

Hand Bag, containing four Pearl Handled Instruments, 

Nail Buffer, Scissors, Vanity Box, Mirror and Leather 
Coin Purse. The swellest ever at $5.00. 

Other patterns at $1.75, $3.00, $4.00, $6.75. 
Christmas purchases will be laid aside and delivered Dec. 
24th if desired. 

All goods plainly priced. You can find what you want 
here, at moderate prices. 


_—H. W. BLACKWELL— 


HIGH GRADE HARDWARE 
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H. W. BLACKWELL 


Everything That le RIGHT in Hardware 
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and small letters of the same size as “Make” 
the 
of 
more effective 
iustrations of some of the electric 
and chafing dishes had been used, and such illustrations 


Two Christmas ads from H. W. Blackwell, Glad- 
stone, Michigan, are shown herewith. They may have 


brought good re- 
turns, but chances 
are that they did 
not bring as much 
as the same amount 
of space, properly 
used, would have 
done. In the ad 
headed “Best Bar- 
gains for Holiday 
Purses,” which oc- 
cupied a space of 
ten inches two col- 
umns wide, there 
was no attempt to 
display. The com- 
positor who set this 
ad had no sense of 
“value.” Nothing 
“stands out,” with 
the result that the 
reader’s attention 
is not attracted. 
The wording of 
the “copy” is all 
right, but the lack 
of display practi- 
cally killed the ef- 


which occupied a 


space of nine 
inches, three col- 
umns wide, and 
the fancy cut, 


while suggestive 
and, therefore, to 
some extent ef- 
fective, are not all 
that could be de- 
sired. 

“Make This 
Christmas an Elec- 
tric Christmas,” 
set in two lines 
would have looked 
better, if the first 
three words had 
been set in capital 
in the 
used for 
fancy cut 
if il- 


stoves, percolators 


size 
the 


can usually be obtained from the manufacturers simply 
for the asking. In the matter of display, the lower part 
of the ad would have looked far better if the “solid 
matter” which now appears on the right side had been 
set in the center with the list of prices set in narrower 
measure on each side. In this ad also, credit must be 
given for the good wording of the reading matter, and 
it was a pity that because the cuts were missing and 
the compositor did not do as well as he ought, much 
of their effectiveness was lost. 
* * * 

The advertisement reproduced herewith appeared in 

a Newton, New Jersey, newspaper and occupied a 


ARE VER seven-inch double 
_ a column space. The 


“Happy Thought” Stones headline which 













draws attention to 
HY shouldn't we be? In the three weeks that we 
have had the agency for the Pittston Stove Co. 
Goods, we have sold Ten Room Stoves and Four Cook 
stoves, and every ome of them giving the very best of 
Satisfaction. 

One lady was so pleased with her 
new cook stove that she sent me the 
first pie she baked in it, and, believe 
me! it was some pie!! One of the 
kind ‘like grandmother used to make, 






at the pictures here, and then come in and see the goods, 
and I will tell you all about them. Every one is absolute. 
ly guaranteed. 


Happy Thought 
stoves is a catch- 
ing announcement, 
and the cuts make 
the display particu- 
larly prominent. 
There is a distinct 
personal element 
about the adver- 
tisement which is 
full of enthusiasm. 
What better proof 
could any one ask 
of the baking qual- 





JAMES L. KYMER, 
3 Water Street, - Newton, N. J. ities of the oven in 


the “Happy Thought” stove than that it baked pies 
just right? Surely, if one woman was so well satis- 
fied with her new stove that she gave the first pie she 
baked in it to the man who sold the stove to her, it is 
fair to assume that others will have the same experi- 
ence, and it is the hope of such baking success that 
induces women to buy a certain stove in preference to 
another. The invitation to come in and see the stoves 
and hear all about them is worded just right to create 
interest and to induce a person to follow the invita- 
tion. 

x ok x 

A reputation for doing business on a business basis 

has never lost trade for any dealer. Every customer 
respects real business methods. So don’t think you are 
jeopardizing the future by asking a customer for a 
settlement of a past due account. 

+ * ok 


~ 


Life is progress—perpetual adaptation to new con- 
ditions. The apparent excellence of a result actually 
attained, the mistakes and errors involved in imperfect 
efforts to advance to better results, must not be al- 
lowed to obscure our view of this truth—Arthur T- 
Hadley. 
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HEATING AND VENTILATING 











NEW IDEAS CONCERNING VENTILATION 
RADIANT HEAT AND MAXIMUM 
AIR MOVEMENT. 


Professor Leonard Hill, of University College, Lon- 
don, England, is well known to American heating and 
ventilating engineers from the very instructive papers 
from his pen which have been published from time 
to time in AMERICAN ARTISAN. The following ar- 
ticle by Professor Hill on “New Ideas Concerning 
Ventilation, Radiant Heat and Maximum Air Move- 
ment” will be read with interest, as it contains much 
valuable information: 

The researches of physiologists in recent years have 
proved, without question, that the discomfort felt in 
confined air and crowded rooms has nothing to do 
with the chemical purity of the air, but is caused by 
the physical conditions of the air—its heat, stillness, 
and relative degree of moisture. The carbonic acid 
in the air of the most ill-ventilated places of business 
or pleasure never reaches a percentage which can act 
as a poison, even to the least degree, and the oxygen 
is never diminished to such an extent as to have the 
least physiological effect. In fact, there is a greater 
attenuation of oxygen in famous mountain health re- 
sorts than in the most crowded and worst ventilated 
cinema shows in London. 

The existence of a subtle organic chemical poison 
in the expired air has been confidently asserted, but 
no. evidence in favor of such has been produced by 
trustworthy, scientific men, several of whom have 
laboriously and accurately investigated this subject. 
The air of buildings crowded with human _ beings 
smells owing to exhalations from dirty floors, soiled 
clothes, unclean bodies, etc., but there is no evidence 
that the traces of matter which cause the unpleas- 
ant smell are poisonous. Men who have to deal with 
unsavory trades, sewermen, scavengers, glue and 
manure makers, etc., are neither poisoned nor ren- 
dered unhealthy by smells. The smell of a crowded 
room nervously affects sensitive, cultured people who 
enter it fresh from the outside air, but imagination in 
their case plays a part, for they think the smell de- 
notes the presence of a chemical organic poison, and 
they are really made uncomfortable by the stagnation 
of their body heat. Those who are in the crowded 
room have no cognizance of the smell. 

“COLD” DISSEMINATION. 

The only danger which arises from breathing ex- 
haled air is infection by the living organisms of dis- 
ease. We cannot escape from this infection under 
the conditions of town life, but we may reduce the 
risks by lessening the massiveness of the dose, and 
at the same time by a wisely regulated life, by good 
food, exercise in the open air, bathing, and adequate 





rest, keep up the vigor of body and the defensive 
mechanisms of the blood, which give us our immunity 
to infection. The breath of a man, who quietly 
breathes, is sterile, but if he sneezes or coughs, speaks 
or sings, he explosively scatters for yards around a 
fine invisible spray of saliva, the droplets of which 
contain the bacteria which naturally swarm in th« 
secretions of the mouth, throat, and nose. If he has a 
“cold” or sore-throat he may spread in the droplets 
of saliva the specific, virulent bacteria which cause a 
“cold,” sore throat, pneumonia, or consumption. The 
danger of infection depends on the size of the dose, 
the virulence of the bacteria, and the state of our de- 
fensive mechanism. We can stand a raid of 1,000 
soldiers on our shores, but be endangered by 100,009 
if fully equipped, virulent with the ammunition of 
war. We can increase our defensive mechanisms so 
that even 100,000 can easily be repelled if they effec: 
a landing. Still better, we can prevent them landing. 
THE VALUE OF EXPOSURE. 

What an untold sum of misery and loss of working 
power is due to the epidemics of infectious “colds” 
which run through the community in the damp, chill 
days of autumn and winter? Can we lessen this? 
Well, let us remember that every sufferer at the height 
of his cold is a source of infection. By no improve‘ 
means of ventilation can we prevent infection by the 
droplets of saliva, but open-air schools, etc., greatly 
diminish the chances of it. Let us then, when infect 
ed, sneeze and cough into a handkerchief, and talk 
with a paper held in front of our mouth. Let us pro- 
tect ourselves by holding a paper in front of our faces 
when conversing with an infected person, or sitting 
opposite one in “bus or train who is sneezing an: 
coughing at large. The handkerchief or newspaper, 
properly used, will trap the saliva droplets and di- 
minish the risk of massive infection. At school the 
children must be taught the hygienic value of the use 
of the handkerchief, which is sterilized at the wash. 
So long as the handkerchief is moist the bacteria are 
trapped. Let us also resolve to try and keep up our 
bodily vigor during winter. How many are fit now, 
and fall off in health in winter owing to their con- 
finement in over-warm, stagnant air, and neglect of 
open-air exercise. 

The health of the laborer or fisherman, who has to 
do his outdoor task in all weathers, does not suffer 
from the winter of our discontent. Exposure to 
changing atmospheric conditions, to sun and win 
and baths, braces up our muscles, and makes us ac- 
tive; sends the blood away from the skin into the vis- 
cera, where it is renewed and perfected by the barter 
of its merchandise; tones up our nervous system by 
acting on the vast field of cutaneous nerves; keeps the 
lining membrane of the nose and air passages taut and 
in good state, so that it resists infection; makes us 
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breathe more, use more oxygen, combust more food, 
and exhale more carbonic acid; makes us hungry so 
that we eat more, digest and absorb food better, and 
so prevents excessive bacterial decomposition of food 
in the bowels, the poisonous products of which are 
a common cause of ill-health and pale faces; makes 
the blood circulate more. rapidly, and the exchange 
more ample between the blood and the tissues of the 
body; makes us therefore better nourished. 
INDOOR SLACKNESS. 

Confined in a still, over-warm atmosphere, in places 
often artificially lit, such as the shops, offices, places 
of amusement of modern cities, we lose all the good 
effects of sunlight and open, moving air, and live 
at a lower and slacker level. Our skin is monoton- 
ously surrounded with a blanket of air, entangled in 
our clothes, and warmed to a uniform temperature, 
which does not excite the cutaneous nerves. Indul- 
gence in alcohol, or black tea, cigarette smoking, or 
sweet-eating is brought in to relieve the monotony of 
work and atmosphere, and these further depress the 
health. More food may be eaten than is required to 
maintain the heat of the body in the confined indoor 
life of winter, and then bacterial decompositions in 
the bowels bring trouble and make the fortunes of 
quack medicine vendors. To vary the monotony of 
the long dark hours we seek amusement in music-halls 
or cinema shows, where the atmosphere is close and 
warm, and the eyes are strained and tired by the light- 
ing. We must have differences to appeal to our senses 
and keep us awake and contented. Our senses are not 
constructed to feel uniformity. 

As Sir Oliver Lodge said in his recent address, “If 
everything in the universe had the same temperature, 
no matter what the temperature was, nothing would 
be visible at all; the external world, so far as vision 
went, would not exist. Visibility depends on radia- 
tion, on differential radiation.” The skin is naturally 
stimulated out of doors by differences of tempera- 
ture; wind and sun, cold and warmth, dry and wet 
intermittently affect us, and vary the tone of our sen- 
sations, just as the changing scene, light, and move- 
ment of the landscape affect us on the visual side. 
The problem, then, is to keep up our outdoor exercise 
to the utmost in winter, and secure methods of warm- 
ing and ventilating our places of abode and business, 
which will not place us in a monotonous enervating 
atmosphere. The heating engineers who have aimed 
at giving us a still uniform summer temperature are 
in the wrong. The thermometer is an instrument of 
small value in determining the comfort of the body, 
for it does not show the cooling effect of moving air. 
Thus in summer the thermometer inside and outside 
a house may show almost the same temperaturre, and 
yet outside in the wind we may feel cool and fresh, 
and inside stuffy and close. 


THE “STUFFINESS” THERMOMETER. 


We want an instrument which will indicate the rate 
of heat loss—how quickly our body is losing heat— 
whether there is stagnation in the loss of heat which 
makes us uncomfortable and depresses our vigor, or 
excessive rate of loss which makes some part of us 
cold, as in a draught. For this purpose I have con- 
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trived the kata-thermometers—the falling thermom- 
eters whereby I measure the rate of fall of tempera- 
ture. The kata-thermometers are two large bulbed 
spirit thermometers, made of a standard size, and 
with marks at 110 degrees, 100 degrees, and go de- 
grees F. on their stems. The bulb of one is surround- 
ed with muslin, and this is the wet bulb kata-thermom- 
eter. The two kata-thermometers are placed in warm 
water till the menisci of colored spirit rise well above 
the 110 degrees F. mark. They are then taken out, and 
the dry bulb is wiped dry, while from the other excess 
of water is jerked. The instruments are then suspend- 
ed in air, and the time it takes for the menisci to fall 
from 110 degrees to 100 degrees, and again from 100 
degrees to go degrees F., is noted with a watch. The 
wet bulb loses heat by evaporation (sweating), the dry 
by convection and radiation; the skin loses heat by 
these three means. 

THE PROPER SORT OF HEAT. 


I have standardized the instruments by measuring 
the rate of fall on ideal spring and summer days, both 
out of doors and indoors with windows open. I have 
compared these times with others taken in warm, moist 
weaving and spinning sheds, crowded rooms, stuffy 
railway restaurant cars, etc., also with readings taken 
on cold, raw days out of doors and bracing days at 
the seaside. The indications of the kata-thermometers 
agree with the bodily feelings, while the ordinary wet 
and dry bulb thermometers fail to correspond with 


these, for they do not show the effect of the move- 


ment of the air. Taking the ideal spring day measure- 
ments as a standard, the kata-thermometer gives me 
an easy way of testing school-rooms, meeting-houses, 
factories, etc., and finding out how nearly the condi- 
tions therein approach the ideal ; obviously, the ventila- 
tion and heating can be adjusted until the ideal condi- 
tions are approximated. 

We need sources of radiant heat, not convected 
heat; cool, not warmed, air. The kata-thermometer 
may help us to approach the natural conditions of the 
ideal spring day, the tempered radiant heat of the 
sun, the warm ground, and the cool breeze playing 
around us. The modern tendency has been towards 
methods of heating which warms the air, American 
methods of central heating and closed windows, which 
enervate and cause epidemics of “colds.” We must 
seek for methods of obtaining radiant heat which least 
pollute the atmosphere with smoke, and keep our 
windows open and fans at work gently moving the 
cool fresh air. We must lay out garden cities to get 
the maximum of wind and light. 


__+-@-— — 


THE NATIONAL WARM AIR HEATING AND 
VENTILATING ASSOCIATION CHANGES 
DATE OF CONFERENCE. 





The date of the special conference of the National 
Warm Air Heating and Ventilating Association, which 
originally was set for February 3, 1915, has been 
changed to Wednesday, February 17, in order not to 
conflict with other meetings. The conference will be 
held at Cleveland and according to Secretary Allen W. 
Williams, will be the most interesting and important 
meeting ever held by the makers of warm air heaters 
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and accessories for same. Every manufacturer in the 
line will be invited to attend. Special notices and in- 
vitations will be mailed in the near future. 





ESCAPING STEAM FROM RADIATOR NOT 
UNHEALTHY. 





In view of all that has been published in the news- 
papers and magazines on the necessity for having 
plenty of humidity in living rooms it is rather interest- 
ing to note the following query in the Chicago Tribune 
in its “How to Keep Well” department which is con- 
ducted by Dr. W. A. Evans, formerly Health Commis- 
sioner of Chicago: 

ESCAPING STEAM IN FLATS. 

Are radiators (leaky) that fill the house with steam 
unhealthy? If so, in what way? Could the landlord 
be made to fix them? Would same cause aschilly sensa- 
tion? If not, what is the cause? I am 48 years old 
and have thin blood, the doctor says.” 

Dr. Evans’ reply to this question is as follows: 
“That this question should come to me is the irony of 
fate. For years I have tried to persuade the people to 
fill their houses with steam from the radiator. Give 
your landlord a Christmas present. Personally thank 
him.” 


HOW TO MOISTEN AIR IN WARM AIR 
HEATING SYSTEM. 





In the December 19th issue of AMERICAN ARTISAN 
an article. was published showing an easy method of 
moistening the air in warm air heating systems—a 
problem which is of more than ordinary importance, 
both from the standpoint of health and of comfort. 

The following letter from a practical installer of 
warm air heating systems of many years’ experience 
will be read with interest as it brings out several new 
points. The accompanying illustration shows how the 
water pan, suggested in the letter, is to be placed: 
To AMERICAN ARTISAN: 

Noticing an article in the December 10th issue 
of AMERICAN 
ARTISAN in regard 
to dryness of air 
in warm air heat- 
ing and gaining 
moisture by insert- 
ing a tank above 
the radiator, I 
wish to state that 
this is a most ex- 
cellent idea. I have 
tried it out and it 
works splendidly. 
In one particular 
instance, where we 
installed a pan of 
about eight or ten 
gallons about three 
months ago, we were much pleased with the splendid 
results with one exception—that it generates too much 
moisture in zero weather. Several years ago, I put in an 
extra water pan in the same position. This was for a 












































Warm Air Heater With Water Pan 
for Air Moistening. 


doctor out in the state of Minnesota. This pan was of 
a three gallon size and the doctor was more than 
pleased with the success of it. I would like to suggest 
another way of gaining moisture in a warm air sys- 
tem, and that is by putting in a water pan around the 
ash pit of the heater, and letting the cold air pass 
over this water as it travels up. I believe in this way 
we would get a more even temperature, although I 
have not tried this out. I would like to read more 
about this. If all warm air systems were properly in- 
stalled, we would not meet with so many bad prob- 
lems. I will state that anyone wishing to get instruc- 
tion on these problems can get some very good in- 
formation in AMERICAN ARTISAN. I was pleased to 
notice this article printed in this valuable Hardware 
Record. 
Yours truly, 
C. H. WI per. 
Melrose Park, Illinois, December 28, 1914. 
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WARM AIR HEATER BUILT ON SCIENTIFIC 
PRINCIPLES. 





The construction of a warm air heater which is 
claimed by the manufacturers to be based on scientific 
principles in every de- 
tail, must be evidenced 
in its simpleness, econ- 
omy and _ durability. 
The T. E. Henry Fur- 
nace Company, set 
forth this claim in con- 
nection with their 
“Moncrief” Top Re- 
turn Flue Warm Air 
Heater. The construc- 
/ tion of the “Moncrief” 
throughout is said to 
be very simple and dur- 
able and to have the correct distribution of weight in 
placing the heaviest parts where there is the greatest 
strain. The grates are a special feature. Their opera- 
tion is claimed to be unusually simple and effective 
rendering the use of a poker unnecessary. The clean- 
ing of the grates is reduced to a minimum, obviating 
the necessity of sifting the ashes. In order to avoid 
coal or ashes lodging in the fire pot, the sides have 
been built nearly perpendicular. The fire pot is built 
in two equal sections. The upper section containing 
the greater amount of live fuel, more readily expands 
than the lower section where the ashes accumulate. 
The feed section or lower radiator rests on the upper 
section of the fire pot in a deep cut joint. 

The construction of the castings is such that the air 
while being warmed is given such an impetus that it 
is forced through the conductor pipes. Owing to the 
scientific construction it is claimed that all the prod- 
ucts of combustion are retained within the casing 
walls sufficiently long to extract every available unit 
of heat. Hot water for domestic purposes may be ob- 
tained by running a coil in the special pouch at the 
side of the feed door. The “Moncrief” catalog wiil 
be mailed to dealers on application to the T. E. Henry 
Furnace Company, Cleveland, Ohio. 





Moncrief Warm Air Heater. 
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PRACTICAL HELPS FOR THE 
TINSMITH 








PATTERNS FOR SINGLE PITCHED 
SKYLIGHT. 


BY O. W. KOTHE. 

Single or flat pitch skylights are mostly used on in- 
clined roofs, or on a light shaft on both flat and in- 
clined roof. Scuttle holes are often covered with this 
form of skylight to light long dark hall ways. How- 
ever, those skylights that are used on a flat roof are 
usually the 
double pitch or 
hipped _ sky- 
light type, which 
gives better satis- 
faction than this 
style. 

To lay out the 
skylight shown in 
the sketch of this 
drawing first 
the side 
curb “A” to the 
desired size and 


of 





draw 





them off on the vertical line A-K below “B.” From 
these points square stretchout lines, and from ll 
points in lower curb “B” drop lines into stretchout, 
thus cutting lines of similar letter as in points A’-B’- 
D”-E’, etc., which gives you the points to draw the 
miter cut for the pattern of side curb “A.” 

To lay out the pattern for common bar “D” ; pick 
the stretchout as 1-2-3-4-5-6 from “D” and step them 
off on the line 6-6 above section through side. 
+-¢ Through these 
S* points draw 

stretchout lines 
indefinitely and 














Vs from points in 
curb “B” and “A” 
erect points into 
stretchout to cut 
the lines as shown 


ne 
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which gives you 
the miter cuts as 
required for the 
common bar. As 
the top curb “C” 
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design, and then aoe a bh ly and the side curb 
from these points th AI “A” are of the 





]PART SECTION 
THRU. TOP VIEW. 


TOP CURB 


BOTTOM » SECTION THRU SIDE VIEW 7 
square out lines same size and de- 














sign, then the top 








CURB 
indefinitely, and 
at a convenient 
place draw the 
curb “B’’ 
Next 
number or letter 
all points and you 
have all the draw- 





lower 
as shown. 


ing necessary to 
lay out the pat- 
tern for common 
bar, the side and 
bottom curbs, 
while the pattern 
for the top bar or 
curb can be made 





PATTERN FOR TOP BAR 
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curb “C” can be 
developed 
the same as the 
square miter and 














DATTERN FOR SIDE Cun 


also used for the 
upper corner 
which miters to 
top bar. So pick 
the stretch- 
out from the curb 
“C” and step it 

a) yariinn Por off as L-V, after 
ee. which extend 
stretchout lines, 

and then drop 
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from the side 
curb, but in this 
case we have a part section through top view; thus 
showing the top curb “C” and the common center 
bar “B.” 

For the pattern of the lower curb “B” pick the 
stretchout with your dividers as (a-b-c-d and so forth 
to 7) and step them off on a vertical line below side 
curb “A” as from a to 7, and from these points square 
over stretchout lines indefinitely, and then from points 
G and H in section “A” drop lines thus making the 
miter cut for the pattern of bottom curb “B.” In like 
manner to develop the pattern for the side curb “A”; 
pick the stretchout as A-B-C-D, etc., to K, and step 


Development of Patterns for Single Pitched Skylight. in 


k lines from points 
section to 
stretchout which gives you the miter cut for pattern 
“Cc.” As a general rule these are all the patterns re- 
quired to make the skylight shown in sketch, but to 
make it more complete lay out the pattern for the cap- 
ping “E.” So draw line o-o above part section and 
with dividers step off the stretchout for capping “EF” 
as m-n-o. Through these points draw lines and from 
all points in the section “E” and also “F” erect points 
into stretchout as at m’-n’-o’ and you have the pat- 
tern for capping finished. However the miters for the 
capping is most always cut on the job by the mechanic 
doing the work. To all these patterns laps for solder- 
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ing must be allowed extra, and sometimes on fireproof 
skylights it is necessary to rivet the miters and also 
the common bars to the curbs; for which provision 
must also be made for such cases. 





HARMONY CLUB HOLDS SECOND ANNUAL 
MEETING. 





The Harmony Club is the name of an organization 
of employes of J. M. and L. A. Osborn Company, 
Cleveland, Ohio, who hold responsible positions. 
The club held its second annual meeting December 28 
to 30, the sessions being partly of a social and partly 
of business nature. Monday evening the members 
and their ladies were guests at a dinner at Hotel 
Statler. Tuesday afternoon J. W. Lucas, salesman- 
ager, directed a discussion on selling problems. In the 
evening, Honorable George P. Early, of the American 
Sheet and Tin Plate Company, Pittsburgh, spoke on 
“Claims and Their Adjustment.” 


EASY TO SELL AT GOOD PROFIT. 








A gasoline torch and soldering furnace for tin- 
smiths and other sheet metal workers which has re- 
cently been placed 
on the market has 
several important 
features which, it 
is claimed, make it 
superior to others. 
Among these is the 
fact that it is filled 
from the top in- 
stead of from the 
bottom, as will be 
noted from the ac- 
companying  illus- 
tration. The needle 
valve is self clean- 
ing and self regulating. The bottom is concave so 
that there is less danger of upsetting. But the most 
important claim for this new torch is that its 
“feathery” flame gives 100 per cent more heating 
power. Henry W. Peabody and Company, 17 State 
Street, New York City, who are distributors for the 
United States and Canada of the New American 
Gasoline Torch and Soldering Furnace will be glad 
to give full information as to sizes, discounts, etc., to 
any dealer. 


RECORD OF SALES THAT IS SUGGESTIVE 
OF PROFITS TO DEALERS. 





New American Gasoline Torch. 








What is said to be practically a record breaking vol- 
ume of sales of any similar product is claimed for the 
Keystone Copper Bearing sheets made by the American 
Sheet and Tin Plate Company. According to the com- 
pany’s statement 5,311 tons were sold in 1911, 74,495 
tons and during the first six months of 1914, 
64,312 tons of these sheets, thus indicating an almost 
phenomenal growth. The fact that sheet metal work- 
ers specify and prefer Keystone copper bearing sheets, 
so the manufacturers say, is based upon their rust re- 
sisting and non-corrosive qualities, which have been 
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proven not only by experiments under all sorts of con- 
ditions but in actual use. Dealers and sheet metal 
workers who desire further information should write 
to the American Sheet and Tin Plate Company, Pitts- 
burgh, Pennsylvania. 





CLEVELAND SHEET METAL CONTRACTORS 
HOLD ANNUAL MEETING AND BANQUET. 


The annual meeting and banquet of the Sheet Metal 
Contractors’ Association of Cleveland, Ohio, was held 
December 18th in the Chamber of Commerce. All 
the officers who served during 1914 were re-elected for 
1915, except that a change was made in the vice- 
presidency. Frank B. Hiller is president, W. J. Bir- 
mingham, vice-president; Chester A. Harris, secre- 
tary; Frank M. Potter, treasurer. Joseph Donnelly, 
J. M. Phamder and George Thesmacher were elected 
directors. 

The banquet was a very successful affair, about 75 
being present, including members, their ladies and 
guests. H. H. Lind acted as toastmaster and paid a 
high tribute to President Hiller for the efficient man- 
ner in which he had directed the Association during 
the past year. Frank B. Hall, Director of Industrial 
Education of the Pittsburgh Public Schools, delivered 
an address on “Pittsburgh's Trade Preparatory 
Schools.” J. F. Barker and R. L. Short, principals of 
the East and West Technical High Schools in Cleve- 
land, gave interesting reports of the work that is being 
done in the Cleveland trade schools and called atten- 
tion to the rapid growth in attendance at these schools. 

President Hiller in his annual address cited the fact 
that the Cleveland Association had more than doubled 
its membership during the past year, and that through 
its efforts a sheet metal working shop is to be installed 
in the East Technical High School, so that pupils will 
have a two years’ course of actual sheet metal shop 
work, besides the course in drawing. He urged the 
establishment of a credit bureau and emphasized the 
necessity for every sheet metal worker to subscribe 
and read carefully the trade papers in their line. As 
a slogan for 1915 President Hiller recommended the 
adoption of the following, “Educate, Advocate and 
Organize.” 


accemnnanssemnanneaner e+ — 


ST. LOUIS SHEET METAL CONTRACTORS 
WILL HOLD ANNUAL BANQUET AND 
INSTALL OFFICERS JANUARY 9. 


On January 9, 1915, the Sheet Metal Contractors’ 
and the Sheet Metal Consumers’ Protective Associa- 
tions of St. Louis, Missouri, will hold their annual 
banquet and installation of officers at the Planters’ 
Hotel. It is expected that this will be the largest 
gathering of St. Louis sheet metal contractors in the 
history of both associations. The committees in 
charge have prepared an excellent program, both in- 
tellectually and for “the inner man.” The Entertain- 
ment Committee is composed of the following: R. E. 
Mackey, chairman; Frank B. Higgins, H. W. Sy- 
monds, E. B. Langenberg and Julius Gerock. 
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METAL SHINGLES ARE PROFIT PRODUCERS 
AND MAKERS OF CUSTOMERS. 


The many disastrous fires of recent years, of which 
wood roofs have been one of the most prominent 
causes, have had much to do with the greatly increased 
demand for non-inflammable roofing material, and 
especially for metal shingles. This demand is becom- 
ing more manifest every day, even in rural districts, 
and a new source of profit is thus opened up for the 
hardware dealers and the sheet metal contractors in 
the country towns who are wide-awake enough to pre- 
pare themselves to supply the needed material. These 
metal shingles come in many attractive shapes and 
where the right kind are laid they give universal sat- 
isfaction. The Cortright Metal Shingles, it is claimed, 
overlap and interlock in such a manner that no rain, 
snow or fire sparks can penetrate them. The manu- 
facturers also state that beyond an occasional coat of 
paint a roof shingled with Cortright shingles requires 
no attention whatever. Another point of advantage 
is that there are no exposed nails to rust off and no 
chance for wind to get under the shingles and blow 
them off. Further particulars may be obtained from 
the Cortright Metal Shingle Company, Philadelphia. 





WHO MAKES PATTERNS FOR BARN CUPOLA. 
To AMERICAN ARTISAN: 

Will you please inform me where I can get patterns 
for a barn cupola. Also for a chicken coop, both round 
and square. Yours truly, 

Sam BercH. 

Wayland, Iowa, December 29, 1914. 





NOTES AND QUERIES. 


THREE-QUARTER-INCH ROUND STOVE JEWELS. 
From a subscriber. 

Kindly give us the name of a manufacturer of 34- 
inch round stove jewels, different colors, which are 
used in the manufacturing of gas radiators. 

Ans.—Henry Gleason, 258 Broadway, New York 
City. 

SWARTOUT ROTARY BALL BEARING VENTILATORS. 
From Sontag and Company, Lima, Ohio. 

Kindly advise where the Swartout Rotary Ball Bear- 
ing Ventilators are made and by whom. 

Ans.—Ohio Blower Company, Cleveland, Ohio. 

SKATE SHARPENING MACHINES. 
From the Calvert Hardware Company, Gary, Indiana. 

Can you give us the names of manufacturers of 
skate sharpening machines? 

Ans.—L. H. Olmsted’s Son, Hasbrouck Heights, 
New Jersey, and Luther Grinder Manufacturing Com- 
pany, Milwaukee, Wisconsin. 

WOOD TURNING FACTORIES. 
From E. C. Steele, Oxford, Indiana. 

Please give us the address of wood turning factories 
that turn rake and hoe handles. 

Ans.—American Fork and Hoe Company, Swetland 
Building, Cleveland, Ohio; Ames Shovel and Tool 
Company, Boston, Massachusetts ; Jackson Shovel and 
Tool Company, Montpelier, Indiana; Piqua Handle 


and Manufacturing Company, Piqua, Ohio, and Union 
ork and Hoe Company, Columbus, Ohio. 
POSITIVE BARN DOOR LATCH. 
From Biddle Purchasing Company, 208 South La Salle Street, 
Chicago, Illinois. 
We would be obliged if you would give us the name 
of the maker of the Positive Barn Door Latch. 
Ans.—Frantz Manufacturing Company, Sterling, 
Illinois. 
BURRING MACHINE FACES. 
From Strevell-Paterson Hardware Company, Salt Lake City, 
Utah. 
Kindly give us the name of manufacturers of burr- 
ing machine faces for making a special flange. 
Ans.—The Niagara Machine and Tool Works, Buf- 
falo, New York, and Peck, Stow and Wilcox Com- 
pany, 202 Center Street, Southington, Connecticut. 
PRESSURE CAMP AND PICNIC 
STOVE. 


NEW DESIGN GASOLINE 
From K. E. Little, Tahlequa, Oklahoma. 

Kindly give me names of firms who can quote de- 
scription and prices on the new design Gasoline Pres- 
sure Camp and Picnic Stove. 

Ans.—George M. Clark and Company, Division 
Amitican Stove Company, Chicago, Illinois; Ringen 
Stove Company, Division American Stove Company, 
St. Louis, Missouri; Globe Gas Light Company, 25 
Union Street, Boston, Massachusetts, and Henry W. 
Peabody and oCmpany, 17 State Street, New York, 
and Charles D. Durkee and Company, 2 South Street, 
New York City. 

DRAWING BOARD. 
From The C. N. Savage Hardware, Roofing and Supply 
Company, 417 Third Avenue, California, Pennsylvania. 

Kindly tell us who can give us quotations on a draw- 
ing board without legs or trestles. 

Ans.—The Lufkin Rule Company, Saginaw, Michi- 
gan; Eugene Dietzgen Company, 166 Monroe Street, 
Chicago, Illinois, and Keuffel and Esser Company, 516 
South Dearborn Street, Chicago, Illinois. 


ITEMS. 


The Metal Engineering Company, Danville, Penn- 
sylvania, manufacturers of culvert pipe, etc., has been 
incorporated for $10,000. F. Q. Hartman is the treas- 
urer. 

The Whitehead Metal Products Company, Boston, 
Massachusetts, has been incorporated for $85,000 by 
Charles F. Toppan, Judson J. Whitehead and Summer 
M. Terle. 

The Heimbuecher Metal Products Company, St. 
Louis, Missouri, has been incorporated for $5,000. 
The incorporators are William C. Heimbuecher, John 
H. Heimbuecher, Adele Rupert and Mary C. Heim- 
buecher. 

C. Hines and Son Manufacturing Company, Napo- 
leon, Ohio, manufacturers of eave trough conductors 
and sheet metal supplies, have let contract for the 
erection of additional buildings that will increase the 
floor space of the plant by 5,000 square feet. Several 
articles will be added to their present line of galvan- 
ized goods. 
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. 3 1,114,847. Staple. Robert L. Lynch, Campellsburg, Ky. 
- a Filed April 11, 1914. Serial No. 831,236. 
3 1,120,488. Heating Apparatus for Fireless Cookers. Guy 
4q H. Hewitt, Plainfield, N. J. Filed Oct. 1, 1912 
q 1,120,515. Lawn-roller. Arthur E. Merkel, Cleveland, 
and Ray E. Dunham, Berea, Ohio, assignors to The Dunham 
, 3 Company, Berea, Ohio, a corporation of Ohio. Filed Apr. 
) 3 20, 1914. Serial No. 833,250. 
a 1,120,532. Washing-Machine. Giuseppe Porrello, Brook- 
lyn, N. Y. Filed Mar. 28, 1913. Serial No. 757,437. 
1,120,588. Door-Lock. Mark Fred Richardson, Leonia, 
N. J. Filed Jan. 30, 1914. Serial No. 815,505. 
1,120,819. Tongs for Handling Glass Pots. John E. 
Kapteina, Springdale, Pa. Filed Mar. 31, 1913 
1,120,947. Chisel-Handle. Ludvig T. Langager, Butler, 
4 S. D. Filed June 16, 1914. Serial No. 845,466. 
| 1,121,195. Bevel. Nicholas B. McGrath, Southington, 
4 Con ., assignor of one-half to James H. Pratt, Southington, 
Conn. Filed July 30, 1914. Serial No. 854,034. 

1,121,633. Recoil-Loading Rifle. George John, Wheeling, 
W. Va. Filed Sept. 2, 1913. Serial No. 787,584. 

1,121,663. Animal-Trap. Frederick B. Prante, Pacific 
Beach, Wash., assignor of one-half to Michael Spinner, Gate, 
Wash. Filed July 1, 1914. Serial No. 848,477. 

1,121,679. Metallic Building Member. John Smith, Mid- 
dletown, Ohio, assignor to The American Iron Roofing Com- 
pany, Middletown, Ohio. Filed Jan. 17, 1914. 

1,121,708. Insect-Killer. John L. Bennett, Decatur, III., 
assignor to U. S. Wire Mat Company, Decatur, IIl., a corpora- 
tion of Illinois. Filed Feb. 15, 1913. Serial No. 748,685. 

1,121,732. Gutter-Protector. John C. Kough, Jr., Ridge- 
wood, N. J. Filed Apr. 7, 1914. Serial No. 830,256. 

1,121,744. Ironing-Board. Guy P. McLaughlin, Stock- 
holm, Me., assignor of one-half to William C. McLaughlin, 
Portage, Me. Filed Sept. 26, 1913. Serial No. 792,054. 

1,121,756. Screen-Door. Alexander Patton, Jeannette, 
Pa. Filed July 27, 1914. Serial No. 853,437. 

_ 1,121,766. Joint for Take-Down Squares. John H. Shaw, 
New Haven, Conn., assignor to Sargent & Co., New Haven, 
Conn., a corporation of Connecticut. Filed July 27, 1912. 
_ _ 1,121,775. Range. James F. Stapleton, San Francisco, 
Cal., assignor to The Aerated Gas Appliance Co., San Fran- 
cisco, Cal., a corporation of California. Filed Avr. 21, 1914. 
__ 1,121,780. Portable Fence. Andrew Vakula, Caro, Mich. 
Filed June 5, 1914. Serial No. 843,170. 

_ 1,121,782. Hose-Clamp. Ward C. Walker, Battle Creek, 
Mich. Filed Feb. 26, 1914. Serial No. 821,288. 
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1,121,789. Mouse-Trap. John E. Bigelow, Pana, IIl. 
Filed Nov. 27, 1912. Serial No. 733,890. 

1,121,811. Sled. Aaron Dewinsky, Bethlehem, Pa. Filed 
May 25, 1914. Serial No. 840,882. 

1,121,857. Funnel. James F. McKinzie, La Salle, Il. 
Filed Dec. 29, 1913. Serial No. 809,305. 

1,121,891. Vise. Dresser T. Bates, Orange, Mass., as- 
signor to Laroy S. Starrett, Athol, Mass. Filed Mar. 24, 1914. 

1,121,793. Boiler-Cover. Mary L. Beugless, Burlington, 
N. J. Filed Feb. 28, 1914. Serial No. 821,766. 

1,121,950. Runner End or Crook for Sleds. Charles F. 
Sutter, Vanlue, Ohio. Filed Mar. 7, 1912. Serial No. 682,284. 

1,122,026. Sash-Lock. William F. O’Rourke, Chicago, 
Ill., assignor to The Payson Manufacturing Company, Chi- 
cago, Ill., a corporation of Illinois. Filed Feb. 19, 1912 

1,122,035. Sash-Lock. Jouel Marcus Shackelford, Ash- 
land, Ky. Filed July 3, 1914. Serial No. 848,861. 

1,122,045. Fishing-Reel. Henry S. Stebbings, Reading, 
Pa. Filed June 13, 1914. Serial No. 844,842. 

1,122,060. Oil-Burner for Lamps and Stoves. Frederick 
A. Baynes, Buffalo, N. Y. Filed Sept. 24, 1908. Serial No. 
454,532. Renewed May 22, 1911. Serial No. 628,891. 

1,122,076. Metallic Reinforcing-Strip. Walter L. Collins, 
Milford, Mass. Filed Jan. 8, 1913. Serial No. 740,813. 

1,122,091. Door-Check. Albert N. Fancher, Faribault, 
Minn. Filed Dec. 17, 1913. Serial No. 807,263. 

1,122,106. Gun-Rest. Fred B. Guyette, Enfield, N. H. 
Filed May 12, 1914. Serial No. 838,137. 

1,122,131. Fireless Cooker. James E. Lappen, Winona, 
Minn., assignor to Union Fibre Company, Winona, Minn., a 
corporation. Filed Apr. 21, 1911. Serial No. 622,464. 

1,122,133. Door-Check. Thomas A. Lawler, Granville, 
N. Y., assignor of one-half to Walter Murphy, Granville, 
N. Y. Filed Mar. 24, 1914. Serial No. 826,958. 

1,122,147. Blow-Torch. James Wesley Moore. Ports- 
mouth, Va. Filed May 14, 1914. Serial No. 838,592. 

1,122,161. Wire-Stretcher and Wrench Combined. Ralph 
S. Roland and William W. McDade, Wildorado, Tex. Filed 
Jan. 17, 1914. Serial No. 812.677. 

1,122,165. Pliers. Louis Schoening, Chicago, Ill. Filed 
Feb. 20, 1914. Serial No. 819,915. 

1,122,199. Door-Stop. Eli Gadbois, Chicago, Ill. Filed 
Oct. 20, 1913. Serial No. 796,225. 

1,122,223. Drive-Gearing for Wringers. Richard Leddi- 
coat Wearne, Binghamton,.N. Y., assignor to. The Bingham- 
ton Washing Machine Co., Binghamton, N. Y. Filed Feb. 
20, 1914. Serial No. 820,002. 
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WEEKLY REPORT 
OF TRADE AND THE MARKETS 








QUIET WEEK HAS ENOUGH LIFE TO 
INDICATE BETTER MARKET 
CONDITIONS. 


The metal market during the past week has, of 
course, not been particularly active. This, however, 
is due to no actual dullness, but simply to the fact thai 
during the week between. Christmas and New Year’s 
only such business was transacted as could not wait. 

The general contracting movement in iron and steel 
was, however, marked enough to prove that buyers 
are more or less inclined to lay in supplies of consider- 
able size. While the tonnages taken are not unusually 
large, they are sizeable enough to give evidence of 
the firmness of the mills, as the sellers in many cases 
are restricting tonnages written into contracts. In the 
case of bars, plates, shapes and sheets the market is 
lining up for an advance, only prompt business being 
booked and buyers being placed under cover for first 
quarter deliveries. The steel market is thus showing 
that it is now in position to take care of itself, and a 
very fair volume of pig iron has been sold during the 
past few weeks for future delivery. 

The railroad rate decision, while only two weeks 
old, has already had definite effect in specific orders 
for supplies and material as well as in increased in- 
quiries. 

Dun’s Review of the general business situation is 
quite interesting and makes mention of some of the 
more important features of the market in lines not 
connected with the metal trades, but which neverthe- 
less have considerable influence upon the general pros- 
perity of the country. The Review follows: 

“The railroad rate decision, the continued big ex- 
ports of wheat and other products and the colder 
weather, which stimulates retail distribution, exert the 
most important influence in the markets this week. 
December, with its holiday interruptions and inven- 
tories is not usually a month for large developments 
in business activity, but the recent progress in financial 
recuperation, the rapid establishment of a big balance 
of trade in favor of this country, and the rate decision 
giving a large part of the relief asked for from the 
Interstate Commerce Commission, combine to create 
a favorable sentiment in business. Reports from the 
leading centers, while indicating no important increase 
in sales this week, are of one accord in foreshadowing 
improvement after the new year opens. 

“Nothing in the business situation is more striking 
than the remarkable expansion in exports, the foreign 
demand for wheat being so great as to foreshadow an 
ultimate exhaustion of surplus supplies, notwithstand- 
ing the record breaking yield this year. Both cotton 
and wool are being sent to Germany. The financial 
strength of the country is evidenced not only by the 


improvement of the last two months, but also by the 
fact that the January interest and dividend disburse- 
ments will be only 6 per cent less than last January.” 


STEEL. 

The steel market, while not particularly active dur- 
ing the past week, gives every evidence of firming up. 
In fact, many of the mills which two months ago 
would have been glad to take orders on a lower basis 
than the one which now rules are holding off on in- 
quiries from railroads and other large consumers. 
Bars, plates and shapes are all on the verge of an ad- 
vance, and while there has been no particularly heavy 
buying, there have been quite a few inquiries, espe- 
cially for second quarter delivery, but mills have not 
heen in the mood to consider these seriously on the 
present low basis. Although 1.10 cents may ntill be said 
to be the ruling price there is every probability that in 
the very near future quotations will have to be figured 
on the vasis of 1.15 cents f. o. b. Pittsburgh. 


COPPER. 

The copper market is in practically the same condi- 
tion as reported in last week’s review. That is, busi- 
ness is almost at a standstill and prices are entirely 
nominal. This condition is ascribed by some to the 
natural holiday dullness, while others say that it is 
due to the heavy buying in the early part of Decem- 
ber which, they say, was bound to be followed by a 
period of comparative dullness. The market is being 
governed very largely at the present time by outsiders 
who are quoting Electrolytic at about 13 cents deliv- 
ered, on cash terms, and it is believed that some of the 
producers might beat the price if sufficient business 
was offered. But while there is no effort to sustain 
the market in an artificial way, at the same time there 
appears to be no reason for “bearing” the market, as 
all the sellers seem to be well provided with contracts. 
The fact that copper can now be shipped into Italy on 
the assurance of the United States Government that it 
is not intended for export to belligerent countries, 
naturally has a tendency to help in maintaining prices. 
The exports of copper for the month of December are 
estimated to be around forty-five million pounds. 
While the market is only nominal, the following quota- 
tions may be taken as a guide to conditions: Prime 
Lake, 13.10 cents to 13.20 cents; Electrolytic, 12.85 
cents to 12.95 cents and Casting, 12.75 cents to 12.85 
cents. 


TIN. 


The pig tin market has naturally been somewhat dull 
during the week owing to the holidays, but as there has 
been very little effort to sell the market may be said 
to remain in the same nominal condition, with prices 





Tal 
cel 
Jai 


vis 


$i 















y the 
urse- 
lary.” 


dur- 
g up. 
ago 
basis 
n in- 
ners. 
1 ad- 
eavy 
spe- 
not 
the 
said 

t in 

ired 


1di- 
1Si- 
ely 


the 
m- 


ng 


‘v 


wt Owe 


ranging around 3334 cents for wholesale lots and 34 
cents for ton lots. The statistics which will be issued 
January 2nd are expected to show an increase in the 
visible supply of over 1,700 to 2,000 tons, and for this 
reason there has been considerable surprise expressed 
at the raise in London, England, of ten shillings for 
Standard and one pound Sterling on Straits of Mal- 
The Chicago market shows a drop of ™% cent, 
Pig tin, 37 cents and bar 









acca. 
the new quotations being: 
tin, 38 cents. Solder prices remain unchanged. XXX 
Guaranteed, 14 & %4, 2134 cents; Commercial, 1%4 & %, 


2014 cents; No. 1 Plumbers, 1834 cents. 










TIN PLATE. 

The contracting movement in tin plate is practically 
over, so the new quotations on coke plates will be of 
interest only to the smaller users. The Chicago mar- 
ket on 20x28 sizes is based on $7.45 for 180 pounds, 
which is a drop of 35 cents from the price that was in 
force until recently. 200 pounds are quoted at $7.70, 
a drop of 30 cents; 216 pound IC at $8.05, a drop of 
pound IX at $9.80, a drop of 20 







25 cents and 27 


cents. Bright plates remain on the former basis of 
. $6.00 per box for 14x20 IC. 





SHEETS. 

The demand for steel sheets has improved some- 
what, but the broader inquiry has also brought in- 
creased competition on galvanized grades which has 
caused a drop of $1.00 a ton. The minimum quota- 
tions, however, are for prompt specifications and ship- 
ment only, and $1.00 a ton more is demanded for 
contracts running over the first quarter of 1915. Large 
quantity prices in Chicago are quoted as follows: 28 


a gauge black sheets, 1.99 to 2.04 cents; 28 gauge gal- 


vanized, 2.89 to 2.94; 10 gauge blue annealed sheets, 
1.49 cents, with about fifty points added for the regu- 


a lar wholesale price. _ Pittsburgh quotations are re- 

spectively : $1.85, $2.80 and $1.30 to $1.35 for large 
quantities, 

J WIRE. 


The wire market is rather uncertain. It is the gen- 
eral opinion, however, that were it not for the ex- 
tremely heavy contracts which have been taken by 
some of the mills for foreign delivery, most of the 
mills would be glad to write the usual sixty day con- 
tract on the present market price, which is on the 
basis of $1.50 for nails and is as low as has been 
touched during the past fifteen years. The heavy export 
demand, however, makes it practically a certainty that 
the present basic figure will be adhered to, and there 
are even predictions that mills will not write anything 
but the most favorable contracts at that figure. 


SPELTER. 

The domestic demand for spelter is very dull and 
ptices are inclined to be rather easy, but the export 
movement has been so heavy that it has cut down sur- 
plus stocks to such an extent that producers are ex- 
pressing great confidence in the future. Improved 
conditions in the iron and brass trade also have a 
tendency to affect the status of the spelter market. 
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Export inquiries continue to be reported, but no con- 
tracts have materialized during the week. The larger 
smelters appear to be content to wait for the business 
which they say is bound to come immediately after the 
opening of the new year. In view of the fact that 
practically no transactions have taken place, the mar- 
ket quotations are nothing more than nominal, but 
such as they are, they may be used as a guide. The 
New York Metal Exchange quotes the market as fol- 
lows: St. Louis, 5.40 cents to 5.50 cents with New 
York 5.55 cents to 5.65 cents. 


PIG IRON. 

The pig iron market has naturally been influenced 
by the general holiday dullness, but entirely aside from 
this, there seems to be a curious condition in this par- 
ticular field—in that prices continue to be on a very 
weak basis. In fact, following the general buying 
movement about three weeks ago, prices have been 
named which were almost as low as were quoted when 
every pig iron producer was anxious to dispose of his 
For instance, it has not been difficult for 
foundry at 


surplus. 
buyers to secure Northern Number 2 
o. b. Chicago furnace, which is 25 cents be- 
There has 


$12.75 
low what was quoted nominally last week. 
been some little buying in the Chicago district of 
Southern iron at $9.50 f. o. b. Birmingham, although 
as a general proposition, Southern iron does not stand 
much show in Chicago on account of the low price that 
producers are willing to take on Northern iron. In the 
East, the iron market is very quiet, and such new busi- 
ness as is being reported is only for small lots from 
100 to 300 tons for first quarter and first half delivery. 
Prices remain unchanged with a basis of $13.00 to 
$13.25 f. o. b. Buffalo or Central Pennsylvania, for 
Northern Number 2 foundry. In this district, the Bir- 
mingham iron has been a free seller at from $9.50 to 


$9.75. 


CHICAGO. 
No. 1 foundry, Northern, at furnace......... $13.50 
No. 2 foundry, Northern, at furnace.......... 13.00 
No. 3 foundry, Northern, at furnace........... 12.50 
No. 1 towme@ry Southetn,: >.<: .37...... 14.25 
No: 2 -fowmmery; ‘SGUIEr sc 0.65 os cece eee ee 13.75 
Ne. a foundry, Sowtheriy..... 2... 65.5... 13.25 
Grey, come. Soutlern..........0c..0000s, ee 13.00 
hls Bl ynaid cc s'oig ca gee Sa cla Oe sintowlekes $13.00@13.50 
Ee SUOTIOL CHATCOAl.... ccs nsec te cece ess 15.75@16.75 

PITTSBURGH. 
PRU a? ROMNEY Ss 506% 6 5.40 Cnn . .$13.50@13.95 
his iio id edn tin esaedes a ewaente cede 13.45@13.70 
Ee eee eee ier ce rear eee 14.70 
et Ee oe ee rere tere 13.45 
IE Bn ise 80 oss ble sas Salen eeeastar 13.70@13.95 
a es ee eee my ree 14.30 
Se e.g 9 GA's ds dice deeisine dase weeie 13.30 
BIRMINGHAM. 

PR RGR 5 oo n5.5 caisncince Suc Ralevicawesiecace $9.75@10.00 
od adn da kd Ud Wis bun eistedeceeednavted 9.75@10.00 
Ee | 


8.75@ 9.00 


Gray forge 





If promises were not so easy to make it is beyond 
dispute that they would not be broken with the facility 
that needs no lubrication. 
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Current Hardware and Metal Prices. 


AMERICAN ARTISAN AND HARDWARE RECORD is the only 
publication SARS Western Hardware and Metal Larne corrected weekly. 








MET ALS. ; AUGURS. BEATERS. 
Carpet. Per dos. 
No. 13 Tinned S: Wi 0 
tt 2 ae ong Ray gw brands — less No. 11 Spring nthe nor 1 5 
t . lots), per 
FIRST QUALITY BRIGHT e pie @ No. 10 Preston 90 
eg. 


PLATES. Sheet. Hollow. Te iii ie 
Full coils 100 Ibs. $6 20| Bonney’s—list $30.00 ~ ath raaes ule 

C Cut coils oe 100 ibs. " 25 Stearns, No. 3 ao 4 “ o 

1 - No. 10 Heavy hotel tinned. 

IXX 4x2 ALUMINUM. Post Hole. one ei ieee 
2s Digwell, 8-inch er doz.12 50 : “ 

IXXXX 14x20 ais ae Carload lots. Iwan's Post Hole and Well... 40% | “® 38 

ic a. 3 1 Pure Ingot er Ib. Vaughan’s, 4 to 9-in...per doz. 6 60 
34 BELLOWS. 


IXxxX cast, dete Ship. 
> > 
IXXXX 20x28 - ° Ford's, with or without screw... 50% 
II's 40-5% 


Sne 0-5 
COKE PLATES. Bar tin 


Cokes, 180 Ibs ; 

Cokes, 200 Ibs... Brad re 

Cokes, 216 Ibs...... ‘ 12-inch 
: ~ : ; P No. 3 Handled per doz. $0 40 

Caltes, £70 he , No. 1050 Handled... ° 95 

Shouldered, assorted 1 to 4, 


PIG IRON. P F per gro. = Call 
‘d,1t he ’ s 
Northern Fdy., No. 1.. san oe 2 3-inch Nickeled Rotary _— 
paca nee Bronzed b 


Northern Fdy. +» No. 2. 
Southern Pay., ’No. 1 ; moun. Cow. 

outhern dy Now 2 P High Grad 
Southern Fdy., No. 3 ; Paterit....... Kenteer : 
Lake Sup. Charcoal 
Malleable i . in Door. 

¥ a ‘atte Rowe Departure Automatic. . 
y TRY ouldere otary. 

BLUE ANNEALED SHEETS. Patent 3 -in. Old Copper Bell 
No. per 100 Ibs. $1 95 ; 3 -in. Old Copper Bell, eer. 
No. 12.............per 100 lbs. 2 00 ° Ss h 3 -in. Nickeled Steel Bell. 

s eet .per 100 lbs. 2 05 bs cratch. 3}- -in. Nickeled Steel Bell. 
No. 16... per 100 lbs. 2 10 No. | handled. gs Hand 
No. IS, socket han'ld. per | doz. , " 

No. 7 Stanley.. Hand Bells, polished 
ONE PASS COLD ROLLED BLACK. White Metal 


No. 18-20.... ..-per 100 Ibs. $2 15 AXES. 


No. 22-24... ...-per 100 ]bs. 2 20 ’ 
a eee er 100 Ibs. 2 25 Boy's Handled. 
..per 100 lbs. 2 30 AMMUNITION, Lippincott, 3 Ib e 7 Miscellaneous. 
per 100 Ibs. 2 35 Marshall Falls City... “* 6 Church and School, steel alloy.... 


GALVANIZED. Caps, Percussion—per 1,000. Broad. Farm, ibs 40 
per 100 Ibs. F. F.L., Waterproof, 1-10s Plumbs, West, Pat % Each.......$1 90 2 40 3 "35 ‘ 3 
> 35 


100 lbs. 
per 100 Ibs. ‘ “  Firemen’s wernmry ~4 $19 00 BEVELS, TEE 
100 Ibs. Plumbs, Miners’ handled) * "9 00 we ~ let rosewood handle, “or 


100 lbs. 
~ | Shells, Loaded— 
100 lbs. , es 3 
s Seated with Black Powder , : Stanley's iron handle.......... .. Nets 
Loaded with Smokeless ra 5% Single Bitted (handled). 3 
medium grades. 40 Blood’s Champion 12 
Loaded with Smokeless Powder, ¥ Blood’s Dull Finished BINDING, OILCLOTH. 
per 100 Ibs. $ high grade 40 & 10 & 10% Rough Rider 
per 100 Ibs. Ni 77 
er 100 Ibs ’ Perfect Premier, Forest Clipper 10 bo 
on 100 Ibe. Winchester: 
F Smokeless Repeater Grade..40 & 5%]... : : 
Smokeless Lenker Grade 40&10&10% ? | Single Bitted (without handles). Auger. 
Black Powder 40% Blood’s Champion Extra Double Spur......... 
SMOOTH STEEL. Blood’s Dull Fini 906) Ford's Cor and Machine.... 


Rough Rider 
Wood's Smooth, N Por 000 he Gun Wads—per 1,000. - i 
ry 2 No. 5 Winchester Gun Wads enning ’s. 
os a Double Bitted (without handles). x ansive: +; $22'00. ‘= 
No. 3 Blood’s Champion, 34 to 4} Ibs. anal SIS%, 
“4 No. Powder. . " per | doz. 11 50 “ Large 26 00.. 
DuPont’ 8 Sporting, Sips Flint Edge 7 75 
“ kegs.. Perfect Premier 
PATENT PLANISHED SHEET kegs.. The above prices on axes of 3 to4 Ibe. 
IRON. DuPont’ s Canisters, 1 “Ib. are the base prices. 
ps 4-Ib.. 18 |34 to 44 Ibs. advance 25c. 
Smokeless drums... 4 to5 Ibs. advance 50c. 


Patent Planished Sheet Iron, ° rr 
100 Ibs $9 1 “a kegs.... 44 to 5} lbs. advance 75c. 
“i 4-kegs.. . No. 18 Wheeler’ s.. 
10-can drum 4 No. 20 


PATENT PLANISHED SHEET “4 t-kegs... 3 BAGS, PAPER NAIL. American Soaihes 


canisters ose 
STEEL. 20 25 “ 


Dickey Planished Sheet Steel Shot Per 1,000. "¢2 %o 3. $s 450 5 00 Mahew’ s oe ae 


Drop”shot, sizes smaller than " 

SOLDER. md. . bags. yee a BALANCES, SPRING. Dowell. 
XXX Guaranteed J _ —_ 21ic et. ong oa laseer sizes, 19 ; Russell Jennings 
gy ane 4&%..  M 20ic| Buck shot, 25-tb. bags, per bag 1 Pelouze Gimlet. 

No. 1 Plumbers.. Chilled shot, 25-fb. bags, 19 Standard Double Cut 


BARS, CROW. German Pattern 


SPELTER. ANCHORS. 
Pinch or Wedge Point, per cwt.. $3 25 


Expansion Screw Anchors 


ANVILS. Cen BASKETS. 
thes. 
Trenton, 70 to 80 lbs ¢ per Ib. , enning’s Square 
Less than Cask lots....$9 50 to 10 00|Trenton, 8) to !50 Ibs... “She perib.| Small Willow on le “eas Square 
“ American Octagon... 
Large 10 50 
a ASBESTOS. Galvanized Iron. }bu. 1 bu. 1$ bu 


Copper sheet, base. ......++++++e184C Board and Paper..... eee+e$300 Cwt Per doz $350 $00 675 No.1 Triumph 





Screw Driver. 
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BLACKING, STOVE. (See Polish). BROILERS. Cable Log Chain- Saw Filers. 
BLADES, SAW. Wire Advance 25c per 100. on Cable} Disston’s list, $30.00........... 30% 
Butchers’. i No. Dewees: Seif- basting, 90 doz. $2 % oe a ag vO _ 1, 
Standard, 3 & I}-in.......-++- 5 Coil Chains, German Pat. Wentworth’s, No. 1, $6.25; No.3 
Clock Spring. eo. 20 000505 38% BUCKETS. See 70%| $8.75. a 
Re Pump, Raber. 2 Sendanaatpanatenaee CLAWS, TACK. 
ack. Stones oci@e 0. 75 : 
Disston’s.. ......+++eeeeeses 25&5 fuever AS eg ee aan: __ * 75 |\German Pat. Halter Chains. ast, y tee ona sis -per doz.45@60c 
Flexible....--.-++++++0+++ + a3@ G Chempinn Rckakine ays . i 50 4/0 to 0 ee, 661% Sold steel men be = $0 80 
er dos, «|; III (SATs eee eee renee rere trees | ulema a 659 Vie 
rey weil . ae Se 500] 4—s—<... beetteeeneeeeeees 60% eiltiae 
1 30 jackson's auisie Pare yoo re ee $01 well German Machine Chain. Siete NERS. 
90 —— an ereT tre 3 50| Galvd, Qts 10 12. 14 | 3/0—-2/0F-1/0-1............. 50%! Iwan's Adjustable 55% 
er dos. Woo -. ‘og ‘ = oa. J 8 : 2 Picture Chains. Iwan’s Stationary...........: 4 0&5% 
x) rb} BLOCKS. , ‘Pvivel "5 10] Light Brass, 3 ft..... -per doz. $0 50 Pot. 
250 Snatch. Heavy Brass, 3 ft. i. per doz. $0 7¢ 
2 10 he monnned gaa dsiveriaal ¥ — G BUCKS, SAW. Pump Chain. Side-Walk. 
: 4 oui sit DN cba eksey dems per doz. $2 40] Galvanized, per 100 lbs...... $5 50 x Sout es wei: maa aiare/y per doz. $3 25 
ale. eo eae CT cc cncncaeutubased 65&5 
4 50 ‘on Geranped...csccccores 70&10 BURRS, RIVETING. Safety Chain. % 
Com, Steel. .......seeeeceeces ©!Copper Burrs only.............. BEB... 00sec seeceeseereces: 65% Family a namaucrra 
: BOARDS. Tinners’ Iron Burrs only....... ésas& Sash Chain. (Morton's) « Beatty's, Inch 7 3 ¢ 
65% . Steel, per 100 ft. Per doz...... $875 975 1075 
ee Crystal Net Prices BUTTS. ° LATS epee $1 20] Royal.............. per doz. $2 25 
: Wabash Oriental... .ccss “ 0 Sh ae 60&5% + EE EE Re oe wy a 1 60| Butchers’. 

7 50 4q Wabash sgt “ Wrought Brass (New List). "*"508&10% See ee Pe 2 40 Plumbs 25% 
9 40 Wabash Delft Enameled .. : dena nok EEGs <b ct scten 65% i eh ee ~ 
Wabash Art Inlay....... rought Steel, Japanned.......... ee ee 2 OD). neshle, LEVIES 
2 60 Wash. CALIPERS. 2R _ oes 2 70 SE nner © 6c fb. 
ua Seb On toe eee eee CLIPPERS 

Ne ais wasnt be per dos, | ot opt PE eee Champion Meta. 5 9g | Bote teeceeteeeteeee: $1 90@4 75 
o. ann DCR UCi bhi svensciocesicccan i i ele allan taaeadind =p Be y 
5 o's ape ming § Ree r doz. 3 50 — ee 4 50 CLIPS. 
_ No. 862, White Hen, las) ao } CALKS. Cable Sash Chains. MPT itican cud arom oaar kad 65&5% 
4 No. 800, Ss “ 3 30, Losser’s Boot. TIS 
3 No. 172, Our Best, (soap saver) ‘ re (Lufkin R. Co.'s), per M..... $3 75 RINE. ocean sedeccneccevewe 25% panes. kia Raia tore sires per doz >= 
.—_ rarer ‘oe. Loadi i) Rs 
10% 3 No. 964, Royal Blue, (enamel 325 ewer. 4 ee perlb. 5c aes 4 cue ip ate fs RINE ay s55.cve nd eewaierden - am 
— (“as ee per doz. SS ck a os wee ‘i 44c] Per 100lbs. 
doz. 4 American.............. a. Fey ee a is"$o 1Fso CLOTH. 
5 50 E: BOBS, PLUMB. DS fo dest scscvese i 8ic | Stretcher Chains. Emery. 
fs-in., $8 50; 4-in.,$7 75 per 100lbs| star 50 
| Cane’. CANS. . SORE sen ess aeeni cn nseseesen 
00 ~agetf + doz. $0 60' Milk Tie-Out Chains. Cea eiac tree hate ealkibir kink e® 50% 
50 | No oa’ _ pas tne 7 woe er 20 Holstein EE ee eas kaos 6-0. 70&5% | Hardware Wire—full rolls (100 ft.) 
00 4 a a. cateks “ 2 25 Gals..... 8 10 Trace Chains. 2 to 3, incl., Galv.—in full roll. <- 00 
q No. 3,lead......... “ 3.25] Per doz. ‘$18 50 24'50 27'50 ee ; SaneS........ 25 
Se Serer eee 4 40 _ Deve eeeee cree: per pair, 30c 6... ae i a da By aa 3 50 
No. 113, brass plated. 1 10} Gem Pattern. CE x 34c] 7and8........ or 
No. N30, nickel plat’'d “ 1 50 | cong 5 & 10 $f—10-2 BFA 66 SS89-64:09 ie os Screen Wire. 
q BOLTS. er doz..$19 25 2375 25 00 Add 2 2 per pair for Hooks. ' 12 mesh, painted, per 100 sq.ft. 1 20 
3 ; : Illinois Pattern. ze or iwist Link. Wy 
Carriage, Machine, etc. _ ananpelenr . 10 | Wagon Stay Chains. er ee Coenen 
1% Ss Carriage, {x6 and sizes smaller re $25 75 2900 eee ts # | Compression Plain Bibbs......... Pe 
z ott chortle... vcicecscxis 75&10% how 100 Ibs....$6 50 600 5 50}Lever Bibb Cocks........... 
3 Carriage, sizes larger and long- Jeney Pattern. 8 10 : Compression Hose Bibbs... 50, 6: 108s 
3 er than §x6...........;. 70&10% a CHALK, CARPENTERS’. Telegraph Faucets (new ‘ist 303% 
00 B, Machine, #x4 and sizes smaller EB ters eteree $25 00 28 00 Racking Cocks (new list)......... 
75 a et eee 75&10% CAN OPENERS. pine _. Se ee per gro., 80c Compression Lock C’ks (new list) 60% 
Bi Machine, sizes —o and long- eR ea nih ea 8.6 4 019 /0'6'4-6 8 0 70c | Andrew's Brass Faucets 
Ss er than §x$x4........... pips See Openers. cmc ee ia ach nla - eth a a a 
a Plow 60&10 Common White School a, tug Faucets, per dos. . $0" 8 
te 4 Stove... i, ‘308108 a CAPS, GUN. RIE 6.9 ec isiacinns 7 llc ee ee per ee. 2 — 2 
se. . “errs as IS tae OTR Ee Rr tip et bagahr ret 
te —— oe CHAR ‘i 
B Ring Box Strap codeswwoe soawes 70% CARPET STRETCHERS. In ee COAL —_ ie ose COLLARS, STOVE PIPE. 
j ortis, Door. OS Se ee ae le he : Inches 5 6 
b ae 7 
SR, Mass inie tent Pivevdd 60% CHECKS, DOOR a0 Ts 
: CARRIERS. ’ . Plain Tin, per gro$1 90 240 3 50 
] Gem, bronze plated............ 20% ey. ran Sah ont an veogned 30% | Japanned Tin ““ 300 350 4 25 
4 Barrel. Diamond, Regular...... each, $3 85 PINUS 5: ce bd iGvowewcw'ss ses 30% Lacquered Tin 360 420 480 
: ie es iskion| Myers Imperial. 0 | 383 CHIMNEY TOPS. COMBS, CURRY. 
Wrought, bronzed.......... 50&10% Myers’ Clover Leaf..... ” 4 00,Iwan’s Volcano...............+. 50% | Nos Per dos Nos. Per dos 
4 eg ae Eee ee 408:10% CARTRIDGES. in CHISELS. 4: ieee tina 
4 Spring See Ammunition. Inches........ 12 14 pe reve =. 390.... 1 35 
? ES ee 75&10 Gouna, per, diss 0 $.50 3 90) gg 77") 115 620... | 98 
Wrought, heavy.......-.-- 70& 10% CASTERS. 7 See... . 2 1400... 1 40 
Square. = : Cold. 
+ de cation Standard—Ball Bearing....... 50&10% | ~ Good quality, § in. and COMPASSES. 
, Wrocght sedi ee ies atin 70% NS Sane ass A anaes enaets 60% gt nme sient: per Ib., 13¢| Carpenters’. ..........cccccscees 60% 
Common Plate e » Per dOZ..........-- Pencil—Faber’s........ per doz. $1 00 
BORERS. CO ae a ere 60% | Socket, Framing and Firmer. 
Angular. Iron and porcelian wheels, new NIG inc cearsanactips 75&10% COPPER—See Metals. 
| et I a | es ee Eee 
ee phage aie rape gos. ms pa Philadelphia Plate, new list. “608 Tanged, Firmer. COPPERS. 
pean yt Martin's STE Oe ieee: 60% Ns fu oes eka teaeans 20% or tet 
by ER err rere site Cho See C > SSS t ee ote a cimeeee6¢ per Tb. 32c 
Enterprise Mfg. Co.’s No. 1.. 15&5 ppers, See Cutters, Meat. ie tb eee 29c; 2 tb. “  28c 
“No. 2..13&5% CATCHERS, GRASS. CHUCKS, DRILL 3 tb and larger.......... “ 26c 
BOXES. vn ae nha Meripiins par'aus. $4 23 Goodell’s, for Goodell’s Screw om CORD. 
: ’ Ee er doz. 25 | Picture. 
Mail, No......... 1 2 a 1 2 3 /Yankee, for Yankee . ; Sermon a White Wire (new list)......... 85% 
Per d : 
Por ack: sc: $3 50 5 00 15 00 _ ig ccs al vig Ps vg (I Se eee 5 00] Sash. 
war eh Te Per doz....-.$6 75 950 10 00 CHURNS. Retest. Ss 
Stanley's. ee neat see CHAIN AND CHAINS. — Wood, 10 CORKSCREWS. 
er ee each, 1 50 Breast Chains. Ea ch. Beak ss" 90 4 60 ee  . os Sas neo w eee teee 334% 
1 BRACES. Doubleslack....... doz. pairs, $5 75| Belle, Barrel................. 65&74% | Williamson's Regular... . . 408107, 0% 
a Fray's Genuine Spofford’s 60 With Side a. se He “. —. 4 5 6 Williamson's Forged Worm....... 
weer eeeee it i e VER Mapes Ld 3 25 eee eeeeeee ~ 
= ce 1. aye vedss ‘3°@ Without Slide. /*": “ 2 85 gan, errr tw 10 - “= COTTERS, SPRING. 
rs A Rabsan thdenn ts : ps Bright Ox Chains. pO eee $3.75 435 5 40] All sizes (new list)............... 90% 
BRACKETS. #-in., $7 25; j-in., $5 45 per 100 lbs. Katinas CLAMPS. COUPLINGS, HOSE. 
Hay-Rack. Cable Coil Chains. | ve I riiae sca ueseds.s per doz. $ 100 
ee ee | i Ahk Ameena sss ss sessesesooseves 30% | Brass Piated.... 1... “ 85 
Wenzelmann's No. 1.per doz. $9 50 a. is t ot tl Carpenters’. ie 
mat No. 2. 10 00 Per 100 ibs. ae ws 7 oe Steel Bar................++-+-25%| COVERS, WAGON—See Tents. 
Per 100 tbs. 6 00 5 90 575 5 65| Hose. y 
Glover Wrosght Steel.......... 75 Inch..........+0++ . 1 1} ‘Sherman’ s, brass, f-in., pet doz .42c paeenmmnanenete 
wer Folding........... ++-+-65%| Perl00tbs........ 5 55 5 55-5 65| Double, brass, 4-in., 90¢ | Morgan's Grapevine... per doz. $22 25 
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CRAYONS—See Chalk. 
CROW BARS. 
Pinch or Wedge Point 


CUTTERS. 

Glass. 

bi” ae 

Smith & Hemenway 

Woodward 
Meat. 

Enterpirse, Nos. 5, 10, 12, 22, 

32 and 42. 

No. 202, list, $1. 50 ea 
Pipe. 

Saunders’, N 


5% 


Slaw and Kraut. 


3-knife Kraut 
1-knife Slaw......... 
2-knife Slaw 


American 


DIES AND STOCKS. 
Discount....... 


DIGGERS. 
Post Hole. 


eon aes . : 
Iwan’s Split Handle. . 
Iwan’s Perfection. ... 
Iwan’s Hercules pattern 
OS See ee <1 
See also Augers—Post Hole. 


Dividers, Wind.............. 65&10% 
DOOR CHECKS—See Checks. 


DOORS, SCREEN. 

j-in. 4-panel, painted Net prices 
14-in. 4-panel, painted ‘ 
14-in. 3-panel, naturel pine, 


DOOR HANGERS—See Hangers. 


DRILLS. 
Bit Stock 
Blacksmiths’ Twist 
Breast. 
Fray’s No. 9....... - 
Millers Falls No. 12..... “* 
Hand. & 
Goodell’s pantie, 
Nos. 03 
Per doz. $7 75 11 50 
Goodell’s Single Gear, per, doz. 
Millers Falls “ 
oe Double“ La 


Reciprocating. 


3 20 
12 50 11 00 
15 75 
12 75 
15 25 


- 16 50 


Standard List 


DRIVERS, SCREW. 


Err rer re 65&10% 
Lock Ferrule 60 


Champion Pattern 
Clark’s Interchangeable 


Reed's Pees - 
Goodell’s Spiral. . 
Yankee Ratchet. 


Spiral.. 
Smith & Heminway Ce... 


EAVES TROUGH, GALVANIZED. 
Terms, 2% for cash. Factory ship- 
ments generally delivered. 
See also conductor pipe and elbows. 
EGG BEATERS—See Beaters. 


ELBOWS—Stove Pipe. 


Adjustable Stove. 
Inches. . 5 
Smooth, per doz: $0 80 
Plan’d 

Corrugated Stove 
Inches. . 
> per doz: $0 
Pol'd 
Plan’ 4, . 

Four-Piece Stove. 
Inches .... 5 
Smooth, per doz :$0 
Planished “ l 


ELBOWS—Conductor Pipe. 


Galvanized Steel, Tin and Terne, 
Round Corrugated. 
Size. 


9 Z, | Marking, Mortise, ete 


EMERY CLOTH—See Cloth. 
EMERY, TURKISH. 


5-tb. 
pkgs. kegs kegs, 
No.60 to 150, per. Sib. 6c 4c 4c 
-c 3c 3c 
(ENAMEL, IRON. 
A-B Iron Enamel, 3 doz. case, 


EXTRACTORS, PIG. 
See Forceps, Pig. 
EYES. 


Bright Wire Screw—See ~—— B. W. 
Drifting Pick 0, 10&5% 


Hooks and— £10% 
85&1 
90% 


FASTENERS, STORM SASH. 
Schroeder's per doz. $0 85 
Sensible 24 115 

FAUCETS—See Cocks. 


FILES AND RASPS. 


Nicholson’s— 
American 


Black Diamond 


Great Western 
Kearney & Foot 
McClellan 
Nicholson 

J. Barton Smith.... 
X-F Swiss Pattern 


Disston’s 
Heller's 


FLUE STOPPERS—See Stoppers. 


FORCEPS, PIG. 
Superior 
Whisson’s Imp 


Barley. 
Steel, new list 
Wood, 4-tines. 


GAUGES. 
Butt and Rabbet. 


Cream Pail. 


Fairmount... .per doz. $3 75 


Wire. 
Disston’s. 
GIMLETS. 
| POE Perrone. 


GLASS, WINDOW. 


Double 


GLASSES, LEVEL. 


per doz. $0 70 
xs 55 


Liquid. 
Army & Navy 


Bright Wire 
GREASE, AXLE. 
Wood Boxes. 


+ 15 00 
1 25 


/0 


© | Drifting Pick 


Wood Pails. 
Frazer's, 15 tb, 80c; 25 th, $1.30 each. 
Hub Lightning, 15 tb, 55c; 25 bb, 

70c each. 

Tin Cans. 

Chamellene Graphite, 
1 th. per gross 
3 th. per gross 
5 tb. per gross 
GRIDDLES. 
Soapstone 


GRINDSTONES. 
Family. 


8 1 
Per doz > 75 12 50 
Loose. 


Per ton 


Mounted. 


Ball Bearing. . 2 

eras “ss! 75 3 60 

Common Bear'g 1 2 
$3 35 315 


GUN WADS. 
(See Ammunition). 


$22 00@$23 00 


3 
3 35 

3 
3 00 


HAFTS, AWL. 
Brad. 


eT SPEER TE Te per doz. $0 19 
Peg. 
,; 22 

Patent, plain top..... 50 
Patent, leather top... 60 
Sewing. 
22 

Patent 


HALTERS. 


_ Rope per doz. $1 
ii 1 


Web 2 
Leather, rope tie 8 
Leather, leather tie 11 

HAMMERS, HANDLED. 
Blacksmiths, Hand. 


All Iron i doz. $0 35 
Pol’d Iron, 5 Te na. ™ 50 
Mall. Iron, Inlaid. ” 55 
3 
1 00 
per doz. 
HAMMERS, HEAVY. 


Heavy Hammers and Sledges. 


Under 5 lbs 
5 lbs. and over 


Masons’. 
Single and Double Face... 


HANDLES. 


.70&10% 


Auger. 
Common Assorted....per doz. $0 55 
Pratt’s Adjustable, Nos. 1 & 2, 

per d 475 
Ives’ Adjustable 


Chisel. 

Hickory, Tanged, Firmer, Assorted, 
33c; Large, 38c per doz. 

Hickory, Socket Firmer, Assorted, 
27c; Large size, 30c per doz. 

Applewood, Tanged, Firmer, As- 
sorted, 34c; Large, 42c per doz. 

Applewood, Socket, Firmer, As- 

per doz. $0 30 


Coal Pick 


File, assorted, 13c; Large, 16c per doz 


Hammer. 
‘per, doz., = to 75c 


Oc@75c 
” ssc@s0e 


Blacksmiths’ Oey 
Machinists’ 


Yatchet 


Hoe and Rake 
Plain per doz. $0 75 
80 


: ae 





Hub Lightning 





Bubject to discount. 


Paragon. . 


eeeeseee 


Conductor P. 
Iwan’s Perfection 


Eave Trough. 


I ad wad ooo an a'a's 
Ives’ Improved ae 2 6 
Lane’s Standard 3 50 


Le Roy Noiseless. , 23 
Richards’ 


Hinge, Wrought 
With Staples—See Staples. 


HATCHETS. 


Cast Shingling. . 
Germantown 


HAY KNIVES. 
See Knives. 


HAY RACK BRACKETS. 


Wenzleman’s No. 1.. d 
5 | Wenzleman’s No. 2.. os ap * = 


HI? ‘ 
Blind. — 


Clark's Gravity . per doz. sets, 4 05 


Gate. 


Hgs & Lich, doz. $2" 50 3 “5 
Hinges only ” oo 23 
Latchs only . 90 90 Se 
Knuckle per doz. prs. $6 00 
" sets, 6 75 
43 prs. 9 50 


3 
4 25 


Screen Door. 
Cast Iron gross $6 50 
_ 6 75 


Spring. 
50 
25&5 
Columbia Dbl. Acting. . pcitasS 
A 


eT ee 25 
Ideal Detachable....per gro. $11 00 
tchl 4 


Wrought Iron. 

New Lists 

Light Strap Hinges 
Heavy Strap Hinges 
Light T Hinges 

Heavy T Hinges 

Extra Heavy T Hinges... 
Screw Hook and Strap. 


per 100 tbs. 25 
14 to 20 in oe " 00 
22 to 36 in 


Garden 
Grub. 


Ladies’ and Boys’ 
Mortar 


Belt. 


Brown's 70&5% 
aor ssedba 65&5% 


Bench. 





Shovel and Spade....... ove cecesteete 


See Stops, Bench. 





in 


th "uh 


~~ 


ee 
































































10% 


0% 
} 00 
0% 
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Gox. Standard 
Sadi... sss lal ee 1 Se apenpdaiaagnon NAIL PU 
Per doz.. ‘$0 90 210 225 265 Each Soinaw a sedale as $0 60 CEES. 5 5S ecctenecss. per crate, 42c | See Pullers. — 

Bush. — 

Ax ' $7 00| £No.----- 2 
oe e Handle, per doz. $7 00 toe Ear $0 85 1°20 ous ba MACHINES. See Sets. an 
ing. 
Inch... 3&6 i Ye KETTLES wo bs = NETTING J r 
Pr too $7 60°8 10 9.75 11°50 12°60 na Angular... .per doz. $3 00 4.40. POULTRY. 

Clothes Lines. Gaul aaah ores tennant’ Ad 7 . 8, 3% Upright. . 2 60 4 00 Gelveniond before weewing.. . .80&20 
Japanned.......... per dos.22c@24c| Copper........... 0c eee eel pe r tb. 27e a Riveting. Cut Pieces epee 08s 
Galvanized........ “ 40c]} Masli ap ranean: 6. Chicago, Pomeroy....perdoz. $90/ =. — 

Coat ond Het. ss a a aman Excelsor............ 2 ae NIPPERS. 

Cast Epes .0i<%s per gro. oe 50 aes rite Gi 0 A tans ‘ 2 Se Oe 
Gem WG... sondven serene 7 KNIVES. P. eae s** 3 00) Stubb's Pattern, I 
cual | Beet Topping. a ne Pomeroy...... ‘ 7 20| Per dozen as wae i* 
: teed Meese eee e cease t 
Malleable. ..-.0.++2+0+000000 “a oe ees Majestic nen Senor Cutting, 
pees Ca seieis oxnetct te | St conan glided Sh pilin ail 5 25| Swedish Side. Inches... 5 

ow Cooper's HOOP... 2. .-...eeee eee. ae. See $450 $5 

Cue riveted, painted Corn. Water Mees ae 00 Hoof. 
5 at fart i mera per doz. $2 25 Clipper.............per doz. $1 75 Heller’s.. 
Little ae es “ 3 25 gems CUP e ce pW 5 MAIL BOXES WMD piss 39400e scans *o3as 

Goie. DEES, oases = 3 00 |See Boxes. ot cin. Gita ‘Sn ' 

; ; Woodford........... 2 25 NOZZLES. 
See Goods, Bright Wire. Drawing. MALLETS Hose. 
“Grass. " , Carpenters’ i G 
Standard......... N ogee aig genuine Gem........ d 
Common. Nos. 3 1 Adjustable....... 5 oe che? 338 Fibre Head, Small. -per doz. $5 00 Magic......... aa eas, a < $0 
Per doz....... $150 160 1 70] Barton's Carpenters’........... 5% "Medium: 3 75 PIS odo oci cscs “ 3 00 
German Se cvs ee per doz. 1 75| Folding Handle............. MRT eine: —— NUTS, HOT P 
a shah aie en 2 50| Hay. oun ‘ckhory...... = 2 25 > , RESSED. 
Hammock. Lignumvite... “ > | Square Blank. 
; American, Sickle pier. .doz. $10 50 Square ey. Wee? “ = Ins. ei *& 
wie — Séowsoeeve per doz. 50 Seuaton. Sickle Edge 8 25 Lignumv ite. he 4 os 9}c 8c of Hi si. § i, 
i P55 ven 36 " 45 OS SS SES RS , 25 : ; th tne alll din 

Leatreaain| 0 Drapery, per ale Iwan's, Sickie Edge. . os 9 o Tinners’. ct Tapped. 

Ce ee eee 7G S08 10% Iwan’s, Impv’d Serrated “‘ 10 00} Applewood.......... ie {7 ins tiie 2 Ye ie Be 

Potato and Manure............. poet ee Genuine “ 6 50 ae mb ee * $1@1 50 a ar ee ee ean Saw ge “Oe 

: . ightning Pattern...... “ ickory, Sheet I “ sik or 5-tb. 

— ase Wadsworth’s Sp’r Point. “ 3 4 4 pana 1 50) above — we 

pata bits 3 66 Grae oun ae ae 5 © | Hedge. 
(See Goods, Bright V/ire.) Challenge 4 i MATS. Chase Pott OILERS. 
Qret Spite; . .s-.0s<sanoued eagee tame SST Nations! Rig utansn Brass and Copper 70% 
. er ee ee ee ee eo me ee fof 7, ao. deh 
Mincing. Acme Steel Flexible. . . . wet ZINC... eee eee cee eens 70% 
HOOPS, TUB. Common, Single. .... “ “es aa iy 
ent a wit aie 8a: 00 28 Common. Double. ee. , 99 No. 2 ttt t teeta per gro. $3 25 Rl -per doz. $2 00@$2> 
Streeter, 6-blade.....  “ 200| No.1 Asbestos. Toasters, or 3 50} Machine. a 
HOSE, GARDEN. Putty. —_ ret yg Stove Mats, em a ee ee per doz ” = 
Coupled. wi andle... er doz. opper Plated Steel. ; 

Velv ms per ft. an: - -per doz. $0 > com 00| No. 2 Asbestos Toasters, with 110] Malleable gas 60% 

Belipse 3 ply-i” guar. press .... cd Screping. fle TING... . +. 22s. perdoz. 60] J@Panned................... 65&75e 

Diamond “ * ee se 1 5 Beech Handle OPENER 

Geneva, “ es ek a ea 5 3306 oo MATTOCKS. Box. Apr 

ilincis, “ es vi oi Las 2 ice 70% — Bila wod deed 14 
CC C04 402450404404 046.06 / at z 
4 KNOBS oo) er eee are eee eae ee 60%| Round...... end doz. $5 ‘so 6 00 
COTTON COV. RUBBER HOSE. | 20s. . eee vis Manan 
igh Grade-}””-guar. press.400 tbs. 114¢ eoms.. fa Ee Ye per doz. $ 80 MAULS. Delmonico.......... per doz. $1 30 

Special 7. aa ae vi 90 Iron, Ibs. . 10 13 16 - Never Slip. ......... “ és 

Leader “ 4 00 “ 4 ete 90 . doz. i ° 00 450 5 25 5 60 Cre. 5 ‘. s% 

= ood Fac 12 Sep Om Bee owners eeenes 

oa HUSKERS. — Long. Wood Choper *° es oS 2s a OUTFITS, COBBLING. 

1 Se eee 9c@14e ake Super’r & Oregon Pat, 75&5% | xombination. : 

Nos..... B BB ora » 49&9'7/o | Econom - per dos. 11 00 
Per doz. $2, 00 200 155 7030 ge Me . 

wes x) ae oe, MEASURES. pee ities 
Per gio “$s 40 6 0 6 00 10 50] S!?- ae oT PADLOCKS 
PPR eee 000 oO Common, per ft G : ge 
maces x: RMS ¢nbisiens 4005 jc| Galvanized, doz....$2 25 3 Burelea.........; 
ee a an or ae © Common, with Shelf, add 10c. Japanned, $HE bE Lc eeerprerssssnnen eet 
Per doz..$215 215 85 1 45 Triumph, per ft Sl stan hea ailians +4 ne ae . 

F Ee ee ee L 
Brinkerhoff’s. LAN : MILLS, COFFEE. Cream. 4 
oy ee ee ee $14 40 ANTERNS. E i aoa without y 
.. Bull's Eye Police. Snail prenta mage 20-qt., oases, doz. $3 3 aD 
: ‘ arker 5¢ 
IRON. Sain tome Light... .per doz. $9 00] Arcade..... 2.22227! as: sans a with gauge.... “ : 30 
-in. ee eee oe : 
See Metals.—First column To oa Regular....... " 8 $00 ioe Galvanized, per 100. ee 00 
ubular. MITRE BOXES > 23 50 
Dietz & Hams’ Net pri See Boxes sari oo. +: ' 
ene eweeces prices} ©ee Boxes. ha “ +++ 23:75 

Curling =r LEADERS, CATTLE Bats . ae 

Coos veeeeeeeee sens per doz. $0 40|Nos............ 1 2 3 | Erie cet oe woe - 17 00 
GAn. o's UUs Kae Korene 50|Per doz....... * a Ske ahs Kc.w ene sta'e's SOR CR SS FE OC 

A a ooege SS 0 70 2 

Acc i ttttttes - 58 d 75) Handled Cotton. sagt ats. 14 16 18 2 

THA. <otessethi ce “ 4138 LEATHER, LACE. a. it —-«. 

peas tees ee aaah Dalen Ste 334% Per dozen.$2 00 235 265 32 

Phamgsore he . 70| Sides. i mae Oe ae it le 
‘ane. Ex. Qualit er GoZ......... $1 50 1 65 
Wood Bench. .......-..+0. 20&5% eso scm ner: oo a MOWERS, LAWN. Wood. a 

Sed. ° @ LEATHERS, PUMP. Gladiator—B. B ee SI ss <<: per doz. $1 90 
Ch Valve and Plunger a oo pe 2 10 

es OEE > per doz. $11 00 ~totp ete as 10%| Inches.......... 16 18 20 Cedar, 3-Hoop... o 3 
Common, polished,.per 100 tbs. 3 75 LIFTERS Each...........$6 50 725 8 00 Standard, 2-Hoop.... “ 5 = 
No By Asbestos. ..... $1 20 net. es Cover. ea, King Universal—B. B. , Standard, 3-Hoop....  “ 2 25 
Common, nickel plated es 4 heres — AGE RR pe aS one oR $5 25 5.75 6 00 PANS 
Chinese’ Polishing... . per doz. 7 40 Alaska, Coppered  “* 5 50) | Inches......... 14 16 $8 | DHIPPINEs 62 6 ccccce oO 
Laundry, No. 1..... 5 75| Alaska, Nickeled “ 4 00) Big Giant. ........ 350 390 425|\Fr. jg ©. ” 
em td SE Piseans, 6 25 Transom ” 5 OR kits Gient........ 250 265 275 "Common 
ee ee er eS heme eeecceccocecce 7 
No. 50') Enterpree, em. DNS oc. ovierrs cc ak Ye 80% I. Acme ichene ced dessinaceeees ver 
No. 5 NAILS oasting. 
No.50T, “* “ 90 LINES 
bog ae 1 00] Chalk, Cut Steel... 2. eseee. rates, $2 080 NOD ‘ 
Tailors’ Sad..... er Ib 5 Twisted in eve hanhe. Bee cae on eh eee asia 2 20 Per doz. $4" 75 57 > ‘ 
Tailors’ Geese... . 1. a: 3 Nos. 4 8 9 | Wire. Neverburn 4 00 4 . + ae 
be ves 4} Gro.$1 50 2 v0 2 os 2 50 3 00] Small Lot Savory, N ee ee 
Twisted in 50-ft. balls. Carl iL Sn ee eg $ ny era per doz. $8 40 
Single Duck Nest. “per doz. $5 25 DE nn 3's 0.0 1 2 3 4 c¢ me “ — Coat "Res ; oan : 
Double Duck Nest... 6 25 Per doz..... 25c 30c 35c 4i1c regen Oated.......++0.4 175). PAPER. 
Sutin, steriet. a. 2, ew eR. tee Map term eine 
rs’. - A es. bs bad 6a 
ag ee ‘- oh Ra 3. usable Ph wine em ke ss aeba.84 5 ay ( po ee se Ibs. $1 = 
JACKS, Mansons’, in 100-ft. hanks. .doz. 80c Tasred Pelt. i 
Locomotive...... 70 Cloth comme: No. 20, Red R "35 
emma LE ee o%, wry osin. . and roll, 35 

Wagon. 60-ft. Jute pl]. No- 30, Red Rosin. 
de RE >. :: a, . per doz. $0 95} Cj 55 
Miller. ...... 71) -“Ganeegeeee >. be over Leaf........ perib,, net, 10fc) Sand and Emery. 

wo fh ere ao pata 50%| 60-ft. Sisal... 2.2). “ 1 40} Picture. DMN ee ains 00s low list, 50% 

Nos. eae ene s0° at & —_ Bins Gas ntait ce 72 eee eens Se ae 25% ect NA RPE 
ral nee anes 60 $0 80 pekiasss BE Shc akipSucicsics.sccea.e Bemmeer 

50-ft. Braided Cotton. IONIC Hs soc cc ccc esvedceccess 30% on aA rape 0 ae 

seccee Sivieesece >. — 2 25 
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PUNCHES. 





Tinners’ 

Conductors’. 
Bay State 3 90 
Turntable 7 00 
White Mountain 5 00 
Reading 7 00 

Potato. 
Goodsell’s Saratoga, 104 in., dz. 6 50 
Goodsell’s Saratoga, 5 in., dz. 5 50 

In Bladders. 

PICKS. POINTS. Strictly pure.....per 100 tbs. $3 00 


Adze Eye Ore Drive Well Points RAIL 
Drifting and Poll Picks 0% ies Mined . 
Plumbs, Railroad POKERS, STOVE. he 
Wr't Steel, str’t or best, per doz. Matchless, 1}-in 

. Wr't Steel, wood hand’ls 80 i 
PINCERS. Nirkel Plated, coil hand'ls Sliding Door. 


Carpenters’, cast steel. lett ie | «52 kcacek per ft. 4 
Inches. . POKES, ANIMAL. Bronzed wrought iron... .per ft. ste 


| 8 10 
Per doz...$1 80 240 295 3 Cracx- Jack, wr’t steel, per doz. RAKES. 


Blacksmiths’ 5. 
Heller's POLISH. Coal or Wood 
Garden. 


Meio: 
iS. Black 3ilk, No. 50, 4-gallon, 
Clothes. ee per doz. $7 00 
Common. ...per box of 5 gro. $0 7s Black Silk, No. 60, "oor ane 1 00 
“ 4 Black Silk, No. 70, 1-pt. cans, 
per doz. 2 25 
Disston’s Nos. 8, D8, 12, 76, bere 


Black Silk, No. 80, 1-quart, % 
per doz. 3 75 D100, and 120 (new list) 


per doz. $1 01) Black Silk, No. 90, 1-gallon 
1 90 per doz. 12 00 Lawn Queen 
Jumbo, 36 teeth 


7s RASPS—See Files. 
5 00 


Standard Gauge Conductor Pipe, 


i Stov 
plain or corrugated. - Whack i Bagle,1- ea 
Black 
L. to Dealers:— 5-Ib. pail 
Terms 60 days: 2% Cash 10 days. Paste, 5-oz. cans. neat doz. 


Paste, }-Tb. cans. 1 
Factory shipments generally deli vered Liquid. pt nay , RAZOR STROPS. 
‘ Star (Honing) 


Lead. Liquid, 6-0z. cans. 
Full coils : j-pt. Air Drying Iron a 
Cut coils Enamel , REGISTERS. 
Black Jack, i-Ib. cans. “ (All Sizes) 
Stove. Dixon’s Carb. of Iron. ° 
Acme—Inches. . Nickel Plate ie anned, Bronzed & Plated. . 
Smooth, r jt. 8 c 8c 104c Ss ers pees i. 408105 
olid Brass and Bronze Meta 
Planish ae @ Bi 38c POPPERS, CORN. Single Valve (Baseboard and Side- ° 
Peerless—Smooth. 7#c 8c 9c] Round or Square, 1-qt..per doz. $1 wall) % SAW BUCKS—See Bucks. 
iste peel 3 00 REGISTER FACES. SAW SETS—See Sets. 
Japanned, Bronzed and Plated, SAW TOOLS—See Tools. 


Made-up—Inches. a 
POTS, FIRE. eS | res SAW FRAMES 


Smooth 74 8c 9c 
7 to 6 in. Smooth Tapers, pr. jt. .11¢ | Clayton & Lambert's, each #4 00@6 14x14 to 30x42....... Common, plain. .....per doz. 4 4 
6 in. Smooth T’s 27c | Gate City ach, 6 25] treavy Round Gratings 7s Common, painted.... % 

7 to 6in. Planished Tapers Gem White Porcelain Enameled SCALES 

Yale Patent Lock Pipe—Stove. Solid Brass or Bronze Metal. 408104 Cannter, 4 


, POWDER 

5” 6% 7 76" . VET TTT TTT 

——Cents See Ammunition. Bull. RINGS. Platform. 20 

Be Sie” Blue. ° a x a ll - Copper. Reto 6 @ seal 2}-in. *, is Osgood. abbatensds sons vseease 50% 
{ PRESSES, FRUIT AND JELLY. 0 $2 00 eciesons. 


we 7 Rea’s Im 
: : proved Self- 
Enterprise Manufacturing Co.....25% Picsclan ecpper, des. 2 60 


Duplex, - +4 11 + 

us. Fin. 16 1 an 

; , Steel, a 9 00 

p Depies Piast 2 7. 2 PRIMERS. Nickel plated ite: SCOOPS. 
If wanted made up, add per joint See Ammunition. ong Dinene— Sng. od “Hercules”.....per doz. 13 70 

for grooved, Ic; rivete’ 1}c. Crating Blair's al 1% l-bu, “Hercules” “2 15 

e-up pipe extra. PRUNERS. Brown’s Rings 
Brown's Ri 


Wrought Iron Gas Pipe. Disston’s Pole per doz. $6 50 
: ee Henry's Improved = 75&10% Shamgion Ringers... 
ingers 


-in. black i , “ TY 
ig Water's Improved 80% Hill’s 
[ele Pg eee 08 Hill’s Ring, boxes... . 55 | Cobinet. 
7-in. to 12-in., black... . PULLERS. Periect Ringers Cast Steel..... ...-per doz. 60c@75c 
Ghin. galvanized.... Cork. Webvertes 
Ghin. geivaniond.. .. i ; Wolverine Ringers. . . 5 3 
sid 1 40 Without run’s, ea.$4 00 375 3 50 


. to 6-in., galvan'd. : 4 
c Fruit Jar. With runners,ea. 4 25 400 3 75 


An. to 12-in., galvan’d. 
Key. 
PLANES. doz. Split, — dos. 2 — DOOR HINGES. 
Sargent Iron Bench b plit, square 32 
Stanley Iron Bench Ball, round 
RIVETS. Bench 


‘ and Burrs. - 
PLATES, TIN. PULLEYS. Copper Belt Iron, inches. ... 


1 1} 1 i 
i ing—Jap' $3 674 420 5 25 
re Cine Line’ . t0e Bicad vr og Wood, white maple...per doz. 3 674 
Hay Fork. ‘Wood 65% new let 
PLIERS. Tren. Wneei, 5-in per doz. $1 75 SY 
“ 1 80 


Giant, Button’s—80% off list. Wood Wheel, 6-10... . Tubular. 
Wood Wheel, 6-ii1., pass knot, Nos. 1 and 2 assorted sizes, doz. 45¢ pointed. 


Lag or Coach — all sizes, one 


Cutting. 
Bernard’s Hot Ropes 5 RIVET SETS. 
Lod Screw—Jap See Sets. ’ 

Side—Jap'd. ROPE. 


Upper End and Diagonal Cutting Sash. Cotton. 
Swedish Side 70 ‘ 4, 5-16 in. Com. on reels. per Ib. site 
Utica Drop Forge & Tool Co... Common-Sense, 2-in. “ 20 f" 5-16 in, Com. in coils.. 
‘ Empire Pattern, 2-in.: 20 5-16 in. Imp’ lin coils.. 
Fencing. Ideal . 20 | Sisal. 
Black Bull ‘Per doz. $8 25 25 Ist Quality 11 
seme od Choice. “ 8 00 Hardware Grade, rates, per Ib... 
Pure Manila. 


Pitch t. Ist quality pe 
Flat and Round Nose. ‘Nos. oon 2 3 4 Hardware Grade, rates... 124¢ | Be Ve Be, grass... 


1 
$1 00 115 130 1 70 a Clipper, grass. 
RULES. Clover Leaf Dutchman. 


Honest Dutchman 
Ve Be..... 
Gas.—Inches 7 Daisy . SASH WEIGHTS. SHAVING SETS. 
$3 00 350 450 5 See Weights. Smith & Hemenway..........++-60% 











Per doz... 
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SOLDER—See Metals. 
SPRINGS, DOOR. 


1 2 3 a 
Per doz..... 30c 35c 40c S54c 
Per doz... .light, $1 15; heavy, $2 50 
T. 
Per doz. . . light, 90c; peasy 1 35 
Torrey’s 


Warner’s No. estes ll 


American Wire 
Bill Posters’ Cut. 
ae se 
— Carpet 
Upholsters’ Cut 
Upholsters’ Wire.. 
Double Pointed..... 
ee 
Canvas Nail....... 


3 
Per doz......+- »».$075 135 








il, 
Ns d, Sian beta ui for ? Dining, $2.50 per aos, wast. ) 
Square, common..... 
No. 5, square wiceneee 
Cup point, knurled.. 
Rivet. . 
Farmers ererrrier 
Tinnese’.....scccccccccscccses 
Sofiken’s Pattern......per gon. 88 $0 _somnmze, pee ae 
Disston's Monarch... “ 6 50| Porcelain Lined, Wood.. “ = 1 25 
Disston’s X-Cut..... so = S Boss, Po ageek ise. ; 
GN 5 cha esad ame, porc’n bow 
_ eae ao so Ste Witenes bow 
Nash’s Hand........ 3 15 | Little —— tin’d iron. . 
Nash’s —_ aaa Meet ris 4 20 anned....... 
Stillman’s Lever....... - 1 30] Drum, sual plated.. 
Stillmtan’s ex Gut... 5 2 50 
SHARPENERS, ‘SKATE. STAPLES. 
TEER ERE atlas per doz. $1 60)" Barbed.............per Ib. 9$@94e 
Smith & Hemenway........++++. Ot tr Tub. ..........- 
SHAVES, SPOKE. Fence—less than carload. 
Retin ci vanck lee per dow. $1 10@1 85 ers 5 a bike per 100 tbs. $2 00 
wood bale a SEE - 2 75 4 A Galvanized....... 30 
Ranley’S...ccovvccesssovececece e ett 
Goodell’s be coon ss C84 éberese neces 15% > Be per 100 Ibs. 4 00 
SHEARS. Wroue ght. i - 
‘ roug’ ples, 
a Wn, 3 os side's per doz. $5 75 Staples, Hasps, Hooks 
Buckeye, No. 2...... “ 7 40 Staples, and Hooks 
California Pat.,9-in.. “* 3 20 ee 
California Pat.,10-in. “ 400} Extra heavy.............+: 
Draw Cut, No. 3..... “ 13 75 
Draw Cut, No. 4..... 16 50 STEELYARD. 
Henry’s Pat ss 14 012 
Per doz...$1 40 210 290 2 ro Discount 25%. 
WP icc dsieceveuseve OZ. 
—— BBA. ‘ ‘ . = STONES. 
oe > Rbeeheae findostan........... Ib. 54@7 c 
Reg. Grip...... $11 25 1150 12 00| Hindostan..... per I 
i 12 25| More Grit........... 94c 
or, re coplgcapis pte 4 eeneenenne 
Tinners’'—See Snips. a ° aie ceresenecd 
SHEAVES, SLIDING DOOR. po net Hard... “ae per doz. $23 00 
Common. 3 4 5 Arkansas Soft.. 5 50 
Inches.....+.+-++ Hindostan.......... per Ib. 6i@et 
Per set.......--- $0.60 075 110) Nea 
‘ax te icuee $0 90 130 220 Arkansas Hard. oes per Ib 
ansas Soft....... 
SHELLS—See Ammunition. Lily White. eee Sg 
SHELLERS, CORN. Be cvears se 
GU, oc onsccavankars per doz. $6 75 Mies 1h nds bdew 
SHIELDS. he. 
Expansion Bolt Shields....... | Me Riaens.....-- 9 
SHOES. Gem Corundum... coe 
Conductor...... ecedudedeoesc 60&10% ; Green Mountain..... 
- BE ET 6 bcc neces 
SHOT—See Ammunition. uinnebog.......... 
SHOVELS AND SPADES. WS BRB. 10.00 +000 
fo 2. Woodford..... per doz. $5 50 STOPS, BENCH. 
sbeames’scune Hotchkiss’............per doz. $3 50 
py new list..... Dinsones J 8 fo ene. ad 
er doz. 
Hovestarehe hollow bek, - “Bis 75 STOPPERS, FLUE 
National “++ 14 73) Common.........-.+-- per doz. $0 40 
Buckeye... “ ee 2 freee 
. «at “ ‘= -- 9 00 em Sat, painted. 4° 
em, cor ecorate 
fon’ 's Perfection. .....ceesee. GOTT GS. « Ficccicccccce 
Railroad, etc. ETS 
lack Diamond...... per doz. $12 - Skinner’s Common Sense 
| ee 
pS ET er z 8 75 STOVE PIPE—See pipe. 
Vateriand: 2000.11.) * 3 $0] STOVE BOARDS—See Boards 
Hollow Back........ re se : 
a es’, new list..... Discount, it STOVE POLISH—See Polish. 
now. 
Fe Per dos. aks eetaad $1 65@$9 00 STRAPS. 
Ska Steel, 
ee OP OTTR TEE per doz. $3 50 Seen rens reer ns 
Long Handle........ bi oo eee 
SINKS. STRETCHERS. 
Cast Iron. Carpet. 
SS ee 50&10' "=. Se eee « per doz. $3 90 
Enameled, White.......... 50&10% OE STOTT 5 25 
Wrought Steel. Malleable Iron....... 
Painted, new list........ 40&10&5% Perfection Le 
SLEDGES—See Hammers. King ee ee 
SNAPS, HARNESS. 
Champion... Fis 36Es sats ; a3h% N. $ wood: bdr, doz. $6 00 
| \ 4°. 9) Se a “ 
Judd’s Pattern..........-.--+ ss. 60% | Little Giant......... 
TT. ea ahet Win Sd ae 
SNATHS. Star Lever.......... 
Canton Tackle Block. 
ee Bush... eee per doz. " 4 Ween’ “ge: 2 aie 2 oe 
Patent Loop, Grass. Rees, 6 75 SWIVELS. 
SNIPS, TINNERS’. Malleable Iron......... pe 
Cloves tat Meee radehansue xed oomee Wrought Steel......... 
RE ee 
Star. S5CEDERCA STD DA PED SENT Ces 50% TACKS. 
Meera Cat. 0.6. cicccsewes 40&10% 






TAPES, MEASURING. 


ee ee es 





Oe eee ee eee reeeee 


TEE BEVELS—See Bevels. 
THERMOMETERS. 


PORN 
SS8& 


Disston’s Universal 
Smith & Hemenway 





Sure Catch Mouse 


3 
“"g3'00 3°85 5 50\E£ 
345 450 6 45 


Grau: ‘oe 6 00 


9 45 10 80 13 50 


3-ply Cotton Wrapping 
4 ‘ ee 

a tra be 

. ‘ ws 
Weappoy@ on — 


per doz. prs., $1. 80 India Hemp, +>. “balls 
“ rae 60@70 $- » 





Silver Finsh, in hanks.... 


Phcenix, Oval ag 


ae Se Parker's Parallel................20 
Parker’s Swivel Base............ 
Parker’ s Re-inforced. 








No. 110, Domestic. .... “A 29 00 
No. 110, Brighton...... = 25 GO 
No. 740, Bicycle....... ” 34 00 
No. 22, Guarantee.... “ 33 0@ 
No. 22, Domestic..... es 29 0@ 
No. 22, Pioneer....... on 25 60 
ee ScOODisicce 2 223 36 











WARE, 


Stove Hollow Ware. 


Plain or Unground............ 

eee Oe 45 

Enameled Ware.............- 334 

Iced b's ccecccvuss 60&5% 
Country Hoilow Ware, per 100 tbs. $3 00 
White Enameled Ware. 

Maslin Kettles............ 60&10% 

Neverbreak Flat and Round 

Bottom Kettles........... 60&5% 
00 Covered Ware. 

Tin’d and Turn’d.......... 35&1 

RS 5s coscanssmacna 45&10% 
Glue Pots. 

Ae ian ccdees Sanh ce Rae 30% 

0 Se Te err 30% 
Enameled. 


Cherry Blossom and Chrysolite.50% 
WASH BOARDS—See Boards. 
WASHERS. 


Standerd O. G. cast iron... .per fb. 240 
Wrought iron in ws’ per r tb.: 


x: io af 
9c 64ce Sc pa oat 4}c sho 


Wrought steel in 5-fb. boxes, per fb.: 


t z 1 
2 7e 6c Ste Sc Se 46 


WEDGES. 
OO COT COTE Ee per doz. $0 30 
inns hgieahas ner Ib. 
PT. binavncenwemee.s - 8 
WEANERS. 
alf. 
Fuller’s, per doz...... $2 00 to $2 50 
Tyler's Safety, perdoz. 1 85 to 2 40 
Carroll’s, per doz..... 3 00 to 3 75 
Hoosier, per doz..... 3 S50 to 4 60 
Shaw Perfected...... 3 00 to 3 75 
WEIGHTS. 
| SPE rer. Tee per fb. = 
Sash—f.o.b. Chic .per ton, 23 
WHEEL SARROWS. 
Common Railroad...... per doz. 17 00 
Heavy Railroad........ re 24 00 


Panama Steel Tray..... ii 39 00 
Klondike Steel Tray.... “ 28 00 


WHEELS. 


7 
Well. , 8 10 12 14 


Per doz..$3 00 420 540 15 00 


WIRE. 

Barbed. Painted. Galv’d 
Carloads, per 100 Ibs. $183 $2 23 
Less than car 1 95 2 35 

Brass. 

SC ea ee 0 
In 1-tb. spools, new list........ 50% 

Broom—Tinned. . .60& 10&10&10% 

Cable—Same price as Barbed Wire. » 

Copper. 

ES eT 20 
1-fb. spools, new list........ 50&10% 
Fence—Smooth 


Nos. 6 to 9, An’ aie pe eRe se 8e@ 
Nos. 6 to 9, Galv'd, 2 20 


4 Hair—New List................ 60% 


Market. 
8c; Bright, full bdles........... 75&5 
| Coppered, full — bliss cascade bs 
op’ » fu * re 
Coppered, broken bdles... . .65&10 
Tinned, full bdles........... 75&5 
Tinned, broken bdles....... 65&10 
~ Picture—In coils....... sonpunics 
In 5-tb. spools.......per lb..... 
WRENCHES. 
Acme Standard.............. 50&10% 
eae 90c net 
AE TOE. 6 6 dno 660sceveens 50 
ORO E TS 75&5 
Bitie Adjustable... ......ccecess 25% 
CO  &  ee per tb. 08c 
A a intel t «ag ak gata = 
Us vkwxnodnan nner 75&10% 


Bemis & Call's: 


Adjustable S, 40&5%; fg oe 8 


bo 40&5% ; ee 
40%; Combination ight... 
teel Handle Nut........... Saas 
Combination Black..........50&5 
Merrick Pattern............ SOwS% 
Double End Adj. S......... 40&5% 
WRINGERS 
No. 590, Royal........ per doz. 33 00 
No. 350, Universal ..... = 29 00 
No. 300, Novelty ...... 29 00 
No. 310, Keystone..... ms 29 00 
No. 100, Rival ........ ¥ 25 00 
No. 380E, Universal.... “°° 34 00 
No. 790, Guarantee.... “* 38 00 


No. 770, Bicycle....... = 34 00 
No. 110, Guarantee.... “ 33 00 
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ADVERTISERS’ INDEX 


ALPHABETICAL LIST. 


Albany Hdw. Spec. Mfg. Co 
American Sheet & Tin Plate Co 
American Steel & Wire Co 
Ashton Mfg. Co 

Bemis & Call Hdw. & Tool Co... 
Berger Bros. Co 

Berger Mig. Co 

Bernz, Otto 


Boynton Furnace Co 
Brauer, A. G., Supply Co 
Buffalo Sled Co 

Bullerd & Gormley Co 
Burgess Soldering Furnace Co 
Burglar Proof Lock Co 


Central Stove & Furnace Repair Co.. 


Clark, Smith Hardware Co 
Clayton & Lamber Mig Co 
Cleveland Castings Pattern Co 
Co-Operative Foundry Co 
Cooper Oven Thermometer Co 


Cope, Geo. W., Stove Pattern Works. 


Cortright Metal Roofing Co 
De Kalb Wagon Co 

Deita File Works 
Dieckmann Co., F.. 
Disston & Sons, H 

Dixon, Jos., Crucible Co 
Double Blast Mfg. Co..... 
Dreis & Krump Mfg. Co 


Harrington & King Perforating Co.. 


Haynes-Langenberg Mfg. Co 


Merchant & Evans Co.. . 

Michigan Safety Furnace Pipe Co.. 
Moeschi-Edwards Corrugating Co... . 
Monroe Foundry & Furnace Co 
Morris Fdy. Co., John B 

Munsell Ce., Eugene 

National School of Pattern Drafting. . 
Niagara Machine & Tool Works 
Nicholson File Co 


Quincy Pattern Co 
Ringen Stove Co 
Rochester Can Co 


Smith & Hemenway Coe 
Sprague Fdy. & Mfg. Co. 


Standard Heating & Radiator Co... 


Standard Ventilator Co 
Stark Rolling Mill Co 

Stolz Co., Frank D 
Sullivan-Geiger Co 
Supplee-Biddle Hdw. Co.... 
Symonds Register Co 
Toledo Electric Welder Co 
Vedder Pattern Works 


Wheeling Corrugating Co 
Wrought Iron Range Co... 








CLASSIFIED LIST. 
Barb Wire. 


American Steel & Wire Co., 
Chicago, Il. 


Blowers. 


Leiman Bros., New York, N. Y. 


Boilers—Steam. 
Boynton Furnace Co., _— Il. 


Schwab & Sons Co., R. 
*siiwaukee, Wis. 


Boiler Handles. 


Berger Bros. Co., Philadelphia, Pa. 


Brass and Copper. 


| Hussey & Co., C. G., Pittsburgh, Pa. 


Cans—Ash and Garbage. 


Rochester, N. Y. 


Rochester Can Co., 


Carpenters’ Tools. 


Disston & Sons, H., : 
Philadelphia, Pa. 


North Bros. Mfg. 


Co., 
Philadelphia, Pa. 


ith & Hemenway Co., 
at New York, Nu. Z. 


Ceilings. 
Berger Mfg. Co., Canton, O. 
Burton Co., W. J. Detroit, Mich. 
Friedley-Voshardt Co., Chicago, Ill. 


Moeschl-Edwards eae A ag Ky. 
’ 


Wheeling Corrugating Co. 
heeling ee bee ites, w. Va. 


Cellar Chutes. 
Interstate Mfg. Co., Oskaloosa, Ia. 


Chimney Caps. 


Berger Mfg. Co., 


Standard Ventilator Co., 
. Lewisburg, Pa. 


Canton, O. 


Chisels. 


Smith & Hemenway Co.. = «i a 
New York, a ae 


Coasters—Auto Wheel. 


Buffalo Sled Co., 
North Tonawanda, N. Y. 


Combination Heaters. 


Stolz Co., Frank D., Chicago, Ill. 


Conductor Pipe. 
Berger Bros. Co., Philadelphia, Pa. 
Burton Co., W. J., Detroit, Mich. 
Clark, Smith Hdw. Co., Peoria, Ill. 
Dieckmann Co., F., Cincinnati, O. 
Friedley-Voshardt Co., Chicago, Ill. 
Hussey & Co., O. G., Pittsburgh, Pa. 


Wheeling Corrugating Co., 
Wheeling, Ww. Va. 


Cornieces. 
Berger Mfg. Co., Canton, O 
Burton Co., W. J., Detroit, Mich. 
Friedley-Voshardt Co., Chicago, IIl. 


Moesch]-Edwards Corrugating Co., 
Covington, Ky. 


Cornice Brakes. 


5 
Bertsch & Co., Cambridge City, Ind. 
; |Dreis & Krump Mfg. Co., Chicago, Ill. 


Niagara Machine & Tool Works, 
Buffalo, N. Y. 


Crimping Machines. 
Bertsch & Co., Cambridge City, Ind. 


Niagara Machine & Tool Works, 
Buffalo, N. Y. 


Culvert Machinery. 
Bertsch & Co., Cambridge City, Ind. 





Cutlery. 


Smith & Hemenway Co., 
New York, Rn. X. 


Cut-Offe—Rain Water. 


Berger Mfg. Co., Canton, 0. 


Sullivan-Geiger Co., The 
Indianapolis, 


Disinfectant. 
Gardner & Co., 


Drills. 


Smith & Hemenway Co., 
New York, N. Y. 


Dynamite. 


Du Pont Powder Co., 
Wilmington, Del. 


£aves Trough, 


Berger Bros. Co., Philadelphia, Pa. 
Detroit, Mich. 


Burton Co., W. J., 
Dieckmann Co., F., 
Moeschl-Edwards Corru 


Cincinnati, O. 
ating Co., 


vington, Ky. 


Wheeling Cmners 


Co., 
heeling, Ww. Va. 
Elbows—Conductor Pipe. 


Berger Mfg. Co., 
Dieckmann Co., 


wep Cincinnati, O. 
Electro-Plating Outfits. 


Hanson & Van Winkle Co., 


Chicago, Ill. 


Elevators. 
Kimball Bros. Co., Council Bluffs, la. 


Enamel Ware, 


Lalance & Grosjean Mfg. Co., 
Chicago, Ill. 


Explosives. 


Du Pont Powder Co., 


W ilmington, Del. 


Facings. 


Dixon Crucible Co., Jos. 


Jersey City, N. J. 


Fencing—Wire. 
American Steel & Wire Co., 


Chieago, Ill. 


Files. 
Delta File Works, Philadelphia, Pa. 
Disston & Sons, 


Heller Bros. Co., Newark, N. J. 


Nicholson File Co., Providence, R. I. 


Furnaces—Het Air, 


Boynton Furnace Co., Chicago, Il. 
Co-operative Fdy. Co., Chicago, Ill. 


Haynes-Langenberg Mfg. Co., 
St. Louis, Mo. 


Henry Furnace Ce., T. B. 
Cleveland, 0O. 


Interstate Mfg. Co., Oskaloosa, Ia. 
Kelsey Heating Co., Syracuse, N. Y. 
Monroe Fdy. & Furnace Co., 
Monroe, 
Scheible Moncrief Furnace Co., 
Cleveland, 0 
Schwab, R. J., & Sons Co., 
Milwaukee, Wis. 
Smith, Chas., Chicago, Ill. 
Smith Co., Chas., Chicago, Ill. 
Sprague Fdy. & Mfg. Co., 
Ceuncil Bluffs, Ia. 


Wrought Iron Range Co., 
St. Louis, Mo. 


Mich. 


Furnace Pipe and Fittings. 


Michigan Safety Furnace Pipe Co., 
Detroit, Mich. 


Furnace Regulators. 


Furnace Supply & Mfg. Co., 
Cleveland, O. 


Joliet, Ill. 


Canton, O. 


_ 
Philadelphia, Pa. 





Furnace Rings. 


Furnace Supply & Mfg. Co., 
Cleveland, 0 


Furnaces—Soldering. 
Ashton Mfg. Co., Newark, N. J. 
Bernz, Otto, cuitged N. J. 


Burgess Soldering Furnace Co., 
Columbus, 0. 


Clayton & Lambert Mtg. Co., 


Detroit, Mich. 
Double Blast Mfg. Co., 
North Chicago, Ill. 


Lyon, Conklin & Co., Baltimore, Md. 


Galvanizing—Cold. , 


Hanson & Van Winkle Co., 
Chicago, Ill. 


Gas Burners, 


Standard Heating & pred Co., 
Pittsburgh, Pa. 


ee 


Dixon Crucible Co. 
Je Fay City, N. J. 


Hardware Jobbers. 


Bullard & Gormley, Chicago, Ill. 
Clark, Smith Hdw. Co., Peoria, Ill. 


Hardware Specialties. 
Albany Hdw. Spec. Mfg. Co., 
Albany, 


Bemis & Call Hdw. & Tool Co., 
Springtield, Mass. 


Wis. 


) Buffalo Sled Co 


North Tonawanda, N. YX. 


Burglar Proof nm | Co., 
New "York, s * 


Krantz Co., E., era tl. 


Lalance & Grosjean Mfg. Co., 
Chicago, Ill. 
Lufkin Rule Co., Saginaw, Mich. 


North Bros. Mtg. Co., 
Philadelphia, Pa. 


Smith & Hemenway Co., 
New York, rn 


Supplee-Biddle Hdw. Co. 
Philadelphia, Pa. 


Heaters—Water. 
Smith Co., Chas., Chicago, IL 


Stolz Co., Frank D., Chicago, Il. 
Holders—Christmas Tree. 


North Bros. Mfg. Co., 
Philadelphia, 


Ice Cream Freezers. 
North Bros. Mfg. 


Co., 
Philadelphia, 


Iron Enamel. 


Nickel Plate Stove — Co., 
hicage, Ill. 


Kitchen ~~ 
Lalance & Grosjean Mfg. 
eatee, Il. 


Latches, 


Albany Hdw. Spec. ~~ 


Co., 
Albany, Wis. 
Lawn Mowers—Power. 


Supplee-Biddle Hdw. Co. 
Philadelphia, Pa. 


Lineman’s Tools. 
smith & Hemenway Co., 
New York, nN. 3. 
Locks—Burglar Proof. 


Burglar Proof Lock Co. 
New York, Me. -E 


Machinery—Buffing and Polishing. 
Hanson & Van Winkle Co., 


Chicago, Ill, 
Machines—Electric Welding. 


Toledo Bleetric Welder Co., 
Cincinnati, O. 


Metal—Perforated. 
Harrington & King Perforating Co 
Chicago, Li: 
Metal Polish. 


Nickel Plate Stove Polish Co., 
Chicago, Il. 








Til, 


Pa. 


a 
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Metal Shingles. 


Berger Mfg. Co., 
Burton Co., W. J., 


ht Metal Roofin 
Cortright we fedelohia, Pe. 


1-Edwards Corrugating Co., 
ome Covington, Ky. 


Li Corrugating Co., 
ates oe Wheeling, W. Va. 


Canton, 0. 
oy Mich. 


Mica. 
Brauer Supply Co., | G., 


t. Louis, Mo. 
ll Co., ene, 
it weer York and Chicago. 


Miters. 
Berger Mfg. Co., Canton, O. 
Friedley-Voshardt Co., Chicago, Ill. 


Ornaments—Sheet Metal. 


Berger Mfg. Co., Canton, O. 
Friedley-Voshardt Co., Chicago, Ill. 


Moesch!-Edwards Corrugating Co., 
Covington, Ky. 


Paint—Silica Graphite. 


Dixon Crucible Co., Jos., 
Jersey City, N. J. 


Plumbago. 


Vixon Crucible Co., Jos., 
Jersey’ City, N. J. 


Polishing Materials, 


Hanson & Van Winkle Co., 
Chicago, Ill. 


Powder. 


Du Pont Powder Co., 
Wilmington, Del. 


Pumps—Vacuum. 
Leiman Brothers, New York, N. Y. 


Punches, 


Bertsch & Co., Cambridge City, Ind. 


Niagara Machine & pa Works, 
Buffalo, N. Y. 


Weiss & Co., B., New York, N. Y. 


Radiators—Gas Saving. 
Hagan, L. T., Winchester, Ky. 


Basps. 


Deita File Works, Philadelphia, Pa. 
Heller Bros. Co., Newark, N. J. 
Nicholson File Co., Providence, R. I. 


Smith & Hemenway Co., 
New York, N. Y. 


Razors. 


Smith & Hemenway Co., 
New York, N. Y. 


Registers. 
Furnace Supply & Mfg. 
‘aerelana, oO. 


Henry Furnace Co., 
Teadvéland, Ohio. 


Symonds Register Co., St. Louis, Mo. 


Roasters, 


Wheeling Corrugating Co., 
Whe eling, w. Va. 


Rolls—Forming. 


Bertsch & Co., Cambridge City, Ind. 


Niagara Machine & Tool Works, 
Buffalo, N. Y 


Roofing—Iron and Steel. 
American Sheet & Tin Plate Co., 
Pittsburgh, Pa. 
Philadelphin, Pa. 
Canton, O. 


Berger Bros. Co., 
Berger Mfg. Co., 


Burton Co., W. J. Detroit, Mich. 


ahan Tin Plate & Sheet Co., 
— Canton, Ohio. 


Cortright Metal Roofing Co., 
Philadelphia, Pa. 


Friedley-Voshardt Co., Chicago, Ill. 

Inland Steel Co., Chicago, Ill. 

Merchant & Evans Co., 
Philadelphia, Pa. 


Moeschl-Edwards Corrugating Co., 
Covington, Ky. 


Stark Rolling Mill Co., Canton, O. 


Wheeling Corrugating Co., 
Wheeling, W. Va. 


Rope—Wire. 
American Steel & Wire Co., 
Chicago, Ill. 


Rules. 


Lufkin Rule Co., Saginaw, Mich. 


Saws. 

Disston & Sons, H., 

Philadelphia, Pa. 
Smith & Hemenway Co., 

New York, N. Y. 


Saws—Butcher, 


Disston & Sons, H., 
Philadelphia, Pa. 


Saw Sets, 


Smith & Hemenway Co., 
New York, | at 


Schools—Sheet Metal Pattern Draft- 
ing. 


National School of Sheet Metal Pat- 
tern Drafting, St. Louis, Mo. 


Screens—Perforated Metal. 


Harrington & King Perforating Co., 
Chicago, Ill. 


Screw Drivers. 


North Bros, Mfg. Co., 
Philadelphia, Pa. 
Smith & Hemenway Co., 

New York, B, 


Shears—Sheet Metal, 
Otis Fuller, Goshen, Ind. 


Sheet Metal Tools. 


Bertsch & Co., Cambridge City, Ind. 
Fuller, Otis L., Goshen, Ind. 


Niagara Machine & Tool Works, 
Buffalo, N. Y. 


Weiss. H. & Co., New York, N. Y. 


Sheets—Black and Galvanized. 
American Sheet & Tin Plate Co. 
Pittsburgh, Pa. 


Carnahan Tin Plate & Sheet Co., 
Canton, Ohio. 
Inland Steel Co., Chicago, Ill. 
Merchant & Evans Co., 
Philadelphia, Pa. 
Stark Rolling Mill Co., Canton, 0. 


Wheeling Corrugating Co., 
wh heeling, Ww. Va. 


Sheets—Toncan Metal. 


Stark Rolling Mill Co., Canton, O. 
Sheets—Vismera. 
Inland Steel Co., Chicago, Ill. 


Sifters—Ash. 
Rochester Can Co., Rochester, N. Y. 


Skylights. 
Berger Mfg. Co., Canton. O. 
Burton Co., W. J., Detroit, Mich. 


Skylight Gearing. 
Weiss & Co., H., New York, N. Y. 


Blating Nails. 
Hussey & Co., C. G., Pittsburgh, Pa. 





Sleds. 
Buffalo Sled Co. 


Snips—Tinners’. 


Niagara Machine & Tool Works, 
Buffalo, N. Y. 


Soldering Iron—Self Heating. 
Lyon, Conklin & Co., Baltimore, Md. 


Sprinkler Systems. 
Merchant & Evans Co., 


Statuary. 


Stoves and Ranges. 


Stove Bolts, Rods and Rivets. 
Fanner Mfg. Co., 


Stove Patterns. 
Cleveland Castings V’attern Co., 
Cleveland, O. 


Cope Pattern Works, Geo. W., 
Detroit, Mich. 


Vedder Pattern Works, ‘Troy, N. Y. 
Weller Pattern Co., Quincy, Il. 


Stove Pipe and Fittings. 
Hemp & Co., St. Louis, Mo. 


Stove Polish. 
Black Silk Stove Polish Works, 
Brauer Supply Co., A. G., 
St. Louis, Mo. 


Dixon Crucible Co., Jos., 
Jersey City, N. J. 


Nickel Plate Stove eer Co., 
Chicago, Ill. 


Stove and Furnace Repairs. 
Brauer Supply Co., A. G., 
” St. Louis, Mo. 


Central Stove & Furnace Repair Co., 
— ih. 


Morris Fdy. Co., John 
otcianati, 0. 


Sweepers—Vacuum. 
Krantz Co., E., Chicago, Ill. 


Tapes. 


Lufkin Rule Co., Saginaw, Mich 


Thermometers—Oven. 


Cooper Oven Thermometer Co., 
Pequabuek, Cona 


Tin—Perforated. 


Harrington & King Perfvrating Oo., 
Chivago, IL 


Tinsmith’s Tools. 
Bertsch & Co., Cambridge City, Ind. 


Dreis & Krump Mfg. Co., 
Chicago, Ill. 


Fuller, Otis L., Goshea, Ind. 
Lyon, Conklin & Co., Baltimore, Md. 


Niagara Machine & be Works, 
ffale, N. Y. 


Weiss & Co., H., ‘see York, N. Y. 


Tinplate. 

American Sheet & Tin Plate Co. 
Pittsburgh, Pa. 

Merchant & Evans Co., 

Philadelphia, Pa. 

Wheeling Corrugating Co., 

Wheeling, Ww. Va. 


Torches. 
Ashton Mfg. Co., Newark, N. J. 
Bernz, Otto, Newark, N. J. 








North Tonawanda, N. Y. 


Philadelphia. Pa. 


Friedley-Voshardt Co., Chicago, Ill. 


Co-operative Fdy. Co., Chicago, Ill. 
Ringen Stove Co., St. Louis, Mo. 


Cleveland, O. 


Quiney Pattern Works, Quincy, Ill. 


Sterling, Il. 








Burgess Soldering Machine Co., 
Cola: bus, 0. 

Clayton & Lambert Mfg. Co., 
Detroit, Mich. 


Double Blast Mfg. Co., 
North Chicago, Ill. 


Lyon, Conklin & Co., Baltimore, Md. 


Traps—Hand. 
Du Pont Powder Co., 
Wilmington, Del. 
Ventilators. 
Berger Bros. Co., Philadelphia, Pa. 
Berger Mfg. Co., Canton, 0. 
Friedley-Voshardt Co., Chicago, Ill. 
Globe Ventilator Co., Troy, N. Y. 


Merchant & Evans Co., 
Philadelphia, Pa. 

Standard Ventilator Co., 
Lewisburg, Pa. 


Wagons—Hardware Delivery. 
DeKalb Wagon Co., DeKalb, OL 


Wire. 


American Steel & Wire Co., 
Chicago, TL 


Wrenches. 


Bemis & Call Hdw. & Tool Co., 
Springfield, Mass. 


Wringers—Clothes. 
Lovell Mfg. Co., Erie, Pa. 





q ADVERTISING is 
to-day the mightiest 
factor in the business 
world. Itis an evolu- 
tion of modern indus- 
trial competition. It is 
a business builder, with 
a potency that goes be- 
yond human desire. It 
is something more than 
a “‘drummer”’ knocking 
at the door of the 
consumer — something 
more than mere sales- 
manship-on-paper. It is 
a positive, creative 
force in business. It 
builds factories, sky- 
scrapers and railroads. 
It makes two blades of 
grass grow in the busi- 
ness world where oniy 
one grew before. It 
multiplies human wants 
and intensifies human 
desires. It furnishes ex- 
cuse to timorous and 
hesitating ones for 
possessing the things 
which under former 
conditions they could 
easily get along without. 


@ Better begin to ad- 
vertise at once. Every 
day of waiting is a day 
wasted. 
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Wants and Sales 





HELP WANTED. 





For paid yearly subscribers 
AMERICAN ARTISAN AND 
HARDWARE RECORD will insert 
under this head advertisements of 
six lines WITHOUT CHARGE. For 
employers wishing to secure em- 
ployes, parties desiring to purchase 
business, business for sale, partner 
wanted, to exchange, etc., not exceed- 
ing fifty words the price to non-sub- 
scribers is one dollar per insertion, 
payable in advance. To clerks and 
tinsmiths looking for situations, the 
price to non-subscribers is fifty cents 
per insertion. Those who respond to 
these announcements please mention 
that they ‘“‘READ THE ADVERTISE- 
MENT IN AMERICAN ARTISAN 
AND HARDWARE RECORD.” 








U. S. and Foreign Patents 


PATE N T secured. Trade Marks Reg- 


stered. Patent Validity and Infringement Opinions. 


‘Sonsulting Expert HERBERT E. PECK Patent Attorney 
Established 1895 WASHINGTON, D.C. Barrister Bidg. 





Wanted—Good all around tinner and 
furnace man; one who can estimate jobs 
and manage shop, to take $3,000.00 or $4,- 
000.00 interest in an up-to-date incorpor- 
ated hardware firm in a _ southeastern 
town in Wisconsin. Population 4,000. No 
better opening in Wisconsin. Address A- 
14, care of AMERICAN ARTISAN, 910 
South Michigan Boulevard, Chicago, Illi- 
nois. 1-3t 








SITUATIONS WANTED. 








Position Wanted—By tinner and sheet 
metal worker. Twenty years’ experience. 
Good at furnace work; can do some 
plumbing. Address A-12, care of 
AMERICAN ARTISAN, 910 South Michi- 
gan Boulevard, Chicago, Illinois. 1-3t 


Situation Wanted—By tinner, who can 
do plumbing, pump and any kind of re- 
pair work. Position must be steady the 
year round. Sober, and have had about 
20 years’ experience; also a good furnace 
man. Address A-11, care of AMERICAN 
ARTISAN, 910 South Michigan Boulevard, 
Chicago, Illinois. 1-3t 





Position Wanted—By a first-class tin- 
ner and all-around man, capable of tak- 
ing full charge of shop. Understands hot 
air heating and does drafting of patterns. 
Willing to help in store if necessary. Ad- 
dress Tinner, 801 S. B. Street, Monmouth, 
Illinois. -1t 








——=E 


BUSINESS CHANCES. 








For Sale—Hardware and implement 
business; also garage and machine shop; 
only garage in town of 600. Address A-13, 
care of AMERICAN ARTISAN, 910 
South Michigan Boulevard, Chicago, Illi- 
nois. 1-1t 





Patent for Sale—On absolutely dustless 
ash sifter; patent just granted recently. 
For details address G. Verber, 2427 South 
Springfield Avenue, Chicago, re . 

-3t 





Wish to buy half interest or whole stock 
of hardware. Address Box 227, Windom, 
Minnesota. 26-3t 


Wanted—Second-hand leather creasing 
machine. Also second-hand harness sew- 
ing machine. Address Box 67, Butler, 
South Dakota. 25-3t 











TINNER’S TOOLS. 








For Sale — One Niagara pipe crimper 
and beader with stand. Good as new, for 
$5.00. Address Joe Lauth, Pontiac, Ili- 
nois. 1-3t 





For Sale, Cheap—Good set of tinner’s 
tools. Brand new double brass brake 10 
feet. 2 lots 25 by 140 deep each. Good 
shop on corner lot, 20 by 50, all for $1,- 
200.00 cash. Located 38 miles north of 
Tampa, Florida, on main line of S. B. A. 
L. Railroad. New town, only four years 
old. Population over 2,000. No other 
shop within 20 miles. 4 neighboring 
towns from 3 to 10 miles distant. Prac- 
tically 6,000 people to work for. Address 
Zephyrhills Sheet Metal Works, Zephyr- 
hills, Florida. 1-3t 








HELP WANTED. 








Wanted—An all-around tinner who can 
do general job and furnace work. Steady 
work year around. No booze fighter need 
apply. State wages in first letter. Ad- 
dress Temple Hardware Company, 
Greensburg, Pennsylvania. 1-3t 





Man Wanted—Capable of estimating 
steam, hot water and hot air heating, and 
able to take charge of a sheet me 
shop, doing general contracting and job 
work. Employing 10 to 20 men. Loca- 
tion, Wisconsin. Position permanent to 
man who can measure up to the require- 
ments. Address with full qualifications, 
exverience and recommendations. Ad- 
dress F. Geele Hardware Company, She- 
boygan, Wisconsin. 1-3t 





Wanted—A-No. 1 tinner; must be thor- 
oughly experienced and reliable. Steady 
work, married man preferred. Address 
Stolper Brothers Company, H. E. Paul, 
Foreman, Plymouth, Wisconsin. 26-3t 


Position Wanted—By a good, all-around 
tinner and hardware man; married; look- 
ing for permanent place to locate; strict- 
ly temperate and reliable. Best of ref- 
erences furnished. Wisconsin preferred. 
Address Box 276, Rio, Wisconsin. 1-3t 





Position Wanted—By a good, all-around 
tinner. Can also do furnace work. Sober 
and _ reliable. Address A-9, care of 
AMERICAN ARTISAN, 910 South Michi- 


gan Boulevard, Chicago, Illinois. 1-3t 


Situation Wanted—By° a first-class 
heating and ventilating engineer as esti- 
mator or superintendent of construction 
for some firm. Can design and install 
any kind of heating and ventilating sys- 
tem. Temperate and steady. Can give 
best of references as to my ability and 
habits. Address Al-0, care of AMERICAN 
ARTISAN, 910 South Michigan Boulevard, 
Chicago, Illinois. 1-3t 


Wanted—Position by good all-around 
man. Steady and reliable. Can also do 
plumbing and hot water work. Address 
W. H. Bailey, Storm Lake, Iowa. 26-3t 








Situation n Wanted—Boy of 17 years look- 
ing for work out or inside of the city. 
Speaks English, Hungarian and German. 
Address A. Singerman, 351 Theodore, De- 
troit, Michigan. 26-3t 


Situation Wanted—As traveling sales- 
man with wholesale tin supply house or 
stove manufacturers. 25 years’ experi- 
ence at the tinner’s trade. Also consid- 
erable experience with stoves. Address 
A-6, care of AMERICAN ARTISAN, 910 
South Michigan Boulevard, Chicago, Illi- 
nois. 25-3t 

Position Wanted—I am ‘good all-around 
tinner; good clerk; single and strictly 
sooer. Want steady work by January 
Ist, 1915. Address Will Rogers, Baldwin, 
Kansas, care of W. Jackson. 25-3t 











Position Wanted—By an all-around me- 
chanic. Can do anything in the way of 
tinning, furnace work, plumbing, steam 
and hot water heating; also general re- 
pair work. Address A-8, care of 
AMERICAN ARTISAN, 910 South Michi- 
gan Boulevard, Chicago, Illinois. 26-3t 


Position Wanted—By a_ good, all- 
around tinner. Steady and reliable. Am 
capable of taking charge of shop. Would 
like a position with some good firm. Ad- 
dress A-7, care of AMERICAN ARTISAN, 
910 South Michigan Boulevard, Chicago, 
Illinois. 26-3t 








SPECIAL NOTICES. 





— 


Tinners Wanted—To take sub- 
scriptions for AMERICAN ARTISAN. 
Address Circulation Dept., care 
AMERICAN ARTISAN, 910 South 
Michigan Boulevard, Chicago, III. 








SPECIAL NOTICES. 
POSITION WANTED 


Technical Graduate with six years’ 
practical experience in Mechanical 
and Electrical Drafting, inspecting, 
testing, assembling, experimenting, 
etc. Thoroughly familiar with elec- 
trical heating and household spe- 
ialties — Chicago or vicinity pre- 
ferred. Add-ess B-34, care of 
AMERICAN ARTISAN, 910 
South Michigan Boulevard, Chica- 
go, Illinois. 26-3t 


FURNACE MANUFACTURERS 


I want a good line of Hot Air 
Furnaces to sell on commis- 
sion in Wisconsin. Can fur- 
nish reference or bonds. Can 
lay out the work or put up 
furnace. Address B-32, care 
of AMERICAN ARTISAN, 
910 S. Michigan Boulevard, 
Chicago, Illinois. 











26-4t 





Traveling salesman wanted by a long 
established concern manufacturing a large 
line of high grade tools and specialties. 
Right commission paid man who can get 
orders from the larger retail house fur- 
nishing goods and hardware trades in 
North and South Dakota. References re- 
required, stating age, number of 
years selling, experience and other lines 
handled. Only man of experience, who 
can secure orders for complete lines, not 
single items, need apply. Address B-31, 
care of AMERICAN ARTISAN, 910 
South Michigan Boulevard, Chicago, IIli- 


WANTED 


General lines on commission 
basis selling to retail hard- 
ware dealers, tinners and 
cornice makers. Address 
B-15, care of AMERICAN 
ARTISAN, 910 South Mich- 
igan Boulevard, Chicago, IIl- 
inois. 





4-ufn 





WANTED 


Pattern fitters for iron stove patterns 


capable of taking charge of shop. Ad- 
dress B-35, care of AMERICAN 
ARTISAN, 910 South Michigan Boule- - 
vard, Chicago, Illinois. 1-It 


AMERICAN ARTISIAN 
ADS BRING RESULTS 
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SPECIAL NOTICES. 


ATENTS 


No Attorneys fees Until Patent Allowed 
Registered Attorneys Make Our Searches. 
Send Sketch For FREE REPORT. FREE BOOKS. 


FRANK FULLER, McLachien Bank 











First class} salesman thoroughly 
familiar with household utensils 
and culinary ware. Thoroughly 
understands the Spanish language. 
Is prepared to introduce a line of 
American housefurnishing goods in 
South America. Will furnish best 
of references. For further partic- 
ulars address: Easpanol, care of 
AMERICAN ARTISAN, 910 
South Michigan Boulevard, Chi- 
cago, Illinois. 226t 


EXECUTIVE MANAGER 


familiar with manufacturing 
credit and sales 'department, 
with road experience, desires 
connection with stove manu- 
facturing company. Excep- 
tional references. Address, Ex- 
ecutive, care of AMERICAN 
ARTISAN, 910 South Mich- 
igan Boulevard, Chicago, IIli- 
nois. 24-4 


SALESMAN WANTED 


Calling upon the stove trade in territory 
west of Ohio where natural gas is used, to 
sella line of gas stoves and ranges on 
commission basis. The line embraces 
special features of practical worth that 
are new atid attractive. With the right 
man to introduce them they can be made 
successful sellers in any territory where 
natural gas is the fuel. Please give ref- 
erences and full information as to experi- 
ence and territory traveled. Address 
B-36, care of AMERICAN ARTISAN, 
910 South Michigan Boulevard, Chicago, 
Illinois. 1-4t 


WE will buy the 

patent or man- 
ufacture under roy- 
alty some article in 
the hardware or 
housefurnishing 
goods line. Address 
Specialty, care of 
AMERICAN 


ARTISAN, 910 


South Michigan Boule- 
vard, Chicago, Illinois. 


20-6t 




































SPECIAL NOTICES. 


WANTED 


To manufacture Sheet 
Metal Specialties or 
Products. Buy the pat- 
ents or manufacture 
under royalty some ar- 
ticles of Sheet Metal. 
Address B-37, care of 
AMERICAN ARTISAN 
910 South Michigan Boul- 


evard, Chicago, IIlinois. 
1-3t 











Solder Aluminum with Eaton’s 
Aluminum Solder, Sticks to Stay. 
No flux required. Large sample 
stick sent post. paid for 50 cents. 
Money back if not satisfied. Ad- 
dress J. Eaton, 4512 Colorado Ave., 
Chicago, Illinois. 25-3t 





Geo. P. Hobbs of Wooster, Ohio, 
is in the market in the interest of a 
client for a second hand complete 
equipment: Dies, Tools and Ma- 
chinery for the manufacture of 
Stamped and Pieced Tinware.  25.3t 








BOOKS AND PATTERNS 








ERFECT SHEET METAL PAT- 
TERNS.—By G. L. Gray. The patterns 
are made full size on heavy blue print 
papec. oy oe rolled in heavy paste- 

ard tube, insuring good condition upon 
receipt. Two minutes’ work will transfer 
the pattern to sheet metal. Patterns can 
be supplied for Elbows, Skylights, Tur- 
rets, Ventilators and many miscellaneous 
classes of sheet metal work. Prices 
quoted upon request. Order with your 
subscription to AMERICAN ARTISAN 
and save money. Address Daniel Stern. 
” South Michigan Boulevard, Chicago, 





100 TINNERS’ PATTERNS.—Comprise 
patterns for a full line of tinware, in 
numercu:' sizes, square and round elbows, 
cut-offs, etc. Full size, numbering up- 
ward 100, printed on manila paper, from 
which they are readily transferred to 
heavy sheets and cut out ready for use. 
Price, $1.00. With AMERICAN ARTISAN 
1 year (52 issues), $2.50. Address Daniel 
Stern, 910 South Michigan Boulevard, 
Chicago, Ill 





Prepare 
For Zero 
Weather 
NOW 


as all wise me- 
chanics do, then 
when the general 
freeze-up comes 
and your custo- 
mers call on you 


pared to satisfy 

their wants. 

To get best satis- 

faction, INSIST 
n the “AL- 


they bring you 
better results and 
are cheaper in 
the long run. 


WE MAKE 
MANY DIF- 
Patented SRENT 
No. 3—QT. COMB. STYLES AND 
No. 4—PT. COMB. GRADES 
No. I1—QT. PLAIN Write for our 
No. 2—PT. PLAIN Catalogue 


MANUFACTURED BY 


OTTO BERNZ, - Newark, N. J. 


DIXON’S 


SILICA-GRAPHITE 


PAINT 


Write for Booklet No. 18B, de- 
scribing the advantages of this 
protective paint for metal surfaces. 


Joseph Dixon Crucible Company 


Jersey City, New Jersey 42) 




















The “CENTENNIAL” 
Rain-Water Cut-Off 


The strongest, most durable at 4 
and cheapest CUT-OFF on the § 
market. wall i 


The only single cut-off made 
to fit Corrugated and plain 
pipe and which can be used 
without extra pipe 
or elbows. 


For sale by 
all leading jobbers. 


Manufactured 
only by 
THE SULLIVAN 
GEIGER CO. 
501-509 MadisonAve. 
Indianapolis, Ind. 


Elevators 


Improved, Quick and Easy 
Rising, Steam, Electric and 
Hand Power. 


Send for Circular 


Kimball Bros. Co. 
1031 Ninth Street, Council Bluffs, lews 


K s City Office: 
717 Commerce Bidg., . ‘Kansas City, Me. 


























THE NATEONAL S$ 


“Learn Up-to-Date Pattern Drafting” 
Assure Yourself Steady Work 


Learn it systematically; get our METHODS; we cover every 
branch of work completely. Your work. 


WE ARE AUTHORIZED TO STATE AND ADVERTISE. 
THESE HOME STUDY COURSES ARE APPROVED BY 
. M. CONTRACTORS ASSOCIATION. 
We Instruct Individuals, and Local Classes by Home Study. 


Full particulars sent you free. Come, write for yours, NOW. 


THE NATIONAL SCHOOL 


O. W. Kothe, Prop. 


3553 Olive St., St. Louis, U. Ss. A. 
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Specify Conductor Elbows and Shoes Stamped 


DIECKMANN ELBOWS and SHOES are made 


* 
With The from Galvanized and Terne Steel, American Ingot Iron, 


Toncan Metal, Charcoal Iron, Newport Genuine Open 


op f , Hearth Iron, 12, 14 and 16 ounce Copper, Portsmouth 
, (20 Iron and Old Fashion Iron. Each Elbow and Shoe made 
eae 


of special material has name of material stamped on it 


Trade Mark clearly and plainly. No light gauge special material used. 


Get away from specifying the cheap so- 
called standard gauge, which says nothing, 
and specify our 28 gauge Elbows and Shoes, 
which cost but a trifle more. 


DIECKMANN ELBOWS and SHOES 
ony ae d are made in sizes from 1” to 6”, and in any 
deiaieaee YR f desired angle or design. All Shoes are made 
sae r = from one piece of material in all angles, with 

> 4 REINFORCED BANDS, and have no seams. 
This guarantees a smooth, perfect flow. 





and your 
troubles 
will cease 


Only the best materials are used in 
the construction of DIECKMANN 
ELBOWS and SHOES. The ends 
of the Elbows are securely fastened 
with DIECKMANN’S patented 
clinch, and are gauged to fit standard 
diameters of conductor 
pipe. They require no 
clipping to make them 
fit, and no solder to 
hold them in place. 
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Send for our latest 
catalog and sample. 
You will at once 
notice the quality of 
DIECKMANN 
ELBOWS. 


ay 


The best is only good 
enough. 


THE 
FERDINAND DIECKMANN COMPANY 


P. O. Station B Cincinnati, Ohio 
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Read This Testimony For 


<TONCAN> 


NOC METALN 7 


Corrosion-Resisting Sheets 


From Architects 


Verdict 





A Prominent St. Augustine (Fla.) Architect Writes: 


‘‘T have used a good deal of Toncan Metal, and find that 
it stands the climate of the East Coast of Florida better 
than anything that I have been able to find. Any metal 
that will stand the salt air of this region, will stand almost 
any climate. The cost of this metal should not be con- 
sidered, as it will last so much longer than any other 
metal that it is the cheapest in the end.’’ 


Here is one from a Prominent Philadelphia Architectural Firm: 


‘‘We consider your Toncan Metal Sheets a very excellent 
material indeed and quite worth the difference in price 
over ordinary material. We find that it gives excellent, 
service and in all the cases we have used it, it has proven 
very satisfactory. It is especially useful and durable 
when placed where gases are likely to affect metal.’’ 


More Proof 


The “Evidence’’ Book contains more proof and testimony — Convincing — Satisfying — conclusive proof. 
Photographs of buildings and places where Toncan Metal has been in use for years. Also letters from 
satisfied users. Send for it today. 


Jobbers Everywhere Sell TONCAN METAL 


The Stark Rolling Mill Co., Canton, Ohio 


Branch Offices: 
712 No. 30 Church St., 810 Security Bldg., 20 No. Market St., 
New York City St. Louis, Mo. Chicago, Ills. 
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“MERCHANT'S OLD METHOD” 
ROOFING TIN 


in amount and quality and even distribution of 
coating—in the character of flux used, the grade 


of black plate employed, squareness of sheets and 
the strict elimination of all Wasters, is 


ABSOLUTELY WITHOUT AN EQUAL 


Reg. m UL & 


& 




















Heavy stocks carried in: 


NEW YORK 
PHILADELPHIA € 
CLEVELAND Pat. of.” 

CHICAGO 


And WARWOOD, W. VA. 


MERCHANT & EVANS COMPANY 


KANSAS CITY 














Easiest To Put Up, Best | 
Looking When They Are Up 


Berger’s ‘‘Classik’’ Steel Ceilings will reduce your erection costs 
and enanle you to turn out a much neater job. 

Our new, long, close-fitting bead practically does away with the 
necessity of calking, and the never-slip, self-centering nailing button 
makes naijing quicker—saves nails, time and temper. 

Berger Steel Ceilings will increase your profits and give your cus- 
tomer greater satisfaction. Why consider others? 

Our handsome 148-page catalogue is sent free. SELF CENTERING 

5 eS 


Write for a copy. 
SELF GUIDING 


The Berger Mfg. Co., Canton, Ohio Patent Pending 
For prompt service address nearest branch: 
New York Philadelphia Boston St.Louis Chicago Minneapolis San Francisco 


We also manufacture Ferro-Lithic and Multiplex Reinforcing Plates, Metal Lath, Roofing, 
Eaves Trough and Conductor Pipe, and Sheet Metal Building Products of all kinds. 


Export Department, 11th Ave. and 22nd St., New York, N. Y. 
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The Permanent Roof 


In the Cortright Roof, there are 
no exposed nails to rust off, no 
chance for wind to get under 
the shingles and blow them 
away. They overlap and inter- 
lock so that no rain, snow or 

arks can penetrate. Thus a 

ortright Roof remains un- 
changed through the passage of 
years, and requires no attention 
beyond an occasional coat of 
paint. 


CORTRIGHT 
Metal Shingles 


House owners everywhere are 
becoming dissatisfied with the 
old wood roof; in many com- 
munities building and insurance 
laws forbid the use of wood 
shingles altogether. More tin 
roofs are being laid than ever be- 
fore, and the progressive tinner 
is now getting the sloping roof 
business by handling CORT= 
RIGHT Metal Shingles. 
Let ussend you today our 
money-making proposi- 


tion for tinners. No obli- 
gation, of course. 


Cortright Metal 
Shingle Co. 


Philadelphia & Chicago 
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PERFORATED METALS 


OF EVERY DESCRIPTION 


MANUFACTURERS OF 


Perforated Steel Plates and Sheets 
(Black and Galvanized) 
Perforated Sheet Copper, Brass, Bronze, 
Aluminum, Lead, Zinc, Monel Metal 
and Other Alloys. 


Screen Plates and Sheets, 
for Ores, Coal, Stone, Cement, and all kinds of 


Grain Cleaning and Sorting Apparatus 
for Centrifugal Linings, Filter Press Plates, Drying Floors, 
False Bottom Strainers, Extractor Baskets, Revolving 
Screens, Shaking Screens, Chute Screens. 


Grilles and Ornamental Screens, 
for Radiators, Ventilators, Air Vents, Heat Vents, in Private 
and Public Buildings, made to suit local requirements. 


Perforated Tin and Brass of Standard Sizes 
carried in stock. 


ANYTHING IN PERFORATED METAL 


THE HARRINGTON & KING PERFORATING © 


BE Io 





a l 

















Factory, 761-771 Mather Street 


FRIEDLEY-VOSHARDT CO. : 


MANUFACTURERS OF 


Architectural Sheet Metal 


Ornaments, Statuary, etc. 








All Kinds of Stamped and Spun Work 
Art Metal Ceilings and Side Walls 


One Trial Will Convince 
Send for Architectural Sheet Metal Catalog No. 31 


General Offices, 733-737 S. Halsted Street 





CHICAGO, ILL. 








Cc. G. HUSSEY & CO. 


Rolling Mills and Office, PITTSBURGH, PA, 


MANUFACTURERS 


Sheet Copper, Bottoms, Roll Copper, Tinned and Polished 


Copper, Nails, Spikes, Rivets, Conductor Pipe, Eaves 
Trough, Elbows, Shoes, Mitres, Etc. 


Branch Warehouses in New York, Chicago, St. Louis and San Francisce 








Special Size 


POLISHED SHEETS 


For Sale 


Size 20 123% 
Size 16 x19 
Size 24 x60 
Size 193x22 
Size 17 1228 


18,540 Lbs, 
17,800 Lhs. 
10,800 Lbs, 
9,790 Lhs. 
4,600 Lhs. 


CARNAHAN TIN PLATE & 
SHEET COMPANY 


Canton - = Qhio 


28 Gauge 
28 Gauge 
28 Gauge 
26 Gauge 
28 Gauge 


Philadelphia Chicago Detroit San Francisco 
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STEEL SHEETS 
AND ROOFING 























INLAND 


GALVANIZED SHEETS 


Give You a Quick Turn-over at a Good Profit 


Put in a small but well-as- 
sorted stock; let the people 
know you have 


The Best of All 
Galvanized Sheets 


and you will build up a steady and profitable trade. 


Inland Galvanized Sheets and Inland Galvanized or Painted Steel Roof- 
ing are Basic Open Hearth products—tough, workable, uniform, true to gauge, 


and the galvanizing sticks. 


A little activity will enable you to make up an order for a mixed car of Inland 
Sheets and Roofing for direct shipment from mill, at a great saving. Send for lists. 


INLAND STEEL COMPAN 


FIRST NAT'L BANK BLDG., CHICAGO 
9 WORKS: INDIANA HARBOR, INDIANA 


Branch Offices: ST. PAUL, Pioneer Bldg. DENVER, 1618 Stout St. ST. LOUIS, Nat. Bank of Commerce Bldg. DALLAS, Praetorian Bldg. MILWAUKEE, Majestic Bldg. 


SG. \\ r?KE'E'7n "“e 











JROOFING TINE 


- Made from high grade COPPER BEARING OPEN HEARTH | STEEL—the material you should 
Carefully manufactured—fireproof, durable. We also manufacture APOLLO Best Bi 
Bloom Galvanized Sheets, Black Sheets, Formed Roofing Products, Etc. Write for full re eren dh ran 


3 ow specify. 








PLECKER’S CORRUGATED EXPANDING CONDUCTORS 


HAVE NO CROSS 
SEAMS 


MADE OF GAL- 
VANIZED IRON IN 
10 FT. LENGTHS 


THE CLARK-SMITH HARDWARE C0. 


Will not burst 
when 
full of ice 


PEORIA, ILLINOIS 

















The “GLOBE” Ventilator 


in COPPER, GALVANIZED 
IRON and with Glass Tops 
for Skylight purposes. 


Absolutely Storm Proof 


For Perfectly Ventiietiog 
Schools, Churches, Halls, 
Mills, Factory and Audi«- 
ence Rooms of Every Chare 
acter. 
SMOKY CHIMNEYS 
CURED 


“Globe Ventilated Ridging” 


Send for Pamphlet 
Manufactured by 





Patented and 
Trade-Mark 
Reg. U.S. Pat.Off. 


GLOBE VENTILATOR CO., Troy, N. Y. 











' cement. 


CHIMNEY CAPS 
That Give Service 


STANDARD CHIMNEY 
CAPS are practically in- 
distructible, being con- 
structed of cast iron. 
No bolts are required 
to hold them in place, 
as they are laid in 
Satisfac- 
tion goes with 
every one. 

Write for prices and 

particulars. 


STANDARD VENTILATOR COMPANY 


LEWISBURG, PENNSYLVANIA 
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BOOKS FOR SALE 





~@ The publisher of AMERICAN ARTISAN will take pleasure in supplying Books of whatever character, at catalogue 
prices, prepaid by express, to any address, on receipt of price. The following are in lines especially represented by this journal. 


NO BOOKS EXCHANGED 





SHEET METAL WORKING 


HEATING AND VENTILATION 





TINNERS’ HELPER AND PATTERN BOOK. 
By H. K. Vosburgh. Rules, diagrams, tables, 123 pp. 53 fig- 
ures. Price, $1.00. 


GRAY’S PERFECT ELBOW PATTERNS. 

On heavy blue print paper. Set A—From one inch to 20 
mches, 80 patterns; price $1.50 prepaid. Set B—From 20 inches 
to 40 inches, 80 patterns; price $1.50 prepaid. Sets A and B to- 
gether, and Angle Chart; price $3.00 prepaid. 


XXTH CENTURY SHEET METAL WORKER. 


By H. E. Osborne, a practical sheet metal worker. A brand 
new book. Just off the press. Exactly what its title implies— 
a XXth century treatise on sheet metal work. Flexible cover. 


60 cents. 











SHEET METAL WORKERS’ GUIDE. 


A collection of rules and diagrams, for describing the most 
useful patterns ordinarily required, preceded by chapters on 
Sheet Metal Work, Soldering, Geometry as. applied to Sheet 
Metal Working. By W. J. E, Crane. Price, postpaid, 60 cents. 





GRAY’S PERFECT SKYLIGHT PATTERNS. 


eo 


On heavy blue print paper. Set C—For Hip, Gable and 
Single Pitch Skylight Patterns, for one and one-half inch bar, 
including a complete set of 6, 8 and 10 inch Ventilato: and 
Base Patterns; price $3.50 prepaid. Set D—Same with two 
and one-half inch bar, and 12, 14, 16 arid 18 inch Ventilator and 
Base Patterns; price, $4.00. Set E—Same with three and one- 
half inch bar, and 20, 22, 24 and 26 inch Ventilator and Base 


Patterns; price $4.50. 
TIN, SHEET IRON AND COPPER PLATE WORK. 


This is a work of the greatest value to all who work in sheet 
metal, It describes the method of laying out nearly everything 
which the metal worker will be called upon to make. Joints, 
elbows and all kinds of kitchen utensils are fully described 
The work is supplemented by rules for mensuration and hun- 
dreds of valuable receipts. By L. J. Blinn. This book con- 
tains 296 pages with 169 illustrations, bound in cloth. Price, 
$2.50 








THE CORNICE WORK MANUAL. 


Is a 240-page book, illustrated with 184 engravings. It is thor- 
oughly indexed and attractively gotten up, with substantial red 
cloth covers, embossed in gold. Chapters treat of The Cutters’ 
Bench, Drawing Tools and Angles, Cutters’ Tools, The Entabu- 
lature, The Reading of Drawings, The Measuring of Cornices, 
Estimating, Right Angle Mitre Patterns, Bracket Patterns for 
Panel Sections, Right Angle Return Mitre Patterns, Patterns 
for a Pediment and Their Development, Patterns for a Seg- 
mental Section of a Pediment, Details and Patterns for a 
Finial, Bracings and Fastenings of Cornices to Buildings, Stag- 
ing end Scaffoldinng for Cornice Work, Ornament Stamping 
Machine, The Management of Ropes and Hoisting Tackle, Plan 
and Details of a Gable and Horizontal Cornice, Detail of Slating 
and Slaters’ Tools, Details for Horizontal and Raking Mitre 
Patterns and the development of Details and Patterns of the 
Turrets. Price, $3.50. 


THE WORKSHOP 


HINTS FOR PAINTERS, DECORATORS AND 
PAPER HANGERS. 


How to Mix Paints. Price, 25c. 











A PRACTICAL COURSE IN MECHANICAL DRAWING. 


By Wm. F. Willard. Invaluable to the shop, Shows how 
to draw and lay out patterns for sheet metal workers and tir- 
smiths. Price, 50 cents. 


MANUAL OF RECEIPTS. 


By Sidney P. Johnston. Contains 241 pages, giving 1,718 
receipts for soldering, polishing, painting, hardening, writing 
on, nickeling, whitening, unguilding, varnishing, turning, test- 
ing, cleaning, mending, marbling, lacquering, japanning, cement- 
ing, coating, decorating, graining, annealing and amalgamating 
the various metals. It occupies a field of its own. Price, $3.50. 








ADVERTISING 





AMERICAN ARTISAN ADVERTISING MANUAL. 


_ Is a book of 278 pages and 228 illustrations. It contains 
innumerable hints, suggestions and helps that every dealer 
will find invaluable, The Manual is neatly bound in red cloth, 
embossed in gold and its pages are brimful of matter of vital 
importance to every retailer. It is the best work of the kind 
ever published. Price, $3.50. 





STEAM AND HOT WATER FITTERS’ TEXT BOOK. 


Prepared for the Steam and Hot Water Heating Course at 
the New York Trade School, with Supplementary Chapters on 
House Heating, Specifications and Surface Estimating. By 
Thos. E. McNeil. 140 pages, numerous illustrations and dia- 
grams. 5x7 in., cloth. Price, $1.00, 





HANDBOOK FOR HEATING AND VENTILATING 
ENGINEERS. 


Well arranged book covering all classifications of Ventila- 
tion, Humidity and Heat Losses, Furnace Heating, Hot Water 
and Steam Heating, Plenum Warm Air Heating, Mechanical 
Vacuum Heating, District Hot Water and Steam Heating, Elec- 
trical Heating, Temperature Control, (By James D. Hoffman, 
M. E.) 44%2x6% in. 320 Pages. Price, $3.50. 





HOT-WATER HEATING, STEAM AND GAS FITTING, 
ACETYLENE GAS— HOW GENERATED 
AND HOW USED. 


For Plumbers, Steam Fitters, Architects, Builders, Appren- 
tices and Householders. Containing Practical Information of 
all the Principles Involved in the Construction of Steam, Hot 
Water, Acetylene Gas Plants and how to properly do Gas 
Fitting. By Jas. J. Lawler. Revised by Geo. C. Hanchett. 
Large 12mo., cloth, elegantly illustrated. Price, $2.00. 

AIDS AG AEE OI 


HOT WATER MANUAL. 


‘With Information and Suggestions on the best methods of 
Heating Public, Private and Horticultural Buildings, Treatise 
on the High and Low Pressure Systems, Bath Apparatus, Hot 
Water Supply for Public Institutions. Duplicate Boilers, Ra- 
diators, Laundry Drying Stoves, Swimming Baths, Turkish 
Baths, Causes of and Hints to prevent Failure. By Walter 
Jones. Price, $3.50. 


HEATING BY STEAM AND WATER. 


A practical treatise on House Heating, describing improved 
methods of installing heating apparatus in the home, and giv- 
ing short and accurate rules for rem og radiation, heat 
losses, etc.; with graphic charts, showing boiler power and 
coal consumption, and accurate data, consisting of charts, 
illustrations and descriptions of how to heat water for baths, 
swimming pools, ete., etc. Two hundred and sixty-eight original 
drawings. By Chas. B. Thompson. Handsomely bound in 
cloth. Price, $3.00. 








PROGRESSIVE FURNACE HEATING. 


A practical manual of designing, estimating and imstalling 
modern systems for heating and ventilating buildings with warm 
air. New 1914 publication, comprehensive and profusely illus- 
trated. The whole range of the subject is concisely and fully 
covered. There is nothing highly technical in this book, no 
methods not easily comprehended and applied. Size 6x9 inches, 
280 pages, 189 illustrations. By Alfred G. King. Elegantly bound 
in cloth. Price, $2.50. 





PLUMBING AND DRAINAGE 


PRACTICAL HINTS ON JOINT WIPING. 


For Beginners in Plumbing. Price, 25c. 


COMMERCIAL 


WINDOW DISPLAY MANUAL. 


Is a book every retail hardware merchant should have. An 
attractive window display will call attention to your trade, 
and make sales for you. Over 130 prize displays of hardware 
windows are shown, and full details given. The best book 
ever published on this important subject. Handsomely bound 
in red cloth. Frice, $3.50. 














THE MANUAL OF BUSINESS. 


By S. P. Johnston. Contains 263 pages, and is well indexed. 
By perusing its pages one can tell at a glance correct business 
forms for business and legal instruments of all character, and 
secure authoritative advice on discounts, property laws, con- 
tracts, penmanship, postal regulations, debts and collections, 
bookkeeping, transportation, parliamentary laws, etc. If you 
strike an unknown business term this book will define it for you. 
If you want the meaning of a business abbreviation, refer to 
this book, which also helps in many other ways around your 


store. The price is $3.50. 


DANIEL STERN, Publisher and Bookseller 


910 South Michigan Boulevard, Chicago, Illinois 
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RESULTS ARE WHAT COUNT 
and you can obtain them by using a DOUBLE BLAST GASO- 
LINE Fire Pot for indoor and outdoor work. 
/ WHY? 


They always burn with a steady 
blue flame. 


A BRAZING TORCH 5 a per a i ro a fa 
They can be generated outdoors 


Can be made of the iid on a windy day. 
ea They are noiseless. 


NEW MARVEL Self-Heating Soldering Iron =/9 Thay are Gis sul Vico Pot with an 


in a few moments by simply removing the point and fire-box 4. \ Ee Ghat ane adam ater one 
and attaching the brazing burner. ‘ > 5 to get out of order 
* < No heat is wasted with a DOUBLE 


NEW MARVEL SELF-HEATING BRAZING IRON ’ oo ae BLAST Fire Pot. 
weighs only 4} pounds. pS - ; Try one. The Fire ‘Pot will demon- 


Write for literature ST strate that it will do all fwe claim for it. 
Leading jobbers are handling them. 


; q ¢ nklin& Write us for circulars and prices. 
bes - &Che > _~=—s«Cou ble Blast Mf. Co. 


We also Manufacture 


Cond e - ‘ 
1A Suvehign teenie Baltimore, Md. No. 35—Double Blast Gasoline ett ghaneggreed 
Tinner’s and Plumber’s Fire Pot. North Chicago, Illinois 


$0 eee ING phmsalirage 3 
FURNACE SHEET METAL WORKER 


f 
ig comes A new and valuable book 


Write for latest catalog 
showing improvements. 


sane septa The 
parts fit old furnaces. 
Burgess Soldering Furnave Co. XXth CENTURY 
vomwceae ter eet || SHEET METAL 


bear the closest inspection. If you are 


a judge of workmanship you will see 

that it must have been made by mechan- 

ics who know their business and if you 

want ‘to satisfy yourself as to the merit 
of a No. 1 Fire Pot ask the mechanics 
who are using them. Listen to their 
reply: ‘The No. 1 is all right and has no 1 : ; 
lg wr nce nay ae Ae the most practical work of its kind 


a, ene re ever published—a book that the 
CLAYTON & LAMBERT MFG. CO., Detroit, Mich., U.S A. 























apprentice will find indispensable 


msl Ask the Mechanic and that the journeyman will find 


who has used the No. 20 Red-Hot Torch, of very great value. 


patented and often called the 
Brazier’ and hear what he says—‘‘It is 
the best ever.”” It is the strongest and 
heaviest pee’ pen mounted - _—_ 
uart tank and produces a steady blue 66 
dnene of intense heat that will work any- The XXth Century Sheet Metal Worker” 
where outdoors in the wind or in the ith fl ibl ill b 
coldest weather. 

It —_ soon save you its cost in the wi exible Cover W € sent, express 
saving of time and fuel alone. H 

All leading jobbers will supply at factory prepaid for 60c. 
price or we will ship direct if cash accom- 
panies the order. 

Send for Free Catalog. 


aa 8 ASHTON MFG. CO. For sale by all booksellers or by 
No. 20 Red-Hot Torch. NEWARK, 17 Nevada = J., U. S.A. DANIEL STERN, Publisher 


Price Each $4.25 Net. 


31-INCH FORMING ROLL AMERICAN ARTISAN AND 
ay Za Forming Ra bal HARDWARE RECORD 


ented Opening Device, by means 
of which it is opened and closed in 


a few seconds. 910 South Michigan Boulevard 


We butld a complete line of Shears 
and Punches, ali sizes, for hand or 


nr wee ' Chicago, Ill. 


Write for Catalog ‘‘F’’ 
BERTSCH & CO., Cambridge City, Ind. 
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CHICAGO STEEL CORNICE BRAKES 


Used by Tinsmiths Who Know 
The Strongest and Lightest Brakes Mads 


8-ft. for 18 gauge and lighter 
Made in all sizes. 


Our lightest 8-ft. Brake weighs only 1000 
pounds and has a capacity of 18 gauge. Can 
readily be taken apart in three pieces and is 
easily transported. Handles operate independ- 
ently (unless otherwise ordered). 

Full set of formers, angle extension for heavy 
bending and improved stop gauge furnished with 
each machine. 


Write for catalog showing 116 different styles and sizes. 


DREIS & KRUMP MFG. CO. 
2915 S. Halsted Street. CHICAGO 


Canadian Factory, The Stee! Bending Brake Works, 
Chatham, Ont. 








TOOLS FOR SHEET METALS 





INCLUDING TINNERS’ AND ROOFERS’ 

TOOLS, SHEARS, PUNCHES, PRESSES 

AND DIES, CAN-MAKING MACHINERY 
Made b 


y 
NIAGARA MACHINE & TOOL WORKS, BUFFALO, N. Y. 



















Skylight Gearing and 
Chain Lifts 


‘TINSMITHS’ and PLUMBERS’ TOOLS 
CORNICE MAKERS’ TOOLS 
COPPERSMITHS’ TOOLS 
PIPE THREADING MACHINES 


Second Hand Tools Bought, Sold and 
Exchanged 


mi HH. WEISS & CO. 


A Punch, Shear and Bender 20 Cliff Street NEW YORK 
Combined for 4” iron 








“RAPID” SLITTING SHEARS 


FOR ALL SHEET METAL WORKERS 


are now made in twelve sizes. 15 to 50 inches in throat, 
also gang shears with any number of cutters. Straight 
cutting, irregular shapes, circles and interior circles. 
Send for prices and printed matter. 


OTIS L. FULLER 
Dept. A Goshen, Ind. 

















= 





















be EST ATTAINMENT | 
ee TION PERMANENCE 


W* present these wires as the 
result of many years of ex- 
haustive research and test under 
service conditions assuring the 
greatest efficiency over the /ongest 
period of usage. 











The specifications of this wire 
are adequate for the most extreme 
requirements of indoor use in high- 
class structures as well as for the 
most exacting outdoor exposure. 






| American Steel & Wire 
Company 


Chicago New York Worcester Cleveland 


Pittsburgh Denver 
Export Representative: U.S. Steel Products Co., New York 
Pacific Coast Representative: U.S. Steel Products Co., San Francisco 
Los Angeles Portiand Seattle 
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PENNSYLVANIA QUALITY 
POWER 
LAWN MOWERS 





The PENNSYLVANIA POWER MOWER AND LAWN ROLLER 
38" Cut—6 Knives, List Price $400.00 


I. 


The PENNSYLVANIA PONY POWER MOWER 
25" Cut—6 Knives, List Price, $225.00 


lf Interested Send for Booklet P M 2 


SUPPLEE-BIDDLE HARDWARE CO. | 
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Stock 


DISSTON 
Butcher Saws 


















A complete line of the same unsurpassed 


quality of material and workmanship 
characteristic of all DISSTON products. 











The Disston No. 23 is a favorite and quick seller, 
24-inch frame, beech handle, polished edge, nickel- 
plated screws, flat back. Bright blade of 1-inch 
finest crucible steel, 11 points to the inch. 


This saw is fine in appearance, easily handled and 
gives permanent satisfaction with a minimum of 
attention. 


HENRY DISSTON & SONS, Inc. 


Keystone Saw, Tool, Steel and File Works 


Philadelphia, U. S. A. 




















Reg. U. S. Patent Office 
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NICHOLSON FILES 
are the “BEST SELLERS” 


“NICHOLSON” on a file enables you to make rapid sales, 
wait on more customers, give absolute satisfaction, and by quick 


“turn over’ of stock make more money. 


Best Known—Best Value 
Quality Guaranteed 


Your file business is bound to be 
more brisk on the NICHOLSON 
brand, because its merits are most 
widely known. Moreover, it is the 
only file backed by a rigid guarantee 
against any defects. 


“NICHOLSON” is the standard 
file by which all others are 
judged—and has been for over 
half a century. See that a good 
Stock of this brand is on your 
shelves. 


ei 
3 
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This box containing 
Nicholson Files is 
familiar to the best 
mechanics everywhere 


Sold by all Leading Jobbers 


Our new catalog is the ONLY ONE ever printed containing illus- 
trations of files from actual photographs. 


Sent FREE on request. 


Nicholson File Co., Providence, R. I. 
SS PE LN Ee LE EE EER ESN SNe Loe EN LEN EL CE ELS LE FEN FEM 


It shows over 600 files. sa 


“n° 





‘The Krantz Perfected — 


IRON CLAD ADJUSTABLE BRUSH 


VACUUM SWEEPER 


To Retail at Popular Prices 


Handsome 
rest nickel- 
plated; easi- 
ly raised or 
lowered. 


3 ply veneer 
wood bot- 
tom pre- 
vents warpe- 
ing. 


Full Bicycle 
B all-bear- 
ing. Runs 
easily and 
noiselessly. 


Stamped—> 


steel wheels. 
Heavy rub- 
ber tires. 


Iron-clad 
sides, ad- 


justable No 


brush. 


Device holds han- 
die upright; ma- 
chine perfectly 
balanced. 


Steel nickel- 
plated nozzle fas- 
tening, heavy 
rubber bumpers. 


Has 3 large, dura- 
ble, powerful bel- 
lows insuring 
continuous suc- 
tion. 


Large, effective, 
durable dust bag. 
Has steel sides al- 
waysopen. Brush 
can be instantly 








2 detached con- 

. a dl verting machine 
. 3 ADJUSTABLE BRUSH FULL BALL-BEARING into a plain type 
KRANTZ PERFECTED VACUUM SWEEPER Vacuum Cleaner. 





EDWARD KRRANTZ 


Manufacturers of Vacuum Sweepers 


1313 West Congress Street 


The day of high priced Vacuum 
sweepers has passed. The fully guar- 
anted KRANTZ PERFECTED 
VACUUM SWEEPER is made by the 
one best equipped factory in existence. 
The product is unbeatable. Our price 
to the dealer enables him to retail either 
type, with or without brush, at from 
20 to 40% less than prices formerly ob- 
tained by agents and canvassers that 
may have worked his town. In addi- 
tion, we give him a machine in all re- 
spects greatly improved over any and 
all machines made prior to this date, 
and he need have no hesitancy in offer- 
ing our product at a fair margin of pro- 
fit. Nocompetitor can offer better value. 
All metal parts highly nickel-plated, 
fully guaranteed as to efficiency, dura- 
bility, attractiveness and material. 
Finished in handsome mahogany. 
Each machine packed in heavy carton. 
6 in substantial crate. 


COMPANY 


Chicago, Illinois 
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SELL MORE SHELLS 


BY SELLING 





Hand Trap 


FVERY shooter ought to have one. Its oper- 
ation is simple and clay target shooting be- 
comes more like field shooting. 


Our extensive advertising of the DU PONT 
HAND TRAP in sporting magazines and our 


FREE WINDOW DISPLAY 
puts your store in line for sales of sportsmen’s 
goods. 


Every Hand Trap sold increases the use of shot 
shells. 


With every order for two Hand Traps, we will 
send postpaid to dealers our attractive Hand 
Trap Window Display. 


Keep the shotguns busy by sell- 
ing DU PONT HAND TRAPS. 


“DU PONT POWDER CO. 


Established 1802 
WILMINGTON, DELAWARE 


We Help You Sell 
THE AUTO WHEEL COASTER 





























Our advertising campaign in all of the lead- 
ing boys’ magazines creates a large demand 
for AUTO WHEEL COASTERS. It is up 
to the Retail Dealer to fill thisdemand. The 
liberal profits obtained from AUTO WHEEL 
COASTERS make them worth while handling. 
Send for literature about the AUTO WHEEL COASTER 
and our catalog of Summer Trade Stimulators at once. 


We will also send MOVIE ADVERTISING SLIDES 
free upon application. 


BUFFALO SLED COMPANY 


Sore Tonawanda, N. Y. Preston, Ont. 
New York Office, 155 Chambers St. 








For Thirty Years 
the Standard 


AGATE 
NICKEL-STEEL 
WARE 





The superiority of Agate Nickel- 
Steel Ware over all other makes of 
culinary utensils consists largely in the 
fact that the enamel is so hard that the 
fusing point is not reached until the 
nickel-steel of which the articles are 
made is about ready to melt, thereby 
combining with the pure vitreous com- 
position and forming a clinch and per- 
fect union. No heat or acid can destroy 
that joint. 


Agate Nickel=Steel Ware is double 
coated with a hard vitreous covering, 
presenting a smooth, highly polished and 
beautifully mottled gray surface. 


MR. DEALER:—Do you realize the 
prestige of handling wares that are the 
best? Every customer that buys Agate 
Ware from you is satisfied—he will 
come again. He knows you give Value. 


Send for catalogues and 
prices at once. 


Lalance & Grosjean 


Mfg. Co. 


1900 So. Clark St., CHICAGO, ILL. 
NEW YORK BOSTON 
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Your jobber can supply you. 


NORTH BROS. MFG. CO. 


PHILADELPHIA, PA. 


LIGHTNING ICE 
CHIPPER No. 1. 


with every Freezer. 
It chips a block of 
ice into small uni- 
form pieces in a 
jiffy, just right to pack closely around 
the can and shorten the time of freezing. 
So much easier to make Ice Cream. 
They help the sale of Freezers. 


Time to Order 
FREEZERS 


Whether you stock the LIGHT- 
NING, GEM or BLIZZARD, you 
get a Freezer that has made good 
for more than a quarter of a 


ury—one that has won its way 
the hearts of the housekeepers 


by service that satisfies—backed 


uality that creates confidence 
oth merchant and manufac- 


turer—one that’s well advertised 
and in demand—one that brings 
trade and helps you keep it. 


SAFETY ASSURED 
When Protected by 


A SEGAL 
BURGLAR PROOF LOCK 


The bolt is vertical instead of horizontal and out of reach of 
any instruments. It cannot be jimmied—the greater the force 
exerted against it, the stronger the hold becomes. 





























SURE to INCLUDE the 


can sell one 
































We have a proposition whereby we make your sales for you. 
Write for particulars at your earliest convenience. 


BURGLAR PROOF LOCK CO. 
13 Park Row, New York, N. Y. 





























Odorless Deodorizer 
An Odorless Disenfectant 
and Germicide 


and I can cheerfully recommend y 





JOLIET MANUFACTURING CO. 


The O. D. Disenfectant Co., Joliet, 
Illinois. 


Gentlemen: I have been using 
your disinfectant for the past four 
or five months in the Shreffler Villa 
and also the Lincoln Apartments and 
have found same to be very bene- 
ficial. I wish to make speeial men- 
tion of the satisfaction it has given 
in the Shreffler Villa, this buil: ding 
being about eight years old and we 
were troubled more or less with sewer 
gas, and upon using your disinfect- 
ant the odor is immediately removed 
our goods to anybody wishing a first 


class disinfectant. Yours very truly, F. W. MOHLER. 


We also refer to 


Illinois State Penitentiary, Jo- 
liet, Ill 


Joliet — nship High School, Jo- 
liet, Il. 


Will ail Court House, Joliet, 
Ill. 


Police Department, Joliet, Ill. 
Inward Refrigerating Co., Chi- 
cago. 
Iowa-Illinois Circuit of Theaters. 
Wm. J. Moxley (Butterine), Chi- 
cago. 
St. Joseph’s Hospital, Joliet, Ill. 
City School Board of Pontiac, Ill. 
High School Board of Pontiac, II. 
Elgin State Hospital, Elgin, Ill. 
A. M. Legg Shoe Co., Pontiac, II. 
Allen Candy Co., Pontiac, III. 
Baird & Potter, Carroll, Iowa. 


the following users: 
ae Public School, Lemont, 


H. R. Bartlett, Salt Lake, Utah. 
The Hub Clothing Store, Chicago. 
Harry Childs, Boone, Iowa. 

Bart Baumgart, Marseiiles, Ill. 


Dunning State Hospital, Dun- 
ning, 


George Hollenbach, Dwight, II. 
W. F. Meidroth, Peoria, II. 
Delmonico Hotel, Danville, Ill. 
— Hotel, Chicago Heights, 


Hotel Gary, Gary, Ind. 

Pontiac Chautauqua, Pontiac, IIl. 

Flint Dairy and Ice Cream Fac- 
tory, Joliet, Ill. 

And hundreds of others who are 
using O. D 


AGENTS WANTED EVERYWHERE. 


GARDNER & COMPANY 


50 Adam Arcade, Joliet, Ill. 








THE ROCHESTER 
ASH SIFTER 


Meets With the Approval 


of the most exact- 
ing people. It is 
easy and rapid to 
operate. No dust or ! 
dirt get out. Made 
of heavy Galvan- 
ized Iron with snug 
fitting cover. Fits 
any can—Made in 
3 sizes—14 inch, 16 
inch and 18 inch. 
Inexpensive and 
serviceable. 





We also make 
Garbage Cans in 9 
styles and 14 sizes 
—Ash Cans in 16 
styles and 10 sizes. 
Special cans made 


ROCHESTER ASH SIFTER ON “L” STYLE tO order. 
CORRUGATED ASH CAN 





Write for particulars and prices of “IRON HORSE” 
BRAND Heavy Galvanized Metalware. 


ROCHESTER CAN CO. 


ROCHESTER, NEW YORK 
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“CHALLENGE” and 
“CHALLENGE JUNIOR”; 
“RIVAL” and 


“RIVAL JUNIOR” 


MEASURING TAPES 


HAVE JUST BEEN MARKEDLY 
IMPROVED AND YET SELL AT 
THE OLD PRICE 


All of these tapes now have a 
positive-action push button 
opener for the winding 
handle. ‘“‘CHALLENGE” pm | 
“CHALLENGE JUNIOR” 
leather cases are now steel 
lined throughout. 

Our Tapes have an unequaled 
reputation for accuracy, hence 
more of them are in use than all 
other makes. 













There Always Will Be More Se Sell- 
ing Arguments in The Name 


[UFKIN Than You Need To 


Sell [UFKIN Tapes. 
THE [uFKIN fpuLe C0. 


SAGINAW, MICHIGAN 
New York London, Eng. Windsor, Can. 























eENonor 
SEND Ow 


RED DEVIL BONDED [> 


Chisels, Gou e Drawing vane é 
YEAR i ; 
Ke 


are covered a TW 
Insurance Bond 
If your dealer can’t supply, send 50 cents for sample ws 
Red Devil Bonded No. 2622, 1-in. Beveled, Socket (RR 
\ Firmer, Pocket Chisel. 
: Red Devils are tools that pay YOU—not 
simply tools you pay for. 


<1 t Se-W 
sinndad- 2 a VEN WAVIC Siyrepen eee 
The SMITH & HEMENWAY CO., Inc., man- 
ufacturers of ‘RED DEVIL” tools have a very novel 
way of assisting the dealer to dispose of **RED DEVIL” 
Bits and Chisels. A request will bring this in- 
formation together with a new net confidential 
illustrated price list. 






































When Mistah Johnsing jines Miss Liz 
He got to do some walkin’, 
She shows him all de steps dey is, 
An’ ain’ no time fo’ balkin’, 
Jess so in trade—to take de cake 
Yo’ got to step su’prisin’, 
Wake up, an’ keep yo’self awake! 
WHY ain’t yo’ ADVERTISIN’? 


THE WHITCOMB 
STEEL BARN DOOR LATCH 





MADE FOR SERVICE 


THE WHITCOMB STEEL BARN DOOR 
LATCH is constructed of heavy material 
and will wear remarkably well. There are 
two handles making it possible to open the 
door from either side. Two catches are also 
furnished with each WHITCOMB STEEL 
BARN DOOR LATCH. 


Write your jobber for further information and prices. 
MANUFACTURED BY 


ALBANY HDW. SPEC. MFG. CO. 
ALBANY, WISCONSIN 











‘*Files of Quality’’ 








| HELLER BROS. CO. 


NEWARK, N. J. 


ESTABLISHED 1836 INCORPORATED 1899 



































—_ 

















eel oh — 


THE FILE YOU WILL EVENTUALLY USE 


DELTA FILE WORKS 


Philadelphia, Pa. 


Chicago Office New York Office 2 


DELTA 962 E. Lake St. 260 West St. 





THE HIGHEST GRADE FILE MADE 
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66 
AVE you ever gathered together in one place in your store everything 
you have for sale that is used ina Laundry? If you have not, get them ' 


together for a 


JANUARY SALE 


You will be surprised to see how many items you have, and 
how many more of these goods you will sell by having a 
Laundry department. These goods all bring a good profit. 


ANCHOR BRAND CLOTHES WRINGERS 
LOVELL MANUFACTURING CO., _ Erie, Pennsylvania 


DeKalb Business Wagon | PIPEAND NUT WRENCH COMBINED 
















ei se 
Ne 
RNS) 

x oe 





Be 






~ > SPEND 7 ; ; a 
Silica eta A useful and busy wrench on general work, for it obviates 
‘ ee" mie et ie) employing two wrenches. 
o every business house that uses one or more wagons we wou ike to : 
send a copy of our big catalog showing the best wagons for every trade. DeKalb Made of the best tool material as all the B. & C. tools. 
wagons.are built for service—better construction is not known. Catalog . H 
gives full details. Your request on a postal brings it. Fay wrench is not a novelty but a guaranteed standard 
7, ¢ : 
Dealers Wanted in Unassigned Territory It will pay you to handle BEMIS & CALL tools because they 
A mighty good proposition for the right hardware or implement dealer. sell easily and stay sold. Send for our new catalog show- 
Full protection—sincere and complete co-operation. Details are yous for ing complete line 
the asking. M 
DeKALB WAGON CO. (tenets amore) wecuens.. | BEMIS & CALL HARDWARE AND TOOL CO, 
° Wagon Works DeKALB. ILL. SPRINGFIELD, MASS. 








Dealers! This Is for You! 


A new book, just published, which should have a place in every store: 


THE AMERICAN ARTISAN ADVERTISING MANUAL 


This is a book worth many times its original cost to any dealer who advertises. In its 278 
pages there are exactly 228 illustrations of advertisements that have actually been inserted by 
dealers all over the country in their local papers. 

The advertisements are all comprehensively criticised—their weaknesses indicated—their strong 
features favorably commented on to the end that any dealer by applying the countless hints and 
suggestions to his own copy can greatly increase the effectiveness of his advertisements. 

If your advertisements are not producing the desired results, consult this book for the reason. 
It will not only give the reason, but show you how to avoid the mistakes you have been making. 
Are your ads unattractive? The subject of ‘‘display” is given space throughout the book. 
Is there any question concerning your advertising upon which you would like expert opinion? 
THE AMERICAN ARTISAN ADVERTISING MANUAL will supply it. 

It is an ever-ready reference book and no enterprising dealer should be without it. 


The book is elegantly gotten up in a durable manner and is cloth bound. 


The price is $3.50 per copy. For sale by your bookseller 


OR BY 


DANIEL STERN, 


PUBLISHER, 
910 Michigan Boulevard CHICAGO, ILLINOIS 
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"MECCO” 


; Sheet Metal Products 









SPANISH TILE VENTILATOR 


<a> 


SKYLIGHTS 








SHINGLE ‘WINDOWS 
Write for Prices and Catalogues 


MOESCHLEDWARDS CORRUGATING CO, 


COVINGTON, KY. 








MANUFACTURERS OF 


Steel Ceilings and Side Walls 
Cornices, Skylights ana 
Fireproof Windows, Roofing 


Eastlake Metal Shingles 
Prepared Asphalt Roofings 


SEND FOR CATALOGUE 


The W. J. BURTON CO. 


Detroit, Michigan 











LOOK THROUGH 


this lathe spindle. It’s 
hollow. You can turn up 
rods, rings, blocks, spin up 
metal, drill, burnish, 
ream, grind, polish or trim 
with 


LEIMAN BROTHERS 
SPEED LATHE 


A substantial 3 foot lathe, 
8 inch swing, 20 inch 


centers. Accurate and 
reliable. Every mechanic, 
tool room or work shop 
should have one. 

Shipped from stock $27.00 





net F.O. B. Newark, N. J. 
LEIMAN BROTHERS, 62 A R John Street, New York, N. Y. 


Valves and 
Plungers 


Only the very best leather and 
rubber are used in these 
gocds and all are carefully 
and evenly fitted making 
them the best of their kind. 


BERGER BROS. CO. 


PHILADELPHIA, PA, 


Office: 229-231 Arch Street 
Store: 237 Arch Street 
Warerooms & Factory 100-114 Bread St. 





























WHEELING CORRUGATING COMPANY 


Is Completely Equipped with Modern Presses 
and All Accompanying Machinery 


TOC DO 


Deep Drawing Specialty Work 
Special Shapes for All Purposes 


Whether the work be simple or complicated, we can do it and can 
make the shapes from any and all practical gauges and materials. 


Send us Samples of Blue Prints and we will furnish estimates promptly. 


WHEELING CORRUGATING COMPANY, WaEELING W.VA. 


BRANCH OFFICES AND STORES: 


NEW YORK CHICAGO 
ST. LOUIS KANSAS CITY 


SALES OFFICES: 
Dallas Detroit Los Angeles Portland Richmond Salt Lake City San Francisco Seattle 


PHILADELPHIA 
CHATTANOOGA 
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SUCCES 


E HE SUCCESSFUL Hardware bes camo 


NX Dealer appreciates that 
( SER VICE—Proper Service to 
his Customers—is the FOUNDATION 
upon which his present success and 
his future prosperity is built. He 
knows he must give absolute Satisfac- 
tion and Accommodation for the pur- 
pose of winning and holding the con- 
fidence of every individual who enters 
his doors. 


BULLARD & GORMLEY 
SERVICE 


Provides that source whereby the Live 
and Successful Dealer is able to ac- 
complish the sales which do him credit 
and which justify his progress. 


It is a Service which guarantees 
Prompt Shipments and is relied on for 
its absolute attention to detail. 


The Bullard & Gormley High Qual- 
ity Goods, Large Stocks and Straight- 


forward Methods have created a 
~ Reputation and sustain a Reputation. 
= * 


BULLARD & GORMLEY COMPANY 


Wholesale Hardware, Sporting Goods 
Fishing Tackle, General and Builders’ 
Hardware, Mechanics’ Tools & Cutlery 


173-175 No. State Street 8-10 Couch Place —7-9 East Lake Street 
CHICAGO, ILLINOIS 
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